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p'EATURE^  that  mean 
Leadership  wherever  they 
go!  New  York,  for  in- 
Manre,  whore  The  Daily 
News,  usin^  Chicago  Trib¬ 
une  features,  amassed  in 
four  years  the  largest  daily 
circulation  in  America  — 
with  “Momma”  Tribune 
second  to  none  but  her  New 
York  prodigy,  Chicago  Trib¬ 
une  features  have  meant 
Leadership  in  many  another 
interesting  circulation  argu¬ 
ment! 

Blu«  Ribbon 

FICTION 

Ftrtl  Hun  Work  of  Fir§t  Class 
Authors 

Blur  Ribbon  Serial*  for  Snnday 
fofie  release  a  week) 

Blue  Ribbon  Serial*  Week  day  (six 
days  a  week) 

Blue  Ribbon  Short  Stories — from 
8.000  words  down. 

Well  Written  Tabloid  Short  Slorie* 
of  300-600  wordt 

BLACK  &  WHITE 


The  Gumps  by  Sidney  Smith. 

Caioline  Alley  by  Frank  King 
Harold  Teen  by  Cart  Ed 
Winnie  Winkle  by  M.  M.  Hranner. 
Moon  Mullins  by  Frank  Willard, 
f  Smitly  by  Walter  Berndt. 

COMICS  IN  COLORS 

^  I  Chicago  Tribune  Comks  offered  in 
in  8-page  color  comk  toclion  either 
Ubioid  ar  full  else. 

THE  GUMPS 
By  Sidney  Smith 
GASOLINE  ALLEY 
By  Frank  King 
HAROLD  TEEN 
By  Carl  Ed 
WINNIE  WINKLE 
By  Branner 
SMITTY 
Bt  Bemdt 
TEENIE  WEENIES 
Bt  W.  M.  Donahey 
MOON  MULLINS 
By  WillaH 

ONE  ROUND  TEDDY 
By  Sail  Boitwick 

COOP  ETIQUETTE 

by  ('.elett  fi'irfesf 

W.  E.  HILL 
PAGE  OF  COMICS 

ia  Gravare  or  Block  ond  White 
HEROES  OF  THE  WEEK 
Half  Page  by  Sal,  Boitwirk 

CARTOONS 

John  T.  MeCuteheon — Carey  Orr 
I  Caar  William* 

BURNS  MANTLE 

KeeVly  New  York  Theatre  Letter 

GRAVEL  PIT  PITS 

Raymond  Kelly 

DR,  EVANS 

The  first  and  best  of  newspaper 
medical  writers 

Daily  ainl  Sunday 

Wen's  Fashions.  9  omen's  Fashions. 
Woods  and  Waters^  Farm  and 
Carden,  Love  and  Beauty,  Cookery, 
Btiquette,  Home  Harmonious,  Line 
■  T\pe,  Sports,  SriVnre  and  Em» 
broidery. 

leased  WIRE  Service 

Foreign — National — Loral 

PACIFIC  &  ATLANTIC 

Photos 

,  fb'fanixed  by  the  Chuago  Tribstne 

g«nd  The  New  York  Daily  News 
25  Park  Flare,  New  York 


Eight  Live  Pages  of 

Comics 

Eifllit  Trihtitie  euiiiio.  in  color,  have 
helpeil  to  hnihl  the  cirenlation  of  The 
(diicago  Siiiniay  Tribune  until  now  it  is 
close  to  a  million. 

The  Gumps-  -Anierica's  funniest  comic. 

Gasoline  Alley — Wall  and  Skeezix  in  real 
human  adventurer^. 

Harold  Teen-  The  tragedy  and  comedy 
of  adolescence. 

ff  innie  ff  inkle — Love,  business,  anti  fam¬ 
ily  combinetl  in  a  highly  amusing  comic 
of  the  beautiful  stenographer. 

Smilty — The  small  boy  an  naturel. 

Teenie  ff  eenies — Four  thrills  to  the  min¬ 
ute  for  small  children. 

Moon  Mullins-  .A  hiff-bang  farce  comic 
•n  ithich  'he  vtorld  laughs  not  with  Moon 
hut  at  him. 
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The  intertype  is  the  only 

line  composing  machine  that 
can  be  furnished  for  setting  slugs 
up  to  42  ems  (7  inches)  wide,  in 
faces  up  to  full-width  36-point 
bold  and  60-point  bold  condensed. 
This  advertisement  is  a  specimen 
of  42-em  Intertype  composition, 
set  in  36-point  Century  Expanded 
and  36-point  Century  Bold.  The 
extra  wide  slugs  are  especially 
useful  for  setting  these  big  faces 
in  newspaper  ads  and  job  work. 

Write  for  detailed  information. 


INTERTYPE  CORPORATION 

General  Offices  and  Eastern  Sales  Department,  50  Court  St..  Brooklyn,  N.  Y. 
Braneii  Offices:  CHICAGO,  Rand-McNally  Bldt- ;  MEMPHIS.  77  McCall  St. 
SAN  FRANCISCO.  560  Howard  St. 

Sales  Offices:  BOSTON,  49  Federal  St.;  LOS  ANGELES.  1240  S.  Main  St. 
Canadian  Agents:  Toronto  Tyiie  Foundry  Co.,  Ltd..  Toronto 
British  Branch:  Intertype  Limited,  London.  England 


BALTIMORE 


At  the  bottom  the  artist 
has  given  an  idea  of  the 
processes  of  publication  in 
vogue  many  years  ago — 
processes  now  obsolete  and 
hardly  remembered  by  the 
oldest  printers.  In  strong 
contrast  is  the  modern  and 
extensive  machinery  jj 
operated  daily  and  Sun¬ 
day  in  supplying  the 
newspa[)er  needs  of  the 
j)rosj)erous  Baltimore 
|l  territory. 


The  Baltimore  Sun  cele¬ 
brates  its  eighty-seventh 
anniversary  next  Saturday  || 
— having  published  its 
first  issue  May  17,  1837 
— and  in  recognition  of 
the  event  reproduces  here¬ 
with  an  old  engraving. 

At  the  top  is  set  forth  the 
,  idea  that  THE  SUN  was 
p  r  e  a  d  everywhere,  but 
j  chiefly  in  the  homes — even 
j  as  it  is  today. 
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Selling  House  Furnishings  in 

Philadelphia 

Just  imagine  what  it  would  mean  to  you  if  the  majority  of  the  housekeepers 
in  the  half  a  million  homes  in  Philadelphia  and  vicinity  went  to  their  favorite 
house-furnishing  shop  or  department  store  and  asked  for  your  product  by  name. 

You  may  make  a  fine  washing  machine,  or  a  safe  stepladder,  pr  a  good  ironing 
board,  or  a  fine  preserving  kettle,  or  a  clever  kitchen  cabinet,  or  an  efficient  stove 
or  range,  but  what  will  it  avail  you  if  you  know  it  but  Mrs.  Housewife  don’t? 

Competition  wouldn’t  bother  you  if  you  educate  the  women  of  Philadelphia 
about  your  product. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 

Wsn  WnMiu 

PHILADELPHIA’S  NEWSPAPER 


^  “In 
Philadelphia 

nearly  eveiyhody  reads 

JheBuUetku 


Net  paid  circulation  for  six  months  ending  March  31, 
1924— 


512,445 


The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  published 
in  Pennsylvania,  and  is  one  of  the  largest  in  the  United 
States. 
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|What  Press  Conferences  With  Coolidge 
Mean  to  Washington  Correspondents 

Jxlitor  &  Publisher  Man  Finds  White  House  Conferences  Are  Usually  Mere  Formalities,  Yielding 
Scant  News— President  Reads  Answers  to  Questions  Submitted  in  Advance 


By  PHIUP  SCHUYLER 


Repreaentative*  of  the  American  Pre«*  Gathered  on  the  White  House  Lawn 


HAT  is  a  "press  conference"  with 
the  President? 

1  always  wanted  to  know.  It  sounded 
rtnnly  democratic — the  Chief  Kxecu- 
e  of  the  Nation  discussing  vital  affairs 
Jih  his  public  through  the  expert  media 
newspaper  reporters.  I  made  up  my 
nd  to  attend  one. 

President  Coolidge  holds  his  "press 
flUrum  "  with  Washington  newspaper 
rrv'P'  ndents  twice  a  week.  One  con- 
1,  held  in  the  me)rning,  is  for  the 
of  afternoon  newspajK-rs;  the 
^ler,  in  late  afternoon,  is  for  the  morn- 
i  field.  The  writer  attended  erne  of 
t  fornuT. 

Jast  why  is  it  called  a  press  confer- 
■<t  ?  None  of  the  correspemdents  seemexl 
know.  No  one  conftTred  with  the 
tdilint.  Nothing  imiK)rtant — absolutely 
news — came  out  of  the  particular  con¬ 
cur  the  writer  witnessed,  and  cor- 
P"!id.  nts  cpiestioned  declared  it  typical, 
pry  stated  they  rarely  got  anything 
kri  than  “background"  from  their 
I)  White  Hou.se  visits.  Under 
'ilidge.  they  said,  they  usually  obtained 
fn  less  than  “1)ackgrouiKl.” 

Some  .sO  newspaix-r  men,  gathered  in 
il^tr  rooms  of  the  we.stern  and  execu- 
Ifr'-  wing  of  the  White  House,  chatted 
smoked.  They  waited  word  that  the 
i'l  l  '  would  receive  them.  Came  the 
!  Ml  marched  forward,  hats  off, 
a  circular  room,  in  which  the  Presi- 
1^  sat,  rather  huddled  down,  in  a  swivel 
before  a  shiny  mahf>gany  desk. 
When  everyone  was  in  the  room,  form- 
si-mi-circle  about  the  desk,  the 
_  fit  ?  t  quietly  arose.  He  looked 
tortoise  shell-rimmed  glasses  at 
•^leaf  of  typewritten  sheets  he  held 
one  hand. 

On  these  sheets,  one  eventually  learned. 

typi-d  questions  previously  submitted 
7  ^  Washington  correspondents  for 
^^idtriial  consideration.  There  were 
p<|ucstion.s  on  this  particular  day.  A 
^  tnterprising  souls  had  written  them 
P^n.  given  them  to  a  White  House 


IKiliceman.  who,  in  turn,  had  passed  them 
on  to  Secretary  Slemp.  The  secretary, 
linally,  had  presented  them  to  the  Chief 
Executive. 

C<K>Iidge  gave  one  solemn  glance  at  the 
corresiMindents  over  his  spi'ctacles. 

He  .said  a  few  words  over  each  (pies- 
tion.  .Ml  were  “answered"  in  the  nega¬ 
tive.  One  could  hardly  .say  he  answered 
them,  however.  He  talked  around  them, 
lyach  question  consumed  about  60  scc- 
f)iKls.  The  conference  lasted  exactly  12 
minutes.  One  correspondent  asked  a 
ciuestion  verbally.  The  others  winked 
and  snickered.  The  President  said  a  few 
words  around  the  <iuestion  and  passed 
along. 

One  question  concerned  the  appointment 
of  a  “keynoter."  Who  would  it  be?  The 
.Administration  had  no  idea. 

.An()ther  wondered  if  the  President  had 
received  a  letter  from  (ieneral  Wood. 
Such  a  letter  could  not  be  recalletl.  Thus 
it  went. 

Corresixindents  atteste<l  that  Mr. 
C»K)lidge’s  replies  to  (|uestions  are  some¬ 
times  exhaustive,  hut  that  they  hardly 
ever  contain  anything  on  which  to  “hang" 
a  newspaper  story. 

His  first  contact  with  the  Washington 
correspondents  tfxik  place  in  his  nnims  at 
the  Willard  Hotel.  Washington,  just  a 
few  hours  after  he  had  taken  the  oath  of 
office  in  the  Plymouth.  Vt..  farm  hou.se. 

One  was  told  that  at  these  first  meet¬ 
ings  Coolidge  made  “a  pleasant  impres¬ 
sion."  He  spoke,  it  is  said,  with  “frank¬ 
ness  and  decision,  saying  just  as  much 
as  he  wished  to  say  and  no  more.” 

Then,  according  to  the  newspaper  men. 
who  visit  the  White  House,  a  change 
came  over  the  President.  His  present 
attitude  is  described  as  “official ■caution." 
He  considers  these  “press  conferences”  a 
.solemn  duty.  .As  quickly  as  he  can,  he 
gets  them  out  of  the  way. 

“What  Calvin  Coolidge  starts  to  say, 
he  finishes.”  Henry  Suydam,  Wa.shington 
correspfindent  of  the  Brooklyn  Eagle,  has 
written  in  an  article  for  his  paper  describ¬ 


ing  the  Presidential  press  conferences. 

"Hut,”  adds  Suydam,  “he  leaves  many 
things  unsaid. 

"He  takes  no  chances  ;  commits  no  hhin 
ders.  and  always  speaks  in  complete 
sentences.  He  is  fond  of  antithesis — a  de¬ 
vice  often  u.seful  in  •politics.  Hut  it  can¬ 
not  lx-  said  that  his  press  contacts  are 
very  stimulating.”  the  l'?agle  man  con¬ 
tinues. 

"The  President  needs  advice  on  how  a 
young  President  should  act  in  the 
presence  of  newspaper  men. 

"They  (the  newspa|x-r  men)  are  find¬ 
ing  themselves  coming  aw.ay  from  Mr. 
CiKilidge’s  conferences  with  little  or 
nothing  to  write,  although  the  Presklent 
may  have  talked  to  them  for  l.s  or  Jil 
minutes.  It  is  true  that  the  obvious  i.^ 
seldom  news,  although  it  may  often  l)e 
statesmanship.” 

The  history  of  the  Presidential  press 
conferences  goes  fxick  to  Woo<lrow  Wil¬ 
son’s  .Administration.  It  was  then  the 
formal  conference  Ix'gan. 

When  Kof)sevelt  was  President,  he 
maintained  close  relations  with  a  groiq) 
of  about  1.1  Washington  corresixindents 
in  whom  he  trusted.  Suydam  informerl 
the  writer.  Koosevi't  was  always  access¬ 
ible  to  this  group. 

Wlien  Wilson  was  President.  Wash¬ 
ington  correspondents  were  allowixl  to 
ask  as  many  fpiestions  as  they  pleased. 
In  1916.  he  abruptly  discontinued  the  con¬ 
ferences. 

Evidently  Washington  newspaper  men 
liketl  F’resident  Harding  and  his  confer- 
tiices.  They  told  the  writer  alxnit  the 
late  President’s  charming  personality. 
He  was  almost  always  very  cordial,  they 
.said,  and  he  funiisherl  good  “copy.” 

It  was  during  Harding’s  term,  how¬ 
ever,  that  the  “written  question  metlKxl” 
was  adopted  for  press  conferences. 

“From  March  until  November.  1921, 
any  correspondent  might  put  verbally  any 
question  he  chose,”  one  correspondent 
explained.  “Then  one  day,  when  the 
Conferente  on  the  Limitation  of  .Arma¬ 


ment  was  just  Ix'ginning,  Mr.  Harding 
made  a  statement  that  appeared  to  indi¬ 
cate  th.'it  an  .\ss(x-iation  of  .Nations  might 
grow  out  of  this  <lisarm;iment  discussion. 

"Present  in  Wa.shington  were  Jonkecr 
van  Karnelieek,  Netherlands  I'oreign 
.Minister,  president  of  the  .Assembly  of 
the  lA-ague  of  Nations;  .-Arthur  J.  Hal- 
four,  who  was  a  prominent  League  figure, 
and  niiiny  other  h'uropeans  of  similar 
intimate  connection  with  (leneva. 

“They  read  rep<irts  of  President  Hard¬ 
ing's  .statement  and  ruslud  down  to  in¬ 
quire  of  .Secretary  Hughes,  whether  they 
had  been  lured  to  Wa.shington  for  the 
pur|xise  of  assisting  in  the  erection  of  a 
rival  institution  to  the  Ix'ague  of  Nations. 

"Secretary  Hughes  calmer!  their  over¬ 
wrought  nerves,  but  then  and  there  it 
was  decreed  that  ipiestions  must  be  sub¬ 
mitted  in  writing.” 

Opinions  differ  as  to  the  specific  reason 
for  the  change  from  the  verbal  to  the 
written  ((uestion.  Henry  Suydam  thinks 
it  was  the  League  of  Nations  incident. 
( fthers,  including  Robert  Harry,  insist  it 
was  Harding’s  references  to  the  main  land 
of  Japiin  Ixing  included  in  the  Four 
Power  Treaty.  Harding  told  the  corre- 
spondiiits  that  the  terms  did  not  include 
the  mainland  of  Japan,  whereas  the 
firiginal  dr,'ift  did  provide  that  inasmuch 
as  the  mainland  of  Japan  was  not  speci¬ 
fically  exempted  and  as  Japan  was  of  tlie 
islands  of  the  Pacific  and  naturally 
would  Ix'  in  it.  Secretary  Hughes  was 
put  out  and  representatives  of  the  in¬ 
terested  nations  became  exciterl.  The 
mainland  of  Japan  was  excluded  and  the 
treaty  signe<I  and  ratifieil  on  that  basis. 

Everyone  understands  that  the  Pres¬ 
ident  is  not  to  Ixr  quoted.  He  answers 
your  written  question,  if  he  so  elects,  and 
then  you  may  say  that  “it  is  learned  at 
the  White  Ilfiuse”  or  you  may  state  the 
fact  and  cite  no  authority.  The  corres¬ 
pondents  have  various  metlvKls  of  meet¬ 
ings  this  obligation  of  secrecy.  Most  of 
them  use  variations  of  the  phra.se:  “It 
was  learned  at  the  White  House  today.” 
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LAWYER  SAYS  PRESS 

BLOCKS  JUSTICE  |  A  REMARKABLE  EDITORIAL 

Criminal*  Exploited  By  Dailies,  New 

York  Bar  President  Declares "PHE  following  editorial  leader,  clipped  from  the  New  York  World  for  May  8, 

Charges  Ridiculed  By  Don  ^  possesses  so  many  elements  of  merit  that  Editor  &  Publisher  broadcasts  it 

_  .  ^  to  the  general  journalistic  field : 

Se.tz,  World  Veteran  CELIA  COONEY 

u;-  For  some  months  now  we  have  been  vastly  entertained  by  the  bobbed-haired 

arcument  Henrv  W  Taft  crLident  of  knowing  nothing  about  her,  we  created  a  perfect  story  standardized  accord- 

the^  Bar’  Assodation  of  ’  New  York  movies  and  the  short-story  magazines.  The  story 

charged  the  nress  with  obstructing  iustice  agents  say,  everything.  It  had  a  flapper  and  a  bandit  who  baffled 

^  ,,  f  tu  ^  ^  police;  it  had  sex  and  money,  crime  and  mystery.  And  then  yesterday  we  read 

in  an  address  before  the  Assoc.atjon  May  probation  officer’s  report  the  story  of  Cecilia  Cooney’s  life.  It  was  not  in  the 

l._  He  was  answered  by  Don.  C.  Seitz  tU,.  ,l:.=t,;nor  LnHit  „;rl  • 


of  th  A'  f  V  k  W  lA  ^  entertaining.  For  there  in  the  place  of  the  dashing  bandit  was  a  pitiable  girl ; 

e  nv  or  ^ oria.  instead  of  an  amusing  tale,  a  dark  and  mean  tragedy  ;  instead  of  a  lovely  adventure, 

Taft  complained  that  no  New  York  terrible  accusation 

wspaper,  to  his  knowledge,  eniployed  a  twenty  yers  she  has  lived  in  this  city  she  has  come  at  one  time  or  another 

wyer  to  report  court  cases,  and  accused  yyithin  reach  of  all  the  agencies  of  righteousness.  Five  years  before  she  was  born 


newspaper,  to  his  knowledge,  employed  a 
lawyer  to  report  court  cases,  and  accused 


I  -  -  f  r  -I*  s.  U  1  1  witiiiii  ait  iiiv  v/i  i  x  i  v  v,  jvaio  out  wao  itv/iii 

the  newspai^rs  of  failing  to  help  lawyers  father  was  summoned  to  court  for  drunkenness  and  neglect;  the  Charities 


reform  the  law. 

“A  thing  which  newspapers  do  and 
which  they  ought  to  change  is  to  exploit 
guilty  criminals”  Taft  said. 

“They  are  treated  a  great  deal  better 


Department  recommended  then  that  her  older  brother  and  sisters  be  committed  to 
an  institution.  That  did  not  prevent  her  parents  bringing,  with  the  full  consent  of 
the  law,  three  or  four  more  children  into  the  world.  Cecilia  herself,  the  youngest 
of  eight,  came  at  four  years  of  age  into  the  custody  of  the  Qiildren’s  Society.  Six 
months  later,  on  the  recommendation  of  the  Department  of  Public  Charity,  she  was 


than  _  eminent  statesmen  on  eminent  turned  back  to  her  mother,  who  promptly  deserted  her. 


Their  very  gesture  is  ex- 


She  was  taken  to  Brooklyn  by  her  aunt  and  for  ten  years  or  so  attended 


plotted;  what  they  had  for  breakfast,  parochial  schiKil.  At  the  age  of  fourteen  her  mother  brought  her  back  to  New 


their  previous  history.  Not  many  of  ''I’ork,  took  her  to  a  furnished  room,  stole  her  clothes  and  deserted  her.  A  year  later,  wnoie  circulaHons  have  increased 
them  are  subjected  to  the  obscurity  which  aged  fifteen,  Cecilia  became  a  child-laborer  in  a  brush  factory  in  Brooklyn,  and  volume  of  advertising  being  carried* 

the  prison  walls  ought  to  impose,  but  associating  at  night  with  sailors  picked  up  on  the  water-front.  At  sixteen  .  favorably  with  last  year, 

there  is  a  glorification  of  the  criminal  Cecilia  was  back  in  New  York,  living  with  her  mother,  working  as  laundress  for  a  The  circulation  of  the  Japan  .Adver- 
who  had  been  a  party  to  a  successful  and  months  at  a  stretch  in  various  hospitals.  At  twenty  she  was  married,  had  born  tiser  and  the  Trans-Pacific  Maea/ints— 

cruel  crime.”  a  child,  had  committed  a  series  of  rob^ries,  and  is  condemned  to  spend  the  rest  of  larger  now  than  at  any  time  in  thd 

The  exploitation  of  criminal  cases  and  her  youth  in  prison.  history,  due,  no  doubt,  to  the  ptihlicitvij 

sensational  crimes  in  the  newspapers,  he  This  is  what  twentieth-century  civilization  in  New  York  achieved  in  the  case  received  at  the  time  of  the  disaste^ 

said,  caused  the  public  in  general  to  of  Cecilia  Cooney.  Fully  warned  by  the  behavior  of  her  parents  long  before  her  and  in  connection  with  their  re  estab' 
look  on  these  things  as  sporting  events  birth,  the  law  allowed  her  parents  to  reproduce  their  kind.  Fully  warned  when  she  hshment.  ■ 

in  which  they  pick  their  favorites.  was  still  an  infant,  society  allowed  her  to  drift  out  of  its  hands  into  a  life  of  dirt,  “'The  passage  of  the  Imigration  Bi 

In  conclusion  Taft  suggested  that  the  neglect,  dark  basements,  begging,  stealing,  ignorance,  poor  little  tawdry  excitements  barring  Japanese  from  the  United  Stat 
newspapers  employ  lawyers  and  teach  and  twisted  romance,  “rhe  courts  had  their  chance  and  they  missed  it.  Charity  had  threatens  to  undo  at  one  stroke  the  wu 
them  the  art  of  news  values.  its  chance  and  missed  it.  Schools  had  their  chance  and  missed  it.  The  church  had  of  building  up  a  closer  understandinJ 

“Let  them  try  and  co-ordinate  the  pro-  its  chance  and  missed  it.  The  absent-minded  routine  of  all  that  is  well-meaning  and  between  the  two  great  powers  on  ti» 

fession  and  knowledge  of  law  with  the  respectable  did  not  deflect  by  an  inch  her  inexorable  progress  from  the  basement  Pacific  which  has  progressed  so  satisJ 
necessities  of  journalism  and  make  some  where  she  was  born  to  the  jail  where  she  will  expiate  her  crimes  and  ours.  factorily  since  the  Disarmament  Coc-J 

effort  to  correct  the  thing,  which,  in  my  For  her  crimes  are  on  our  heads  too.  No  record  could  be  clearer  or  more  ference. 

judgment,  is  seriously  affecting  the  ekxjuent.  None  could  leave  less  room  for  doubt  that  Cecilia  Cooney  is  a  product  of  “If  the  President  signs  the  bill  in 
administration  of  justice,  namely  the  de-  this  city,  of  its  neglect  and  its  carelessness,  of  its  indifference  and  its  undercurrents  present  form  it  will  be  futile  to  talk  c" 

struction  of  confidence  in  our  system,”  of  misery.  We  recommend  her  story  to  the  pulpits  of  New  York,  to  the  school  men  further  disarmament  with  Japan,  as  s 

Taft  concluded.  of  New  York,  to  the  lawmakers  of  New  York,  to  the  s^ial  workers  of  New  York,  already  feels  that  we  are  taking  advar'i 

This  last  series  of  charges  was  ridi-  to  those  who  are  tempted  to  boast  of  its  wealth,  its  magnificence  and  its  power.  of  her  position,  following  the  catastrof 

culed  by  Seitz,  who  .said  that  lawyers  '  ■  . —  .  ..  =  of  September  last,  to  humilate  her 

b^^Ii'L  "a”™  aLayrdTagreVw^^^^^^  lawyers  and  judges  on  the  other,  and  saW  s^uently  agrred  to  a  speedier  settlement  "^‘pShemore,  the  consequences  " 
Ss  nf  denie.r?hat  lawVer^  were  that  a^  permanent  organization  should  be  o  the  estate  and  the  various  cor^ration  ,his  legislation  are  likely  to  1^  more  far 


JAPAN  FORGETS  QUAKE 
AS  BUILDINGS  RISE 

Tokyo  a  City  of  Lumber  and  Iro^ 
Barry  of  Japan  Advertiser  ReporU 
— Says  Exclusion  Act  Will 
Injure  Trade 


“The  disaster  in  Japan  of  Sept.  1 
rapidly  being  forgotten  and  nobody  tall 
any  more  of  the  earthquake  and  fm 
being  too  busy  reconstructing  and  maka^ 
plans  for  the  future.”  said  Joseph  p 
Barry,  general  manager,  the  Japan  aM 
veriiser,  who  arrived  in  New  York  froJH 
Tokyo  this  week.  Ir 

“Tokyo  has  been  reconstructed  and 
now  a  city  of  lumber  and  yalvar.iai" 
iron,”  he  continued.  “Some  riccubtruc 
tion  work  has  been  done  in  Yokohata 
but  relatively  much  less  than  in  Tokyo 
and  after  nightfall  the  city  is  dead.  Wiat 
remains  of  the  streets  are  imlightcii 
and  it  is  impossible  to  get  around  with¬ 
out  a  lantern  or  torch. 

“The  important  newspapers  of  Toky 
are  being  published  as  usual,  and  on  th:«. 
whole  circulations  have  increased  wh;!*l 
the  volume  of  advertising  being  carried* 
compares  favorably  with  last  year. 

“Tlie  circulation  of  the  Japan  .Adver¬ 
tiser  and  the  Trans- Pacific  Alaea/inti 
are  larger  now  than  at  any  time  in  thd 
history,  due,  no  doubt,  to  the  ptihlidt" 


of  her  position,  following  the  catastrof 
of  September  last,  to  humilate  her 


He  denied  that  lawyers  were 


P^ted-l^aw'p^^^^^^^^^  frbl^rteSs^ctirdra  oln"  ^ 

XcHor  s^re^or  pr'i^rte  ends"  and  that,  acrrairhandtjTg'T/n^^^^^^  '^ThrunivSy  %ill  make  a  thorough 

instead  of  desiring  clear  and  sound  laws^  Justice  ana  accurate  g  investigation  into  the  workings  and  ac- 

the  lawyers  wanted  laws  that  consumed  $350  000  CASH  TO  SCHOOL  complishments  of  schools  of  journalism  ‘<niir  Pacific. 

money  in  pro  ringed  expenmentat|on  »350.000  and  will  investigate  also  the  „  ^J'hich  has 

I^fore  judges  before  anybody  knew  what  _  Ssoek  GJv.n  to  ''^eds  of  Minnesota  in  Journalistic  train-  ‘ 

the  laws  meant.  .  .  ,  ****.  j  i.  ss  l  '*^8  before  deciding  how  it  will  use  the 

Seitz  blamed  the  procrastination  of  Journalism  Redeemed  by  Murphy  j  Murphy  bequest  Dr.  L  D  Coff-  undoubtedly  boycott  our  goods,  an 

courts,  their  reversal  of  one  by  another,  (b.  Telegraph  to  Editor  &  Publisher)  man  oresirlent  of  the  university  said  j’  "'o^ements  in  that  direction  ha^ 

the  eagerness  of  lawyers  to  smash  the  Minneapolis.  Minn.,  May  8.— The  Consequently  some  time  will  elapse^ before  i 

laws  instead  of  to  defend  them,  for  the  University  of  Minnesota  today  receiv^  the  contemplated  school  is  established.  ,.  interested  in  cl 

lack  of  interest  on  the  part  of  the  press  $350,000  cash  for  the  establishment  of  a  -  f  f’l'i  relations  with  Ja 

in  following  cases  through  every  twist  journalism  from  Frederick  E.  TYPE  METAL  PRICES  DOWN 

and  turn  of  the  procedure  labyrinth.  Evra  Murphy  of  the  Murphy  Holding  Com-  _  J®  Johnson  Bdl,  and  that  one  of 

^needing  great  experts  were  employ^,  publisher  of  the  Minneapolis  r-.  R^finJnv  Como.n*  methods  suK^r> 

he  said  that  newspapers  would  find  little  Trifiun^  The  gift  represented  the  value  Western  Ketining  Company  which  will  keep  down  Japanese  inim>gr 

to  interest  their  readers  in  following  the  the  Minncjo/a  Tribune  Com-  Announce*  Revise  Rate  List  tion  just  as  effectively  will  be  adoptel' 

migrations  of  cases  from  court  to  court.  bequeathed  to  the  institution  by  the  Declaring  the  nraw  material  market  c  .  L i^*""  iL" 

Though  admitting  grrat  defects  m  William  J.  Murphy,  for  many  years  now  registers  a  “warrantable  and  fixed  take  ^chlrTi*^ 
newspapers,  he  asserted  that  they  were  ™,hlicb#.r  of  the  naner  charge  of  reconstruction  of  u- 

found  almost  unanimously  working  for  ‘^Annonneefnent^rthe  transaction  was  Japan  Advertiser  which  was  totally  de 


$350,000  CASH  TO  SCHOOL 


instead  of  desiring  clear  and  sound  laws, 
the  lawyers  wanted  laws  that  consumed 
money  in  prolonged  experimentation 


Seitz  blamed  the  procrastination  of 
courts,  their  reversal  of  one  by  another, 
the  eagerness  of  lawyers  to  smash  the 


TYPE  METAL  PRICES  DOWN 


“Those  who  are  interested  in  cl 
diplomatic  and  trade  relations  with  Ja 
are  hopeful  that  the  President  will  vt 
the  Johnson  Bill,  and  that  one  of 


to  interest  their  readers  in  following  the  Minnesota  Tribune  Com-  Announce*  Revise  Rate  List  tion  just  as  effectively  will  be  adoptel 

migrations  of  cases  from  court  to  court.  bequeathed  to  the  institution  by  the  Declaring  the  nraw  material  market  c  .  L i^*""  iL" 

Though  admitting  grrat  defects  m  William  J.  Murphy,  for  many  years  now  registers  a  “warrantable  and  fixed  take  ^chlrTi*^ 
newspapers,  he  asserted  that  they  were  ™,hlicb#.r  of  the  naner  charge  of  reconstruction  of  ^ 

found  almost  unanimously  working  for  ‘^Announcement  the  transaction  was  and  Refinillg  Compan^  this  week  an^  Japan  Advertiser  which  was  tota^lljr  de 
Uw  reforms  and  for  the  re-election  of  made  by  Fred  B.  Snyder,  chairman  of  the  nounced  a  reduction’Tn  type  metal  prices  Publication  was  resum^  Jan 

dese^mg  judges  whom  pditicians  sought  go^rd  of  Regents  in  the  following  state-  The  revised  list  follows'f  ^  complete  new  plant  much  larg 

to  throw  out  of  office.  This  was  done,  ment  •  t  t  •  x  •  1  better  equipped  than  old  one. 

he  said,  on  the  theory  that  the  man  might  “The  University  of  Minnesota  today  Linotype,  Linograph  B.  W.  Fleisher,  publisher,  has  been 

liave  been  unpromising  in  the  first  place,  received  $350,000  from  Frederick  E.  Ludlow  and  Elrod . 1154c  lb.  New  York  since  last  November  and  wi 

but  might  have  acquired  independence  Murnhv  miblicher  of  the  Minneanolis  Combination  Lino-Stereo . 1154c  lb.  leave  for  Japan  May  15. 

and  honesty  on  the  bench.  Tribune’  in  payment  for  stock  in  the  No-  1  and  Duplex  Sterrotype. .  .1254c  lb.  The  machinery  and  equipment  for  a 

Seitz  said  that  a  growing  evil  in  the  Minnesota  Tribune  Company  received  by  Autoplate  (G-W)  Official . 1254c  lb.  prmting  plant  has  alr^y  been  ship? 

press  was  commercialism  which  was  due,  tbe  university  in  settlement  of  its  be-  Standard  Mwotype  . lb.  to  Japan. 

he  said,  to  the  emphasis  placed  on  costs  quest  under  the  will  of  the  late  William  Covernment  Monotype . 1354c  lb.  ,  — ; - 

of  production  of  all  kinds  by  the  soaring  j,  Murphy.  "This  money  will  be  invested  Premium  Monotype  . 1454c  lb.  Maine  Daily  Goes  to  3  CenU 

prices  of  labor,  white  paper,  etc.,  during  as  a  separate  fund  to  be  known  as  the  Thonyison  Type  Caster . 1754c  lb.  Price  of  the  Portland  {Me.)  Pf'^ 

the  war.  He  denied  that  news  was  \v.  J.  Murphy  Endownment  Fund  for  foundry  Type  . . 1^  lb.  Herald,  a  morning  paper,  was  advan;a 

colored.  School  of  Journalism.  Purchase  of  the  Multi^aph  Metal  . Iw  lb.  from  2  to  3  cents  on  Slay  1.  The  nu: 

“I  have  been  connected  with  news-  stock  by  Mr.  F.  E.  Murphy  satisfies  the  Stereotype . 10c  lb.  agement  announced  editorially  that  th 

papers  all  my  life,”  he  said,  “and  never  obligations  of  the  W.  J.  Murphy  estate  Stereotype . 1254c  lb.  change  is  in  keeping  with  tlie  t ' 


have  I  received  any  instruction  to  do  any-  to  the  University  of  Minnesota  as  they 

thing  dishonest  or  anything  that  inter-  were  created  by  his  will. 

fered  with  my  free  will.  To  get  the  “Under  the  will  the  University  of  Min- 


N.  Y.  Time*  Issues  Booklet 


in  other  cities  throughout  thr  c  im" 
“where  the  increased  cost  of  all  t- 


Marking  completion  of  the  Times  enters  into  the  production  of  a  nt  'Vf, 


news,  and  get  it  f  ^t,  if  possible,  are  nesota  was  to  receive  whatever  money  Annex  on  Forty-third  street.  New  York,  Pe*"  fixs  influenced  a  change  in  [ 

the  only  instructions.”  should  be  left  in  the  estate  after  the  the  New  York  Times  has  published  a  ^’’d  in  some  places  has  resulted  in  » 

Henry  W.  Sackett,  a  lawyer,  for  many  settlement  of  other  bequests  and  pro-  23-page  brochure  entitled  “The  New  consolidation  of  two  or  more  ne  vT''?*' 

years  representing  the  New  York  Tri-  visions  for  a  number  of  annuities  had  York  Times — Its  Spirit  and  Its  Growth —  ttito  one  publication.” 

bune  and  now  the  New  York  Herald-  been  made.  1851-1924,”  written  by  David  H.  Joseph,  — ; - ; -  . 

Tribune,  said  there  had  been  a  great  “It  was  provided  at  first  that  the  final  assistant  city  editor.  The  Annex  is  the  Coast  Radio  Section  Launched 
abatement  of  antagonism  in  the  relations  settlement  should  be  made  at  the  end  of  8th  home  the  Times  has  occupied  in  the  Seattle  (Wash.)  Post-Intelligeneer^^ 
between  newspapers  on  the  one  hand  and  a  20  year  period.  The  various  heirs  sub-  73  years  of  its  existence.  started  a  weekly  4-page  radio  section. 


Editor  &  Publisher  for  May  10,  1924 


5 


CIRCUS  THRILLS  SCHEDULED  FOR  N.  E.  A.  MEET 


Aerial  and  Artillery  Battles,  Indian  Dances,  Buffalo  Barbecues,  Trip  to  Mexico, 
,  Oklahoma  Meeting  May  18  to  June  8 — Business  Sessions  at  Oklahoma 


on  Program  for 


planes  will  direct  artillery  lire  by  radio, 
while  huge  twin-motored  bombers  drop 
“deadly”  missiles  from  the  air.  A  giant 
dirigible  blimp  will  soar  above  the  war 
clouds,  aiding  the  aim  of  gunners  below. 
Higher  still,  scout  planes  will  struggle 
in  realistic  combat. 

Military  posts  throughout  the  southwest 
will  be  called  upon  by  the  War  Depart¬ 
ment  to  assist  in  the  big  display.  Two 
squadrons  of  airplanes  will  be  sent  from 
Kelly  Field  at  San  Antonio,  Tex.,  and 
a  third  from  Fort  Riley,  Kan. 

During  the  “battle,”  the  editorial 
visitors  will  occupy  a  prominent  hill  over¬ 
looking  the  spot  where  shells  are  falling. 
They  will  be  divided  into  groups  of  15. 
Each  group  will  be  in  charge  of  an  officer 
who  will  explain  the  military  pageant. 

Leaving  Lawton  and  the  battlefields  at 
2  P.  M.,  the  editors  will  entrain  for  Fort 
Worth,  where  only  an  hour  will  be 
allowed  them  to  stretch  cramped  legs 
after  the  rail  trip  over  the  Texas  plains. 
The  next  real  stop  will  be  at  San 
Antonio. 

According  to  telegraphic  advices  re¬ 
ceived  by  Editor  &  Publisher  this  week. 
Will  C.  Edwards  of  Benton,  Tex.,  past 
president  of  the  Texas  Press  AssiKiation, 
has  been  designated  as  official  representa¬ 
tive  of  the  Texas  press  to  pilot  the  N.  E. 

A.  delegation  across  the  Lone  Star  State. 

Entertainment  of  the  delegates  in 
Texas,  it  has  been  decidetl,  will  be  in  the 
hands  of  Sam  Fore,  of  Floresville, 
Denver,  Chestnut  of  Kennedy,  both  past 
presidents  of  the  Texas  association,  and 
C.  F.  Lehman,  San  Antonio,  treasurer. 

When  N.  E.  A.  men  and  their  wives 
arrive  at  San  Antonio,  May  27,  they  will 
be  treaterl  to  a  Mexican  dinner  and  a 
sightseeing  trip,  including  the  famous  old 
missions  around  the  city. 

Bidding  farewell,  the  party  next  will 
enter  revolutionary  Mexico  by  way  of 
Laredo,  Tex. 

The  trip  southward  to  Mexico’s  capital 
city,  is  routetl  via  Monterey,  famous  in 
Mexican  war  annals,  Saltillo,  San  Luis 
Potosi,  and  Celaya.  where  two  lines  of 
the  Mexican  Central  take  separate  routes 
to  the  City  of  Mexico. 

The  editors  will  be  in  Mexico  City  on 
May  29.  There,  many  side  trips  have 
been  arrangetl.  Chester  Westfall,  former 
Oklahoma  newspaperman,  now  located  at 
Mexico  City,  as  the  representative  of  the 
.  Marland  Oil  Company,  is  in  charge  of 
the  entertainment. 

On  the  trip  homeward,  from  Mexico 
City,  the  editors  are  routed  by  way  of 
Monterey  and  Matamoros,  where  they 
again  enter  the  United  States.  Mata¬ 
moros  is  just  across  the  Rio  Grande  from 
Brownsville,  Texas.  Arrival  at  Browns¬ 
ville  is  timetl  for  June  6. 

While  in  the  Brownsville  country,  the 
party  will  visit  Harlingen,  where  they 
will  be  guests  of  the  R.  T.  Stuart  ranch. 

The  entire  day  of  June  6,  will  be  spent 
in  the  Brownsville  valley,  the  party  leav¬ 
ing  that  night  for  Galveston  and  Houston, 
where  they  will  be  entertaineil  June  7. 
to  quarters  at  that  city.  While  there  they  They  will  get  back  to  Oklahoma  City 
by  will  visit  Merlicine  Park,  site  of  the  asso-  June  8. 

C.  ciation’s  e<litors’  home.  _N.  E.  A.  officials  sum  the  price  up 

ler.  Now  again  the  spectacular  will  stalk  this  way: 

ohn  upon  the  traveling  circus-convention  stage,  A  rate  of  one  fare  and  a  half  has  been 
lew  when  on  Monday,  May  26,  guests  leave  authorized  by  the  various  traffic  passenger 
Lawton  in  automobiles  for  Fort  Sill,  associations  and  under  this  the  railway 
ttee  There,  as  a  barker  might  announce,  all  ticket  including  the  circle  trip  in  Okla- 
ion.  three  rings  of  the  mammoth  circus,  will  homa  will  be  approximately  as  follows : 
igs.  be  taken  by  the  War  Department  of  the  New  York  and  return  via  Tulsa..  $89.75 
an-  Uniterl  States,  which  will  stage  a  gi^ntic  Washington  and  return  via  Tulsa  80.30 
ivill  sham  battle  for  the  edification  of  editorial  Des  Moines  and  return  via  Tulsa.  36.00 

On  brain  matter.  Omaha  and  return  via  Tulsa .  ,34.65 

lere  In  this  battle  no  detail  of  modern  war-  Chicago  and  return  via  Tulsa _  48.40 

ost,  fare  will  be  omitted.  Three  hundred  St.  Paul  and  return  via  Tulsa _  ,50.10 

-  —  -  -  -  -  .rips  pieces  of  artillery  will  fire  barrages,  while  San  Francisco  and  return  via  Tulsa  103.26 

'Handling  May  24.  going  to  El  Reno  for  a  banquet  the  battalion  of  infantry  stationed  at  the  Seattle  and  return  via  St.  Paul..  136.47 

r.  Spauld-  in  the  evening.  Fort  goes  over  the  top.  Tanks  and  Seattle  and  return  via  Billings..  120.68 

wj;  “The  On  Sunday,  May  25,  the  editorial  party  machine  guns  will  be  called  into  play,  Kansas  City  and  return  via  Tulsa  23.55 

Harry  will  be  guests  of  l.awton  and  the  Okla-  Airplanes  will  zoom  over  imaginary  Memphis  and  return  direct .  28.60 

fr.  homa  Press  Association,  which  has  head-  shell  torn  battlefields.  Observation  Denver  and  return  direct .  55.35 


riKCCS  rather  than  convention  appears 
^  the  word  to  describe  the  annual 
geetin^  this  year  of  the  National  Editor- 
^  Association,  May  18  to  June  8,  as 
jods  now  play  for  the  opening  curtain. 
^  main  show  is  scheduled  for  May  22 


OFF  FOR  PARIS 


g  24,  at  Oklahoma  City,  capital  of  Okla- 
fcsa. 

Wallace  Odell,  president,  and  H.  C. 
Hotaling,  executive  secretary  of  the  N, 


t  A.,  are  prepared  as  master  showmen 
k  lead  fellow  members  on  a  regular 
gnistnrtning  tour,  commencing  with  an 
jfrial  welcome  at  Ponca  City,  Okla., 

Hay  19,  and  ending  with  a  dash  through 
Icxas  to  Mexico  City,  Mexico. 

Fort  Sill  airmen  will  fly  to  Ponca  City 
to  meet  the  editors,  when  they  first  reach 
Oklahoma.  From  there  they  will  follow 
the  editorial  party  to  Tulsa,  Bristow, 
nujhoma  City,  El  Reno,  and  on  to  Fort 

kl. 

While  N.  E.  A.  members  are  at  Ponca 
City,  they  will  be  entertained  at  Miller 
Brothers’  101  Ranch,  the  “greatest  farm 
s  the  world,”  with  an  Indian  pageant, 
tsleo  and  buffalo  barbecue. 

On  the  second  day,  which  will  be  spent 
>•  Tulsa,  editors  will  dabble  their  hands 
INNOCENTLY  in  oil.  Most  of  the 
will  be  taken  in  inspection  of  the 
[osden  oil  refinery.  Lunch  will  be  served 
8  Sand  Springs  Orphans  Home,  pri¬ 
mely  owned  by  Charles  Page,  millionaire 
jhilanthropist. 

Next,  May  22,  comes  the  main  business 
fcsions  to  be  held  in  the  Huckins  Hotel, 

Dklahoma  City. 

Hon.  M.  E.  Trapp,  governor  of  the 
“ate.  will  deliver  an  address  welcoming 

I  liters  to  Oklahoma,  while  O.  A. 

.  mayor  of  Oklahoma  City,  and  E. 
lolser,  president  of  the  Chamber  of 
urce.  will  put  in  their  “few  words” 
le  old  home  town.  Dean  Walter' 
ims  will  then  change  the  subject 
an  inspirational  address  on  news- 
Ing.  He  will  speak  as  president  of 
ress  Congress  of  the  World, 
nmittee  reports  will  follow.  Sec- 
'  Hotaling  and  Treasurer  W.  W. 

IS,  Franklin,  Ind.,  will  also  make 

T.  Spively  will  lead  a  discussion  on 
(ling  Up  the  Newspaper.” 
dresses  and  speakers  at  the  first 
session  are^ 

alue  of  Proper  Head  Writing,” 
y  Fisher,  Publishers’  Auxiliary, 

Jg",  Ill. ;  “Mechanical  Make-up,” 

Meyer,  National  Printer  Journalist, 

'dukee,  Wis. ;  “Value  of  Country 
esfM.ndcnce,”  Frank  Edgecombe, 

"i'fl  (Neb.)  Signal;  “How  to  Get  the 
ness  and  Collect  the  Money,”  Charles 
Meredith,  Quakertown  (Pa.)  Free 
s;  “Newspaper  Style  Book,”  Pro- 
'f  Tully  A.  Nettleon,  Oklahoma 
t  University,  Norman,  Okla.,  “Sub- 
ti<'n  Contests — Are  They  Worth 
le?”  C.  M.  Marvin,  Shenandoah 
)  Sentinel  Post. 

ssions  of  Friday,  May  23,  will  be 

in  the  hall  of  the  House  of  Repre-  .  ..^  . . „ 

itivt  v  at  the  state  capitol,  winding  up  a  discussion  of 
a  gridiron  banquet,  locally  arranged,  W.  L.  Daley,  ^ 
•e  Shrine  Temple.  Hotaling,  St.  P 

[Way’s  program  includes :  Florida  Publisl 

ompensation  for  the  Boss.”  G.  M.  Clyde  Oswald, 
'■  H'hitehsh  (Mont.)  Pilot;  “The  York. 

•yps'  School — Will  it  Furnish  Opera-  Association 
W.  C.  Lusk,  Yankton  (S.  D.)  reports  will  ta 
Press;  “Apprentices  Necessary  to  So  much 
^^_*uce  Master  Workmen.”  Paul  God-  During  evening 
IVashington  (III.)  Reporter;  quets  at  Oklah 

for  Display  Space,”  W.  J.  take  jaunts  to 

“Countp^  Publisher,”  Winnipeg,  May  22,  they 

“Service  to  Local  Advertisers,”  Senator  John 
Spa®  Arthur  Hal' 

Norman,  0 
tbl^itional  Advertising, 


Hr*.  3.  OfdMi  Held,  Advertliinf  Director  of  the  New  York  Herald-Tribune,  seee  Preeident 
Bald  off  for  Peril,  where  he  will  teke  oommend  of  recentlr  eoquired  Peris  Edition  of 

New  York  Herald. 
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SENATE  VOTES  50  PER  CENT  CUT  IN 
SECOND  CLASS  RATES 

Adopts  McKinley  Amendment  to  Revenue  Bill  by  55-18  Vote, 
as  A.  N.  P.  A.  Campaigns  for  Measure  at  the 
Capitol — Now  Goes  to  House 

By  SAM  BELL 

(H''ashinMton  Correspondent,  Eiutok  &  Publisher) 

TJ^'ASHINCiTOX,  I).  C.,  May  8. — liy  a  So  stated  Col.  Koliert  M.  Thompsim, 
vote  of  55  to  18  the  Cnited  States  president  of  the  ()lympic  Committee,  this 
Senate  today  adopted  the  McKinley  week.  It  was  his  answer  to  syndicate 


W.ASHINfiTOX,  1).  C,  May  8.— By  a 

vote  of  55  to  18  the  Cnited  States  r 
Senate  today  adopted  the  McKinley  ' 
amendment  to  the  pending  Revenue  Bill,  f 
The  amendment  provides  for  a  50  per  1 
cent  reduction  in  second  class  postal  rates,  v 
lopping  off  the  last  two  increases  affect-  ' 
ing  newspapers.  t 

l)ehate  <mi  the  Senate  floor  over  adop¬ 
tion  of  the  McKinley  clause  lasted  45  1 

minutes.  Principal  objectors  were  Sena-  1 
tors  Ivige  and  Smoot.  It  was  defended  I 
by  Senators  McKinley,  Wadsworth,  I 
Ramsdell,  and  Harrison.  1 

Jerome  1).  Barnum,  chairman  of  the  I 
A.  X.  P.  .\.  postal  committee,  is  here  1 
leading  publishers  in  their  campaign  for 
this  i.-ostal  cut.  t 

“We  are  hopeful  that  the  amendment 
will  now  pass  the  House,"  he  declared, 
following  the  Senate  vote.  “We  intend 
to  stay  here  until  we  get  action."  > 

The  McKinley  amendment  was  fos¬ 
tered  by  the  A.  N.  P.  A.  alone,  otlu  r 
publishers’  organizations  having  backed 
the  Kelly  Bill  for  the  past  two  sessions 
of  Congress. 

Interesting  facts  regarding  second  class 
postal  rates  were  presented  to  the  Senate 
by  Mr.  Barnum. 

It  was  shown  that  the  reductions  .sought 
do  not  resemble  a  l•'ed(‘ral  subsidy  to  the 
publishing  industry.  The  rates  that  the 
amendment  would  restore  increased  rev¬ 
enue  to  the  Post  Office  Department  from 
$11,717,623.97  for  1918  to  $25,100,320.34 
for  1920.  The  rates  which  the  amend¬ 
ment  repeals,  although  100  per  cent  great¬ 
er  than  those  in  effect  in  1918  produced 
less  than  $1(K).(M)0  more  in  1922  than  in 
1920. 

The  publishers  emphasized  that  they 
desired  to  return  to  the  1920  rate,  tin- 
most  protitahle  in  Post  Office  history. 

Injustice  of  present  rates  was  demon¬ 
strated  by  the  fact  that  it  cost  a  Texas 
publisher  more  to  furnish  his  paper  to  a 
Washington  subscriber  than  it  did  an  in- 
diviclual  to  mail  it  to  the  Capital. 

'Xewspajx'r  mail,  it  was  arguesl.  causes 
less  work  for  the  Post  Office  than  any 
other  class.  Xewspaper  offices  wra|). 
weigh,  address,  route  and  sack  their  pa¬ 
pers.  Thev  save  the  department  all  the 
exiK'iise  of  hauling  the  papers  to  the 
trains.  Thev  save  all  local  Post  Office 
and  terminal  handling.  The  sacks  con-  ' 
taining  newspape-rs  arc  placed  in  mail 
cars  bv  newspaper  employes.  In  95  ikt 
cent  of  the  newspa]x-r  business  handled  bv 
the  Railway  Mail  Service,  all  the  mail 
man  does  is  throw  the  sacks  off  at  desti¬ 
nation.  There  it  is  carried  by  a  railroad 
employe  to  the  Post  Office,  and  when  it 
reaches  the  Post  Office,  the  clerk  finds 
the  papers  adilressed  alphabetically  and 
routixl  for  him  so  tliat  all  he  has  to  do 
is  toss  them  seriatim  into  projxr  Ivixcs. 

■'  The  hugalvio  that  the  government  loses 
money  on  second-class  mail  was  exploded 
hv  the  miblishcr.s’  showing  that  the  Pos* 
f)flice  Department  sp«‘nds  less  time  and 
uses  fewer  employes  on  this  class  than 
anv  of  the  other  three. 

The  publishers  also  called  attention  to 
the  disproportion  between  postage  rates, 
baggage  and  express  rates  on  newspjipers. 

The  average  haul  of  a  daily  news-'(«v><- 
in  the  United  States,  outside  of  the  m  ‘* 
rojxilitan  districts,  is  35  miles.  F'-r 
haul  the  Post  Office  Denartment  receiyes 
$1..50  per  hundred  pounds  on  the  reading 
and  $2  pi‘r  hundred  pounds  on  the  ad¬ 
vertising  matter,  whereas  the  baggage  and 
express  companies  receive  an  average 
fate  of  50  cents  per  hundred  pounds. 

PLAYER-WRITER  RULE  UPHELD 

Olympic  CKatrman  An»wer»  Prote»t  of 
Syndicate  Heads 

,  ‘‘He  can  write  hi.s  liead  off  until  he 
sails  for  abroad — once  in  France,  no." 


In  it  he  complained  alniut  the  “wide¬ 
spread  discrimination said  Richards ' 
Was  doing  “general  reporter's  work  on 
reporter’s  pay”  and  should  be  allowed  to 
write  on  ( Olympic  sports;  called  the 
board’s  ruling  “utterly  ridiculous”  and 
suggested  that  the  edict  be  reversed  and 
the  stigma  against  journalism  lx;  re¬ 
moved. 

HARDING  PICTURE  UNVEILED 

British  Ambassador  Presents  Vancouver 
Sun  Gift  to  Newspaper  Men 

Before  President  Coolidge  and  more 


representative.s  with  whom  he  had  con-  200  Washington  corespondents.  Sir 

ferred  regarding  the  player-writer  rule,  Howard.  British  Ambassador,  on 

which  prohibits  Olympic  athlet^  from  g  unveiled  the  life-size  oil  painting 

writing  for  newspapers  and  at  the  same  president  Harding,  gift  of  the  I’att- 
time  maintaining  their  amateur  status.  (H.  C.)  Sun  to  newsiiaper  men 

The  he_  was  a  genera  ity;  but  it  re-  ^^e  United  States,  in  the  National 


ferred  particularly  to  William  T.  Tilden 
II,  tennis  champion  who  writes  for  the 
Ix-dger  Syndicate,  Philadelphia;  Vincent 


Press  Club,  Washington,  1).  C. 

The  painting  was  received  by  President 


Richards,  another  tennis  star  who  is  with  Coolidge.  It  shows  the  late  Pre.sident 


Universal  Service;  and  Carl  Fischer  in¬ 
tercollegiate  champion  who  contributes 
to  Pliila<lelphia  nevyspapers. 


Harding  with  arms  outstretched  in 
“fraternal  greeting”  speaking  to  a  crowd 
of  Canadians  in  Stanley  Park,  Vancouver. 


Tilden  and  Fischer  have  resigned  from  commemorative  of  his  auspicious  visit 


the  Olympic  team  because  of  the  rule. 

Richards  liad  as  his  champion  M. 
Koenigsberg,  president  of  Universal 


to  Canadian  soil  last  summer.  John 
I  lines  is  the  artist. 

For  the  time  being,  the  picture  will  re- 


Service,  who,  declaring  that  he  spoke  for  main  in  the  Xational  Press  Club,  ix’iiding 
the  newspaper  iirofession,  wrote  a  signed  removal  proliably  to  one  of  the  Wash- 


article  which  was  printed  in  the  .Wti' 
Vork  .-tiiirrictin  Tuesday. 


ington  galleries,  w'here  it  can  be  vieweel 
by  the  public. 


SONGS  OF  THE  CRAFT 

(Copyright.  1924,  by  Editor  &  Publisher) 
By  Henry  Eklward  Warner 
TO  THOSE  WHO  DREAMED 


WHETHER  it  started  in  Ching  Ling's  day 
With  the  old  Pekin  Gazette, 

Or  whether  the  Roman  was  first  to  play 
The  news  and  go.ssip  of  what  they  say 
In  the  Acta  Diurna  well,  anyway. 

The  presses  are  running  yet! 

Whether  boys  playing  with  tin  cans  tied 
To  a  piece  of  tight-drawn  twine 
Started  the  highway  for  words  to  ride 
To  the  printing  shop  from  the  world  outside. 
It  got  to  Morse,  and  for  reaching  wide. 

Hats  off  to  the  telegraph  line! 

.And  whether  the  Cave-Man  carving  Fate 
In  the  side  of  his  cliff  gave  birth 
To  the  wooden  rut  and  the  old  chalk  plate, 

I  do  not  know;  but  at  any  rate. 

Zinc  art  harks  far  to  the  Cave-Man's  date 
And  the  Camera  belts  the  Earth. 

(iulenberg  dreamesl  of  an  empire;  yes. 

But  he  carved  his  types  in  wood. 

His  best  was  the  Mule  of  the  printing  press. 
But  it  printed  his  paper,  and  that,  I  guess. 

Is  the  object  of  rotaries,  more  or  less — 

Or  so  I  have  understood. 


So  click,  ye  Matrices!  Fall  into  place 
From  steel  that  thinks  like  a  man! 

Flood  them.  Metal,  and  (^alleys,  race 
That  last  stick  dumped  in  the  starter  chase 
For  the  dope,  the  soup,  the  Plate  to  embrace 
Its  Cylinder  spick  and  span! 

Ho!  press  the  button!  .  .  Stand  back!  .  .  All  right! 

She  moves!  .  .  She  speeds!  With  a  roar 
Like  mighty  Niagara,  she  leaps  to  the  fight. 

Eating  a  roll  at  a  single  bite, 

.4nd  the  last  of  a  hundred  tons  of  white 
Is  waste  on  the  press  room  floor! 

Come,  Gutenberg!  .  .  Come,  Morse!  Come,  ye 
Who  pinned  your  faith  to  a  thought! 

You  dreamed  so  well  of  the  things  to  be. 

Come  take  a  walk  through  the  Plant  with  me — 
Come  out  from  your  winding  sheets  and  see 
What  you  and  God  have  wrought! 


COLUMBIA  JOURNALISK 
WEEK  PROGRAM  READH 

Martin,  Bickel  and  Koenigsberg  Abm^ 
Speakers  at  University  of  Missouri 
— Press  Association  Meetings 
to  Be  Held 


Speakers  of  international,  national ,( 
sectional  fame  will  figure  on  the  prni;-.. 
of  Journalism  Week  of  the  School 
Journalism  at  the  University  of  Mis,.  - 
to  be  held  in  Columbia,  Mo.,  May  12: 
17  inclusive. 

Created  by  Dean  Walter  Williams 
years  ago,  this  week  will  be  imp.- 
this  year  of  5  days  of  speeches,  m  - 
table  discussions  and  meetings,  condi; 
ing,  except  for  conferences  >atiirr_^ 
with  the  annual  journalism  haiuiuet  !- 
day  evening,  to  be  called  this  hs 
“Special  Edition  Banquet.” 

Several  associations  w’ill  hold  iiut’:-; 
at  the  School  of  Journalism  dnriiit:  •; 
week.  Missouri  members  of  the  \.. 
ciated  Press,  Missouri  news|xi|»ers  ti  ¬ 
the  L^nited  Press  service,  the  Mi--  ■ 
Writers’  Guild  and  the  Missouri  IV- 
.Association,  as  well  as  its  past  presiiC 
are  all  to  hold  meetings  and  di'i  i!,.:  - 
in  connection  with  the  week.  .Steps  v ! 
he  taken  in  a  meeting  of  publishers 
Missouri  daily  newspapers  to  form  ■ 
Missouri  Daily  Xewspaper  I.eague, 
co-operative  news  organization. 

h'rederirk  Roy  Martin,  general  n  . 
ager  of  the  Associates!  Press,  who 
just  returned  from  an  extensive  tour 
South  America,  is  on  the  week’s  i- 
gram.  Karl  .A.  Bickel,  president  of' 
L'nited  Press  .Associations,  who  has 
comiileted  a  world  tour  in  the 
of  his  organization,  will  speak.  \ 
Koenigsberg,  general  manager  of  •• 
International  Xews  Service  and  tlie  K 
h'eatures  Syndicate,  is  on  the  I'mgr.,- 
They  will  also  meet  with  the  Mi- 
newspaper  editors. 

Sjxjcial  attention  is  to  Ih“  given 
advertising  during  Journalism  \Vt 
•Among  the  speakers  arranged  for  so  : 
are  Stanley  Resor,  president  of  the 
Walter  Thompson  Comiiany  and  of  ' 
.American  .Association  of  .Ndvirii- 
Agencies,  who  will  speak  on  “What ' 
Agency  Expects  from  the  Xew^iKi! 
Herman  Roe,  publisher  of  the  \ortht 
(Minn.)  .Vertv,  president  of  the  C.  ur" 
Xewspaiier  .Association,  will  talk 
“Co-ojieration  .Among  Country  .W.i 
papers  for  Xational  .Advertising.” 

Xew  myer,  of  the  .Vcw  Orleans  /■' 
president  of  the  Southern  XiW'pi:< 
Piibli.shers’  .Association,  will  have 
subject  “Xational  .Advertising.”  J. 
Hubbard,  executive  ..secretary  of 
Missouri  Press  Association,  will  talk 
“The  Missouri  List.” 

Percy  S.  Bullen,  who  has  covered  'i 
United  Spates  for  20  years  for  the  <  ' 
finn  Daily  Telegraph,  is  on  the  imu;  i 

Herbert  S.  Hadley,  chancellor  : 
Washington  University,  St.  Louis, 
discuss  "The  Law  and  the  Press." 

On  the  first  day's  program,  which 
devoted  to  the  Missouri  Writers’  <!,; 
are  Harry  Hansen,  literary  editor  of  ': 
Chicago  Daily  Xezi-s:  T.  C.  D’i* 
editor  of  the  Writers'  Dige.tl :  Dr.  ^ 
William  Hudson,  professor  of  ph'!  - 
and  novelist ;  Catherine  Cranmer,  of ' 
Roote  Xewspaper  Syndicate;  I.  11"''': 
ridge  Ellis,  president  of  the  Guild;  • 
others. 


STAR  SALE  AGAIN  POSTPONED 

Minneapolis  Daily  Still  in  Receive 
Hands — $50,000  Bid 

(By  Telegraph  to  Editor  &  I’rni.isnn) 

MiNNF.Afous,  Miun.,  May  8.— Safe 
closing  of  the  receivership  of  the  .ff'" 
apolis  Star  was  again  postjioned 
May  17,  after  Thomas  Van  Lear  > 
John  Thompson,  editor  and  general  jr^ 
ager  respectively,  had  raised  their  'ric:' 
proposal  of  $25,000  and  assunq'tion  of 
accounts  to  $50,000. 

Judge  Dickinson  and  George  I.e''ns: 
attorneys  for  Albert  Dollenmayer.  : 
ceiver,  told  bidders  their  offer  '  proh: 
would  be  accepted.” 
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SUCCESS  STORY  OF  DAVID  LAWRENCE,  REPORTER 

Cub  Who  Got  for  Buffalo  Elxprefts  Names  of  All  Kids  in  School  Parade  Now  Heads  Own  Wire  Service 
With  Fame  Based  on  Sound  Achievements— Genius  In  Anticipating  Big  News  Breaks 


uet  Fr| 


IF  D.ivid  Lawrence,  president  of  the  By  SAM  BELL  for  magazines  and  now  that  I  find  tliat  I 

*  Consolidated  Press  Ass<Kiation  and  devote  more  and  more  time  to  writing 

Washington  corres|x indent,  whose  dis-  hut  chiefly  he  wanted  to  associate  himself  aid  in  placing  him  at  35  years  in  his  1  have  resumed  my  contributions.  If  I 
'  appear  daily  in  150  jKipers,  sought  with  college  life.  He  hadn’t  thought  of  present  position  as  a  newspaper  man.  have  a  hobby  it  is  \yriting  and  1  take  far 

ji  freak  reason  for  his  success  Ik  might  the  schools  of  journalism,  just  tlKii  taking  It  is  as  a  newsi>aper  man, — a  writing  greater  interest  in  it  than  I  do  in  busi- 

md  it  in  the  fact  that  he  attended  Prince-  their  infant  steps,  but  instinctively  he  newspiiper  man, — that  l^wretKe  has  ness.  I  concern  myself  very  little  with 

inn  I’liiversity  and  there  happened  to  selected  stuclies  that  would  prove  useful  striven  most  to  succeerl.  He  has  never  the  other  articles  furnished  by  the  C  on- 

,|\  Si>anish.  to  a  reporter.  Woodrow  Wilson  instruct-  jK-rmitted  his  business  affairs,  various  as  solidated  F’ress.  We  have  an  able  edi- 

it  course,  there  is  more  to  the  l^w-  ed  in  jurisprudeiKC  and  constitutiona  they  have  iKen,  to  interfere  with  the  torial  director  for  that  work — Robert  T. 

career  than  a  chance  combination  government,  and  William  X.  Daniels,  later  writing  of  his  daily  <lispatch.  For  several  Small.  1  spend  my ^ time  gathering  news 

Ilf  circumstances,  but  the  fact  is  not  with-  a  member  of  tiK  Interstate  Commerce  years,  in  fact  since  the  organization  of  data  and  writing.” 

lOt  significance.  It  illustrates  clearly  an  Commission,  in  public  finance.  History  the  David  Liwrence  syndicate  and  its  TIk  strict  non-partisan  attitude  maiii- 

flOtstainling  characteristic  that  has  played  and  political  economy  played  a  big  jiart  successor,  the  l  onsolidated  Press  .\ssoci-  tained  in  the  Lawrence  dispatches  is  a 

important  part  in  Lawrence's  achieve-  in  the  Princeton  course.  The  Sjianish  ation.  Lawreiue  has  written  and  delivere<l  l>olicy  decidetl  upon  early  in  his  career 

amts— an  uncanny  ability  to  grasp  op-  was  an  accident,  and  it  was  not  'til  thrown  to  the  iiewspaiH-rs  be  .served  a  disjiatcli  as  tlK  only  successful  one.  Trained  in 

portunity  at  first  blush  ainl  make  the  into  the  midst  of  Mexican  situations  that  six  days  a  we.'k.  There  have  lieen  n<i  the  har«l  scIkkiI  of  the  AssiKiated  Press 

Bost  of  each  unfolding  phase  of  that  rare  develope<l  in  Washington  as  the  result  of  breaks,  even  in  the  case  of  hi>  trips  abroad  he  has  found  it  natural  to  hew  closely  to 

Wer  of  human  existeiKe.  Madero's  uprising  against  Porfirio  Diaz,  and  a  brief  sjkM  siKiit  in  the  hospital  as  the  line  of  facts  and  at  the  same  time 

Since  this  is  to  Ik  the  story  of  DavitI 
Lawrence  and  his  rise  from  a  very  youth- 

Itiil  cub  on  the  Buffalo  Express  to  a 
Washington  news  writer  of  authoritative 
.itanding  and  head  of  a  big  special  news 
strvicc,  it  is  fitting  to  say  what  Wash¬ 
ington  newspaper  men.  usually  a  grudging 
lilt  have  acknowledged  ungrudgingly. 

Lawrence  has  the  faculty  for  .seeing  the 
news  ‘‘coming  up."  He  has  caught  and 
(kveloped  the  trick  of  discerning  the  sig- 
ral  m.  jjJcance  of  events  and  getting  his  inter- 
’  pretation  before  the  public  while  the 
‘  tour  still  are  hot  in  the  news.  There  is 

fk’s  pr  little  that  escapes  his  immediate  observa- 
of  *'  min  and  Ik  turns  everything,  big  or  little 
i  it  may  seem,  to  advantage. 
i'’b"  It  is  the  preiximlerance  of  that  charac- 
leak.  '  teristic.  api>aretit  lioth  in  his  writing  aiul 
of.*'  ■- successful  newspaper  business  venture, 

Hit  Consolidated  Press,  that  easily  leads 
progf-'  m  the  coiKlusion  that  he  owes  consider- 
Miiv  j|^  tlxise  college  days  at  Princeton 
aid  that  chance  course  in  Spanish,  elected 
given  Jio  obtain  a  neederl  graduation  credit. 

'  At  Princeton  David  I^wrence  came  in 

or  so  VuMtact  with  Woodrow  Wilson  and 
nf  the  liurmed  an  acquaintanceship  that  later 
id  of  t*- „f  utmost  value  to  l^wrencei 
■'  Washington  staff  man  of  the 
fssociated  Press.  His  PriiKeton 
'.oitiirc'  as  a  newspaper  corre- 
■"iiilrnt  fbr  the  P.  and  a  string  of 
•  w>]iapers.  mostly  "afternoons,”  brought 
■■m  into  tlK  service  of  the  big  press 
i-vii.ition  after  graduation  and  later, 

«ith  an  organization  of  his  own,  into  the 
ted  field  of  supplying  aftern.MMi 
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unable  to  obtain  heretofore  with  the 
Sfcessary  disptitch.  I-awrence  himself  ac- 
•■"u  ledges  that  the  idea  that  later 
as  the  Consolidated  Press  -As- 
“iciation  was  implanttxl  at  Princeton  as 
the  result  of  his  work  for  afterniHin  jia- 

"It  was  at  Princeton.”  said  I^iwrence. 
woimting  the  development  of  what  might 
called  the  “afternoon  idea."  that  has 
^?nred  so  conspiciKiuslv  in  the  success 
of  the  Consolidated,  “that  I  realized  how 
ers'  0'';  ‘he  afteriUMin  newspa|Krs  were  being  neg- 
itorot!'  :,,i  ,,n  many  kiiuls  of  news.  It  was 
D’D"'  apparent  they  neixled  early  ciqiv  that 
Hr.  iM  stand  up  throughout  the  dav  and 
philns",;  iliis  copy  should  Ik  of  greater  length  and 
ner,  ot^'  %  a  greater  variety  of  subiects  than  the 
I.,  Breci;:  .:  news  services  were  sending.  I  siKiit 
fiuild;  i  ^  ;r,  writing  that  copy  in  time  for  the 
'35  p.  m.  mails,  and  although  1  usuallv 
mv  dinner  alone- — late  in  the  evening 
imwrnl  g  ntv  college  davs,  it  proved  worth 
PONED|,i^lj.- 

_  The  smattering  of  Spanish  Lawrence 

Recei’f 

j  |i  series  of  .AsscKiati-d  Press  assignments 
l^t  sent  him  through  several  Mexican 
ni.isHU  l>Tolutionary  campaigns,  to  a  Ixirder 
g. — Sakl  '  <  conference,  with  Madero  on  his  tri- 
tbe  .Wf'l'Phaiit  entry  of  Mexico  Citv  ami  later 
ned  rjbthe  famous  “ABC"  peace  conference  at 
^agara  Falls. 


DAVID  LAWRENCE 


earch  out  and  present  the  meanings  that 
lie  under  the  news  of  events.  .\  consis¬ 
tent  vein  of  seriousness,  too,  perhaps,  has 
given  his  stories  of  big  events  added 
value. 

“I  have  never  felt  that  a  man  who 
wrote  daily  disjiatches  should  be-  jKirtisan.” 
be  said,  “and  I  can  truthfully  say  I  don't 
favor  any  (xilitical  side.  I  have  never 
voted  the  Republican  ticket  or  the  IKmo- 
cratic  ticket — any  ticket  for  that  matter. 

I  have  iKen  on  assignments  away  from 
home  on  election  day,  and  have  liveil  most 
of  the  time  in  the  District  of  Columbia, 
where  nolnxly  can  vote.  Were  I  able  to 
Vote  1  would  be  imlepindent  in  jxditics. 
snpisirting  each  time  tlK  candidate  or 
platform  that  .seemed  to  be  iKst  for  the 
country  as  a  whole. 

“I  know  there  are  some  people  who 
insist  that  tiK  only  way  you  can  be  .suc¬ 
cessful  is  to  favor  a  political  party,  but 
if  yon  trim  or  cater  to  eitlnr  side  there  is 
a  sierilice  of  independence.  We  serve 
(MjKrs  of  all  iHiIitical  complexions  and 
often  the  readers  of  extremely  partisan 
jiajx  r.s  on  the  Republican  side  and  on  the 
peiiiiKratic  side  have  accuse<l  me  of  being 
in  the  pay  of  one  si<le  or  the  other.  It 
bappens  in  every  campaign  and  when  1 
get  complaints  from  Ixith  sides  I  kmm 
that  1  am  .safe  and  am  presenting  tlK 
news. 

“I  have  taken  the  view  that  a  writer 
of  piditical  issues  for  paiKrs  of  all  com¬ 
plexions  slmuld  never  be  cynical  or  cast 
ridicule  mxm  men  in  public  life.  I  rarelv 
write  a  story  wliich  is  in  anv  sense  tKr- 
sonal  and  I  have  never  written  a  storv 
that  was  meant  to  ridicule  anylxKly. 

“.\s  a  news  writer  I  have  felt  it  was 
was  none  of  my  affair  if  things  men  do  in 
public  life  were  subject  to  criticism  out 
(.f  W.a.shington.  TIk  eilitorial  writers  are 
snrticiently  alert  to  express  the  viewtviint 
of  their  j>a|Krs  and  their  public  on  those 
(liKstions.  It  is  the  business  of  an  inter¬ 
pretive  writer  to  rejxirt  fairly  and  im- 
jiartially.  When  the  DemiKrats  were  in 
IMiwer  I  reixirted  what  they  were  doing 
aiul  with  the  Republicans  in  tx>wer  I  am 
doing  the  same  thing.  I  have  irianv 
friends  in  Iwith  jKirties.  for  they  under¬ 
stand  that  I  have  no  ax  to  grind  I  am 
nx-rely  presenting  the  evidence  to  the 
.American  jury. 

“The  papers  I  serve  agree  on  that  view 
for  they  are  always  in.sisting  that  I  v'-'-'' 
them  a  true  impression  of  what  is  going 
on  in  Washington.  When  I  sit  down  to 
a  typewriter  I  feel  like  a  ju<lve  on  the 
IkiicIi  I  have  no  friends  or  enemies." 

David  I.awrcnce  turned  his  hand  to  the 
newspaper  game  in  Buffalo  21  years  ago, 
lining  whatever  they  would  let  a  young- 


tbat  Lawrence  found  himself  assigned  to  lb,‘  rcviilt  of  a  iia.-al  o  e'ati'iii.  His  dailv 
cover  the  .Mexican  Emlrissy  and  the  gen-  -torie-.  were  rallied  Irc.iii  abroad  and  in 
ircil  at  Princeton  put  him  in  line  for  eral  situation,  and  rea  i/ed  the  imisirt.iiice  the  c a^e  oi  the  operation  a  series  w.as  pre- 

^  of  what  Ik  had  picked  uti  in  cilltge.  Mis  par-,  d  in  advaii.e.  r  i-  ,  i  i  ■  i 

acquaintance  with  dc  la  Barra,  the  .Mes-  “.Mv  greate-t  interest  i,  in  those  dailv  ^*f years  do  around  the 

ican  Ambassador,  was  resixuisio  e  for  disp.,telies.  ’  .aid  Lawrence  bv  wav  of  ex-  "ftn-e  ot  the  Express  writing  high  school 
Uwrence's  determination  to  iK-rfect  his  ,,lanation  of  tin  fact  tiiat  he  has  learned  ‘•ixirts.  la  er  general  sixirts  and  assign- 
Spanish  to  delegate  the  nianagunent  ef  the  big  ments  and  even  to  handling-  copy  on  a 

The  two  instances,  however,  serve  onlv  organization  to  others  and  concentrate  on  dvsk.  Bv  dint  of  hard  wiKk  and  thrift 
Lear  ‘I'ttgara  Falls.  to  reveal  a  small  part  of  the  reixirter’s  writing.  “I  like  to  write  them  and  I  he  accumulat^l  enough  moiKV  to  enter 

(  tieraln'J  Lawrence,  wIk)  did  his  first  re-  romance  to  l)e  finuMl  in  the  storv  of  David  would  feel  it  unfair  ever  to  let  anyl)odv  nneeton  in  •  t>  ^  i 

ii-ir  orif  when  he  was  14  vears  old.  and  Lawrence.  In  addition  to  the  mental  write  an  article  that  apjKared  under  mv  His  hrst  feat  a.s  a  reporter  in  Buffalo 

agility  by  which  chance  circumstances  name.  I  have  never  done  it.  (iimkI  or  still  is  rernemlKreil  as  a  stunt  that  pleased 

have  iKen  turned  swiftly  to  account,  there  bad.  these  dispatches  have  always  Ikcu  not  only  his  editors  but  the  circulati  m 

•  the  game  when  he  came  out.  Nat-  has  been  the  hard  work,  driving  force  and  mv  '  wn.  "S  '  *  m  Bk  surnmer 

the  play  of  faculties  for  business  and  busi-  “Before  the  Consolidated  Press  was  or-  of  1.^)7  when  he  w^  home  from  college 
ness  detail,  rare  in  the  writing  man.  to  gaiiized  1  spent  consklerab  e  time  writing  on  a  vacation.  Buffalo  was  staging  an 


leir  orip 

iption  of  ■•fit  to  Princeton  on  the  money  he  earneil 
*  the  early  Buffalo  days,  intended  to  fol- 

Lecn- 

imayer.  ■■"■v  he  wanted  to  be  a  better  reporter 
r  “proF’W*'  Ihe  result  of  his  college  experience, 
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Old  Home  Week  celebration  and  the 
school  children  had  been  enlisted  in  a  big 
parade  and  pageant. 

“It  struck  me  as  a  good  idea  to  get 
the  name  of  every  kid  in  the  parade.”  ex¬ 
plained  Lawrence,  “and  1  sprung  it  on 
the  city  editor.  He  said  ‘go  ahead'  and 
left  the  ways  and  means  to  me.  1  was 
rather  shaky,  but  I  started  by  sending 
post  cards  to  all  the  schools  and  obtained 
a  lot  of  names  that  way.  On  the  day  of 
the  parade  I  discovered  that  I  wa‘  lacking 
several  thousand  names  so  I  got  on  a 
bicycle  and  rode  the  whole  length  of  the 
procession  passing  out  ptids,  on  which  the 
names  were  written.  At  the  end  of  the 
day  I  had  every  name  and  they  covered 
two  pages  of  type.” 

At  Princeton,  a  college  situated  Ijetween 
two  large  cities  like  New  York  and  Phil¬ 
adelphia,  I-awrence  found  little  difficulty 
in  obtaining  a  string  of  newspapers  and 
he  landed  the  job  as  correspondent  for 
the  Associated  Press.  In  the  course  of 
his  stay  there  he  formed  friendships  with 
newspaper  men  sent  out  to  the  college  on 
assignments,  particularly  sport  assign¬ 
ments.  John  H.  Foster,  now  with  the 
Consolidated  Press,  was  a  sport  writer 
on  a  New  York  paper  when  Lawrence 
made  his  acquaintance. 

Lawrence’s  first  big  beat,  the  death  of 
Groyer  Cleyeland,  was  obtained  while  he 
was  in  Princeton.  He  was  spending  the 
summer  in  the  college  town  in  1908  when 
Cleyeland  passed  away  and  flashed  the 
death  to  the  Associated  Press  40  minutes 
ahead  of  any  other  seryice.  Incidentally 
he  was  the  only  reporter  in  the  Cleveland 
Iiome  at  the  funeral  services.  As  presi¬ 
dent  of  the  Princeton  Press  Club  he  pre¬ 
sided  at  a  dinner  at  which  Woodrow  Wil¬ 
son  and  Dean  West  appeared  together  in 
the  midst  of  their  famous  Princeton  con¬ 
troversy.  A  Princeton  scholarship  was 
awarded  I^wrence  in  his  senior  year  for 
the  part  he  played  in  interpreting  Prince¬ 
ton  to  the  public. 

In  the  fall  of  1910,  I>awrence,  after  a 
flyer  in  editing  a  house  organ  for  a  com¬ 
mercial  concern,  landed  with  the  .Associ¬ 
ated  Press  in  Washington,  through  his 
selection  from  a  list  of  applicants  gone 
over  by  John  P.  Gavit.  then  chief  of  the 
Washington  Bureau,  and  Jackson  S.  F.l- 
liott,  now  assistant  general  manager  of 
the  A.  P. 

With  the  outbreak  of  the  Mexican  rev¬ 
olution  in  November,  1910,  Lawrence 
found  himself  on  a  night  job  with  the 
P.  that  brought  him  in  contact  with 
the  Mexican  factions  in  Washington  and 
his  dealings  with  the  Maderistas  on  one 
side  and  the  Mexican  Ambassador  on  the 
otlier,  had  no  little  part  in  bringing  about 
an  armistice. 

Then  came  the  border  conference,  to 
which  I^wrence  was  assigned  and  which 
later  turned  into  a  battle.  He  covered  it 
virtually  without  aid  and  on  one  occasion 
was  on  duty  three  successive  days  and 
nights.  Mexico  City  with  Madero  and 
a  tour  of  the  Southern  states  of  the  Re¬ 
public  and  an  interview  with  Zapata,  the 
bandit  chieftain,  followed. 

Back  in  the  United  States  I^awrence 
toured  the  country  with  Admiral  Togo, 
covered  the  Beattie  murder  trial  at  Rich¬ 
mond.  the  dynamite  cases  at  I^s  Angeles 
and  Indianapolis,  the  Hillsville,  Va.,  mur¬ 
der  trials.  A  recurrence  of  fighting  in 
Mexico  took  him  back  to  the  border  in 
1912  to  direct  a  staff  covering  the  northern 
Mexico  campaigns. 

He  was  sent  that  year  to  Sea  Girt. 
N.  J..  where  Woodrow  Wilson,  the  Dem¬ 
ocratic  nominee  for  the  presidency,  was 
summering.  He  “trailed”  Wilson  as  a 
candidate  and  as  president-elect,  coming 
to  Washington  with  him  March  4.  1913. 
His  only  break  from  the  White  House 
assignment  came  when  he  was  sent  to 
Niagara  Falls  to  the  Mexican  mediation 
conference  known  as  the  "ABC,”  because 
it  was  sponsored  by  Argentina,  Brazil 
and  Chile. 

The  World  War  brought  to  Lawrence 
the  Washington  assignment  of  covering 
the  neutrality  pha.ses  of  America’s  period 
of  neutrality,  and  he  scored  tw'o  beats  for 
the  As-sociated  Press  on  imnortant  notes 
sent  by  the  United  States  to  Great  Britain 
protesting  British  seizures  of  .American 
ships. 

On  Dec.  1.  1915,  Lawrence  left  the 
Associated  Press  to  become  Washing¬ 
ton  correspondent  of  the  New  York 


Evening  Post,  of  which  his  old  friend, 
i(»hn  P.  Gavit,  had  l)ecome  managing  ed¬ 
itor.  .As  the  result  of  a  scries  of  articles 
he  wrote  on  the  campaign  of  1916,  the 
Post  began  syndicating  his  dispatches.  In 
two  years  39  papers  were  printing  the 
Law  rence  dispatch  and  continued  to  do  so 
through  the  Paris  Peace  Conference, 
which  he  covered  for  his  paper.  .A 
change  of  management  in  tlie  Post 
lirought  I^wrence  to  the  conclusion  that 
the  syndicating  was  a  mere  side  issue 
with  the  paper,  so  he  decided  to  develop 
it  himself,  convinced  that  the  afternoon 
field  was  riix;  for  such  a  move. 

William  Bird,  now  European  manager 
for  the  Consolidated  Press,  became  as¬ 
sociated  with  the  venture,  which  was 
known  as  David  Lawrence,  Inc.  Law¬ 
rence  left  the  Post  in  June,  1919,  and 
with  the  aid  of  Bird  the  old  Post  syndi¬ 
cate  of  30  papers  had  been  increased  to 
KK)  on  Jan.  1,  1920.  It  now  numbers  160. 

In  1920,  the  Consolidated  Press  Associ¬ 
ation  was  organized  as  a  service  designed 
to  offer  distinctive  wire  features  not  in 
r<in^tition  with  the  three  big  news  asso¬ 
ciations.  It  was  wider  in  its  scope  than 
David  I^wrence,  Inc.  Robert  B.  Mc- 
Clean,  formerly  business  manager  of  the 
New  York  Evening  Post,  became  business 
manager  and  later  general  manager  of  the 
venture.  The  foreign  service  of  the  Chi¬ 
cago  Daily  News  was  placed  with  the 
Consolidated  Press  for  distribution.  Wal¬ 
ter  Camp,  Lawrence  Perry  and  John  B. 
Foster  furnished  a  sports  service  and 
Stuart  P.  West  began  whipping  into  shape 
a  financial  service  that  would  give  the 
afternoon  newspapers  a  more  complete 
report  on  the  doings  of  the  bond  and  stock 
markets,  including  the  nirb  market,  than 
was  obtainable  from  the  news  associations. 

Leased  wires  replaced  the  commercial 
telegraph  and  it  soon  became  evident  that 
the  first  plan  of  syndicating  various  phases 
of  the  service  piecemeal  was  not  practical. 
The  Consolidated  soon  became  a  full 
eight-hour  service  to  its  pa()ers.  A  Sat¬ 
urday  night  service  for  Sunday  morning 
papers  also  was  established. 

“The  theory  upon  which  the  Consoli¬ 
dated  Press  has  proceeded,”  said  I^w- 
rence,  “is  that  a  special  service  could  be 
maintained  that  had  for  its  object  the 
interpretation  of  news  by  specialists. 
We  felt  that  up  to  the  time  of  our 
venture  the  syndicated  special  articles  had 
been  largely  the  by-products  of  a  partim- 
lar  newspaper  and  they  were  written,  so 
to  speak,  to  conform  to  the  ideas  of  a 
single  managing  editor  who  made  a  par¬ 
ticular  kind  of  newspaper  for  a  particular 
kind  of  reader  in  a  particular  community. 
Our  service  was  to  be  national  and  non¬ 
partisan  in  its  scope  and  we  have  adhered 
to  that  rule.” 

.Another  feature  has  been  to  present 
Europe  and  European  problems  to 
America  by  the  pens  of  such  eminent  Eu¬ 
ropean  writers  as  Maximilian  Harden  for 
Germany,  .A.  G.  Gardiner  for  Great  Brit¬ 
ain  and  .Andre  Tardieu  for  France. 

Once  an  Associated  Press  man.  Law¬ 
rence  has  never  lost  his  admiration  for 
that  efficient  organization  and  the  ma¬ 
jority  of  men  in  executive  roles  with  the 
Consolidated  Press  trained  in  the  A.  P. 
.Among  them  are  Robert  T.  Small,  direc¬ 
tor  of  the  editorial  department ;  C.  G. 
Marshall,  general  news  editor;  Horace 
Epes,  business  manager,  and  Thomas  T. 
McBrcen.  chief  of  the  traffic  department. 


St.  Catharines  Standard  Not  Suspended 

In  a  story  in  the  April  26  issue  of 
Editor  &  Pt  blisher  concerning  the  de¬ 
crease  of  Canadian  dailies  since  1919, 
it  was  wrongly  stated  that  the  St. 
Catharines  (Ont.)  Standard,  was  among 
those  suspended.  The  Standard  has  not 
suspended,  and  this  year  commenced  its 
.34th  year  of  continuous  publication.  It 
has  been  the  only  daily  in  the  field  since 
1920,  when  the  St.  Catharines  Journal,  a 
Liberal  paper,  ceased  publication.  It  was 
to  the  suspension  of  the  Journal  to  which 
the  story  should  have  referred. 


Start  of  New  Daily  Delayed 

Start  of  the  Newark  {N.  J.)  Press, 
new  afternoon  tabloid,  originally  set  for 
May  15,  has  been  delayed,  J.  J.  Fiske, 
publisher,  announced  this  week.  Inability 
to  get  a  proper  location  was  given  as  the 
reason. 


ALL  IN  THE  DAY’S  WORK 


Drawn  (or  Edit<»  &  Publisre« 

By  ART  HELFANT 

He  Began  as  a  Sidewalk  Illustrator  for  Neighborhood  Kids 


Cl 


Carl 


1  DON’T  SEE  WHY  YOU  CAN'T 
WORli  OUST  AS  WELL  AT  HOME 
VJHAT‘.S  THE  vSENSe  IN  TRAVELING 
ALL  THE  WAY  OOWMTOUlM  JUST  TO 
/AAkE  A  PEW  Comic  Pictuces  — 

THE  PAPEIi  SAYS  IT'S'  GOlHQ  TO  RAlM 
AMD  VOU'LL  (JET  YOUrZ  WEU/  HAT  ALL 
SOILED  —  I'LL  FIK  YOU  UP 
A  PLACE  By  the  window 

^^HE(SE  YOU  CAW  AND 

MOBOOy  VJILL  PISTVlie  YOU 


me 


_ nobody  but 

7W'  CHILDQEl^j  THE  MAlSj 
AND  THE  HEIOHBOR^ 

miuis' poii^Q\ 

HAD  ENOUGH 
OF  THIS^'WOC.km 
AT  HOM^ 
BUSIf^eSS' 

I 
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ART  HELFANT,  well  known  comic 
artist  in  the  commercial  advertising 
field,  has  succumbed  to  the  newspaper 


Akt  Helfant 


comic  strip. 

The  Christy 
Walsh  Syndicate 
is  releasing  Hel- 
fant’s  first  comic 
strip  which  he 
has  christened 
“E  d  u  c  a  t  i  n’ 
Oliver,”  being  the 
story  of  an  Amer¬ 
ican  Mother  and 
Father  trying  to 
“educate”  their 
typical  .American 
boy. 

Helfant  tells 
some  of  his  in¬ 
teresting  experi- 


package  to  The  Brown  Woolen  CiiL. 
l>any  and  the  boss  noticed  some  littlt 
figures  1  had  marked  on  the  bundle.  ‘Wt! 
like  to  have  a  large  cartoon  made  to  soii 
to  dealers  that  they  could  paste  up  in  their 
windows.  What  would  you  charge  fcf 
such  a  drawing?’  Eight  Dollars  I — Thai 
was  settled.  Kd  it  seem  like  a  lots 
dough?  You  can  imagine. 

“My  people  wanted  to  make  a  businea 
man  out  of  me — preferably  a  shoe  man 
Consequently  I  was  fired  out  of  almo* 
every  shoe  store  in  the  city  for  drawing 
Once  I  was  caught  making  cartoons  c: 
.soles  of  shoes,  then  on  shoe  boxes— an¬ 
other  time  all  over  the  wrapping  paper, 
until  they  all  gave  me  the  air.” 


ences  in  the  following  manner : 

“I  started  making  pictures  all  over  the 
sidewalks  in  chalk  and  it  soon  became 
known  around  the  neighborhood  that  I 
could  do  something  the  other  kids 
couldn’t  do.  The  demand  for  my  services 
was  great.  I  had  to  raise  the  price  of  a 
book  full  of  pictures  from  five  to  ten 
cents  per  week.  And  still  they  kept  com¬ 
ing. 

“We  don’t  want  serious  drawings — we 
want  somethin’  to  make  the  fellas  laugh’ 
is  what  the  editor  of  the  high  school  mag¬ 
azine  told  me  when  I  brought  in  a  hand¬ 
ful  of  sketches.  Right  away  1  got  busy 
making  funny  ones  and  couldn’t  wait  for 
the  next  issue  to  come  out.  As  I  looked 
through  the  copy  my  heart  was  in  my 
mouth — page  after  page — and  no  drawing 
published !  At  last !  on  the  very  last  page 
in  the  very  last  corner  was  one  sure 
enough !  I  bought  up  all  I  could  afford 
and  really  didn’t  recover  from  that  first 
drawmg  I  had  published  for  a  week. 
That’s  what  started  me  drawing  comics. 

“Can  I  remember  the  first  cartoon  I 
sold?  Well — Yes!  I  had  delivered  a 


Fl3rthe  to  Mexico  City 

William  P.  Flythe,  White  House  nun 
for  the  Universal  Service,  left  Washing 
ton  this  week  for  Mexico  City  where ' 
has  'been  permanently  assigned.  1 
Flythe  is  familiar  with  his  new  post 
having  accompanied  Charles  Be^ 
Warren,  now  American  Ambassador 
Mexico  and  John  Barton  Payne  to  tht 
Mexican  capital  a  year  ago  when  tht 
agreement  that  led  to  the  recognition  d 
the  Obregon  Government  was  negotiated; 
Philip  Orme  of  the  Washin^on  staff 
the  Universal  has  been  assigned  to  tl 
White  House. 


Forsake*  Tabloid  Make-up 

After  more  than  a  year’s  trial  as  a  tab 
loid  newspaper,  the  Seattle  (IVasL) 
Union  Record  has  returned  to  the  stand¬ 
ard  8-column  style.  The  change  wa*| 
made  on  the  sixth  anniversary  of  tit 
founding  of  the  Record,  celebrated 
cently. 


la  Hartford,  Conn.,  is  published^ 
only  Assyrian  newspaper  in  the  Unitd 
States,  a  weekly. 
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CHARLES  DANA  GIBSON  UKES  NEWSPAPER  ART 


Cartoonists  and  Illustrators  Performing  Real  Service  By  Adding  to  Gaiety  of  Living,  Creator  of  Famous 
**Gibson  Girls’*  Declares — *‘Pooh-Poohs”  Commercialism 


American  Art  Progressing 


'r*()lXD:  the  jovial  Bishop  who  per- 
*  formed  the  marriage  ceremony  over 
Commercialism  and  Art — those  two 
tamed  lovers  who  once  wouldn’t  speak 
to  one  another,  but  who  now  live  hap¬ 
pily  together  in  advertising  copy  and 
newspaper  and  magazine  columns  of  the 
nation. 

He  is  Charles  Dana  Gibson. 

Gibson  is  known  officially  as  the  presi¬ 
dent  of  Life  Publishing  Company.  He 
is  fondly  remembered  by  multitudes  as 
creator  of  the  lovely  “Gibson  Girls.” 
But  just  the  same,  now  in  his  56th  year, 
white-haired,  benignly  round  of  face, 
generously  girthed,  he  certainly  looks  the 
part  of  jovial  Bishop.  Merely  reverse 


FURTHER  FINANCING  DENIED 


With  $12,000,000  iMue  Succesalul 
Hearat  Disclainu  Second  Offering 

Bankers  handling  the  $12,000,000  bond 
offering  of  the  Hearst  Publications,  Inc, 
this  ■  week  declared  the  issue  a  decided 
success.  Halsey,  Stuart  &  Co.,  Inc., 
New  York,  announced  that  80  per  cent 
of  the  eastern  sales  were  in  lots  of  $1,000 
or  less. 

A  report  circulated  in  New  York 
financial  circles  early  in  the  week  that 
William  Randolph  Hearst  contemplated 
further  financing,  later  brought  forth 
a  statement  from  the  bankers  that  Hearst 
would  not  sell  preferred  stock  as  had 
l)ccn  reported.  Whether  the  publisher 
would  offer  additional  bonds  was  neither 
confirmed  nor  denied. 

■According  to  the  report,  which  was 
circulated  in  the  financial  district  on 
Monday,  the  recent  offering  of  $12,000,- 
000  of  G'/i  iHT  cent  l)onds  was  a  fore¬ 
runner  of  new  financing.  Hearst,  ac¬ 
cording  to  this  report,  planned  to  con¬ 
solidate  in  one  company  his  variotis 
iiewspajx-r  and  nujgazine  holdings,  the 
Star  Publishing  Comiiany  presunvibly  to 
be  the  hohling  compimy.  In  this  con¬ 
nection,  it  was  stated,  capitalization 
would  be  increased  and  Hearst  might  find 
it  advisable  to  offer  preferred  stock  of 
the  company  to  the  public. 


American  art  has  nothing  to  worry 
about.  This  country  leads  the  world 
artistieally.  That  old  notion  of  knock¬ 
ing  the  thing  near  home  is  all  off. 

“There  is  considerable  health  in  us.” 
he  added,  and  his  voice  rumbled  in 
ehurchly  manner.  “We  are  not  as  bad 
as  we  make  ourselves  out  to  be.  Not  a 
bit  of  it.  What  1 

“When  Art  and  Commercialism  first 
■et.  they  didn’t  speak  for  years,"  he  re- 
alled.  “Then,  after  a  while,  they  got 
acquainted  and  sat  down  together.  A 
Sttle  later  they  fell  in  love  and  today  are 
living  happily  ever  after.’ 

"Commercialism,”  Gibson  pooh-poohed. 

“That  word  used  to  scare  artists  away. 

They  preferred  rather  to  starve  in  a  gar¬ 
ret  than  touch  it.  But,”  he  brightened 
up.  “it  has  lost  its  terror  now. 

_“No  word  is  reallv  bad  if  you  only  con- 
a'der  it  thoughtfully.  Now  isn’t  that 
true?” 

Right  here  it  is  interesting  to  recall 
that  Charles  Dana  Gibson  has  been 
drawing  pictures  for  a  living  for  38 
jears.  ^^Tlen  he  was  19.  he  first  began 
to  follow  art  for  art’s  sake  and  also  for 
the  sake  of  a  living. 

His  first  drawing  for  which  he  was 
paid  was  published  in  Life  in  1886.  It 
was  called  “The  Moon  and  I,”  from  the 
•ong  in  the  Mikado,  and  pictured  a  dog 
barking  at  the  moon. 

Gibson  thought  it  good.  He  drew  it 
because  he  liked  to  draw,  and  also  be- 
«use  he  needed  the  cash.  Life  paid  him 

K 

From  this  small  beginning,  Gibson  has 
mounted  steadily  upward.  In  1920,  he 
bought  the  controlling  interest  in  the 
magazine  which  first  paid  him  for  his 
Jrt.  get  the  artists  who  illustrate  advertising 

Now  he  may  well  be  considered  a  stu-  copy.  He  noted  progress  made  in 

dent  of  art  that  pays.  At  any  rate,  he’s  connection  and  remarked  on 

Rreng  for  the  artist  who  knows  how  to  of  many  well  known  artists  who  make 

money.  Quite  willingly  he  passes  their  living  in  this  manner, 

bim  a  bouquet.  "Advertising  art  is  playing  a  very  im- 

A «£•*<!•  $ViA  nrkrtonf  raorf  an  tKo  Kaictnocc  raf  fViie 


BOSTON  VETERAN  HONORED 


toclay  in  newspapers  and  magazines  of  “The  wise  atlvertiser  is  cutting  down  Fowle,  managing  editor  of  the  Boston 

this  country.  on  reading  matter  and  enlarging  on  the  Globe,  began  his  career  as  newspaper 

Take  the  comic  strip,  for  instance,  pictorial  side  of  his  copy.  man.  On  May  7,  he  was  given  a  recep- 

Some  of  them  are  terrilde.  And  when  “It  used  to  be  said  that  advertisements  tion  in  honor  of  his  50  years  of  service 
the  so-called  comic  strip  is  bad,  it  is  were  written  so  that  he  who  runs  nuiy  w'ith  the  Globe.  He  was  presented  with 
about  the  lowest  thing  possible.  It  is  like  read.  Now  we  have  given  up  running,  a  silver  pitcher  and  $500  in  gold, 
the  little  girl  with  the  curl.  We  speed  by  in  automobiles.  .And  the  “There  were  present  Globe  cOrrespon- 

“But  there  is  real  thought  behind  some  easiest  way  for  this  rushing  generation  dents  from  all  the  principal  cities  in  New 
of  the  comic  artist’s  work.  Briggs  and  to  grasp  an  idea  is  through  the  medium  England,  led  by  John  L.  Reade  of  Lewis- 
Webster,  for  example.  I  consider  really  of  a  picture.”  ,on.  Me’.,  who  has  been  correspondent 

big  people.  Ketton,  Fox,  Shaver,  Sulli-  Gibson’s  greatest  interest  seemed  to  35  years.  At  the  head  table  were 

van,  Crosby,  and  Williams,  are  also  just  center  in  the  work  of  the  humorist-artist,  e.ov  Channing  H.  Cox,  an  old  member 
as  good,  I  think.  however..  Before  concluding  the  inter-  Globe  staff;  Charles  H.  Taylor, 

“The  creations  of  some  of  these  artists  view,  he  reverted  to  their  works.  treasurer  of  the  Globe;  James  Morgan, 

become  actual  personalities  for  thou-  “Why,  these  comic  fellows  do  a  tremen-  assistant  managing  editor;  W.  D.  Sulli- 

sands,  rather  millions  of  jieople  all  over  dous  amount  of  gocKl,”  he  ejaculated  van,  city  editor;  Harry  Poor,  night  edi- 

the  country.”  genially.  “Anyone  who  points  out  to  hu-  tor;  George  Gavin,  day  editor;  Thomas 

In  his  encomiums,  Gibson  did  not  for-  man  beings,  usually  so  horribly  glum,  the  Downey,  circulation  manager;  Laurence 

■  ■  amusing  things  that  are  happening  each  Winship,  Sunday  editor,  and  A.  M.  Kemp, 

this  day  under  their  own  eyes,  is  doing  im-  manager  of  the  New  York  office, 

the  work  portant  work.  There  are  241  employes  who  have 

“Trouble  is  there  is  not  enough  of  it.  worked  for  the  Globe  more  than  25  years 
We  need  more  gay  music  in  this  world.  — a  larger  number  in  this  respect  than  on 
Drawing  is  a  form  of  music.”  any  other  newspaper  in  the  United  States. 

“.And  the  comic  strip  might  be  classed  - 

- -  rfmarked  and  praised  the  as  jazz  then ^  the  interviewer  interposed.  Milwaukee  Journal  Adds  Section 

he  maintained.  They  change  apparently  taking  place  m  adver-  Jazz?  Gibson  fairly  exploded. 

and  they  tising  columns  of  the  nation’s  press.  He  “There’s  another  word  that  frightens  peo-  Milwaukee  (IVis.)  Journal  on  May  4, 

way.  referred  to  the  lightening  of  newspaper  pie  to  death  unnecessarily.”  added  a  new  8-page  tabloid  radio  section 

that  it  advertisements.  The  jovial  Bishop  removed  his  glasses  to  its  Sunday  edition.  The  Sunday 

that  the  “’The  illustrations,  too,  in  newspaper  the  better  to  argue.  Journal  now  has  10  sections,  4  in  color. 


Editor  &  Publisher  for  May  10,  1924 


A.  A.  C  W.  GENERAL  SESSIONS  PROGRAM  READY 

Editor  &  Publisher  Presents  Hour  by  Hour  Activities  as  Arranged  by  Chairman  Tipper  and  Andrew 
Milne  of  London — Will  Suggest  Adoption  of  Ad  Man’s  Creed 


I3KSULTS  of  tile  lO-day  visit  of 
Andrew  Milne,  convention  secretary, 
to  this  country,  are  now  beiiiR  felt  in 
A.  A.  C.  W.  circles.  New  York.  Prejiara- 
tions  for  the  international  convention  in 
Wembley,  KiiKland.  July  1.1-18.  have 
taken  sudden  leaps  forward  during  the 
past  few  days. 

Foremost  among  accomplishments  is 
completion  by  the  International  Program 
Committee  of  the  (ieneral  Sessions  Pro¬ 
gram.  KiiiroR  &  Pi  Bi.iSHKR  recently  an¬ 
nounced  this  program  in  skeleton  form. 

.■\s  agreeil  to  between  Milne  and  Ameri¬ 
can  committee  memiHTS.  the  program  now 
stands  as  follows : 

CKNKKAL  SESSIONS 

Monday  Morning 

((ieneral  Welcome  Sessions) 

1(1 :0()  Music. 

10:.1()  Opening  (Doors  to  be  closed 
iluring  .sin*cches).  Chairman,  Lord  Burn¬ 
ham. 

lOr.sO  Prime  Minister, 
ll;!.!  Lou  E.  Holland,  president  of 
A.  A.  C.  W. 
ll:.l.s  Sir  Eric  (leddes. 

12;(KI  Harry  Tipper,  chairman  (ieneral 
Program  Committee,  secretary  cif  the 
(  lass  journal  Company — Subject:  "The 
.Spirit  of  the  C'onvention.” 

12:.1()  C.  Harold  Vernon  (Subject  to 
1r’  arrangeil),  president  of  the  Thirty 
Club,  (.'hairman  of  District  14,  A.A.C.W. 
12 :45  .Adjournment. 

Mo.nday  .Xftkrnoon 
2:. 10  Music. 

2:4.1  Opening  (Doors  to  be  closed  dur¬ 
ing  s|)eeches). 

.1  :(KI  Chairman,  l.ou  E.  Holland,  presi¬ 
dent  of  A.A.C.W. 

.1  :(KI  Theme :  "The  Responsibility  of 
Trade" — Winston  Churchill. 

.1  :.10  “Advertising  the  Creator  of  Pub¬ 
lic  Standards  in  Business" — Francis  H. 
-Sisson,  vice-president,  (iuaranty  Trust 
(  ompany  (U.S..A. ). 

4:0.1  Theme:  “How  the  ResjRmsibility 
of  Trade  is  Met" — Sir  Philip  Lloyd 
( ireame. 

4:40  "The  F'ight  for  Truth  in  .Adver¬ 
tising" — Herbert  S.  Houston,  publisher, 
"( )ur  World.” 

5:10  Summary — John  Che.shire. 

5  :.10  .Adjournment. 

Monday  F'vf.ning 

Meeting  of  the  National  Advertising 
('ommission. 

Meeting  of  the  Joint  .Assembly. 

Tiksday  Morning 
10:(K)  Music. 

10:.10  Opening  (Doors  to  be  closed 
iluring  speeches), Chairman,  Lord  Lever- 
liulme. 

10 :45  Theme :  “The  Reconstruction  of 
Europe,  with  Special  Reference  to  the 
Dawes  Report”  —  Reginald  McKenna, 
prominent  British  banker. 

11:10  Theme:  “Building  the  Biggest 
Manufacturing  Industry  Through  .Adver¬ 
tising" — James  D.  Mooney,  president, 
(ieneral  Motors  Export  Company. 

11:35  “Educational  By-Products  of 
.Advertising” — Sir  Charles  Higham. 

12:(K)  “Improving  .Advertising  from  the 
Inside” — O.  C.  Harn,  president  of  the 
.Audit  Bureau  of  Circulations — chairman 
of  the  Sales  Committee,  National  Leail 
Company. 

12:20  Lord  Kylsant. 

12  :45  .Adjournment. 

Thirsday  Morning 
10:(K)  Music. 

10:30  Opening  (Dmirs  to  be  closed 
during  sjieeches),  chairman,  C.  Harold 
\'ernon. 

10:45  Sir  Robert  Horne. 

11:15  Theme:  “Building  an  F'mpire 


with  Advertising” — F'.  W.  Beatty,  presi¬ 
dent  of  Canadian  Pacific  Railway 
( Canada ) . 

1 1  :45  Stanley  Baldwin. 

12:15  Theme:  “How  Advertising 

Welded  the  U.S.  Markets”— E.  T.  Mere¬ 
dith  (L’.S.A.). 

12 :45  .Adjournment. 

Thirsday  .Afternoon 
( ( ieneral  Session ) 

2:30  Music. 

2:45  Opening  (Dixirs  to  be  closed  dur¬ 
ing  speeches). 

Chairman,  I.ou  Fi.  Holland. 

Schedule  of  Meeting: 

Reports,  of  Officers. 

Rejiorts  of  Committees.  ^ 

Adoption  of  Resolutions. 

Confirmation  and  Selection  of  Conven¬ 
tion  City. 

Filection  of  Officers. 

.Awarding  of  Trophies. 

F'inal  .Adjournment. 

Harry  Tipper,  general  chairman  of 
the  program  committee,  drew  up  the  fol¬ 
lowing  statement  of  agreement  with 
.Milne,  which  he  issued  to  FiiiiTOR  &  Pi'B- 

I.ISHER  : 

“F'irst,  the  central  idea  behind  the  pro¬ 
gram  is  the  establishment  of  national  and 
international  responsibility  of  business 
and  the  responsibility,  particularly,  of 
the  advertising  man  in  carrying  out  the 
obligations  of  business.  This  will  lead 
to  a  thorough  tie-up  betw’een  the  large 
obligations  in  front  of  international  busi¬ 
ness  and  the  large  responsibilities  in  front 
of  the  advertising  men. 

“We  have  visinneil  the  situation  in 
(ireat  Britain  and  in  F'urope  generally  as 
seeing  i.iily  a  limited  application  of  ad¬ 
vertising  in  business  affairs,  and  not 
thoroughly  realizing  important  funda¬ 
mental  changes  in  business  which  are  go¬ 
ing  on.  due  to  the  advertiser,  and  the 
reaction  of  those  changes  on  international 
business  itself. 

“We  should  like,  therefore,  to  have  the 
central  theme  of  the  convention  deal  with 
this  general  aspect  and  interpretation  of 
the  matter,  and  the  subjects  we  have  put 
down  in  the  program  must  be  considered 
in  this  light. 

“The  ordt*r  of  procedure  at  the  business 
session  is  governed  strictly  by  the  con¬ 
stitution,  although  the  numlier  of  reports 
is  not  governed  by  the  CiMistitution,  be¬ 
cause  there  are  only  minimum  require¬ 
ments.  Reports  of  officers  are  frequently 
confined  to  the  report  of  the  sc'cretary- 
treasurer  and  the  report  of  the  presi¬ 
dent — the  report  of  the  president  being  by 
far  the  most  important. 

“One  of  the  most  important  things  that 
was  ever  done  in  the  Associated  .Adver¬ 
tising  Clubs,  and  which  has  had  an  im¬ 
mense  bearing  on  its  value  was  the  pro¬ 
posal  and  the  adoption  of  the  Standards 
of  Practice  for  the  Departmentals,  at 
Toronto  in  1914. 

“.A  proposal  has  been  made  to  the  pro¬ 
gram  committee,  suggesting  the  adoption 
of  a  simple  creed  for  the  individual  ad¬ 
vertising  man,  which  would  be  in  the 
nature  of  a  resolution.  This  simple  creed 
involves  the  two  major  elements  in  the 
entire  program  of  the  association,  and 
particularly  this  program  in  London — the 
definite  obligation  to  pursue  the  subject 
of  truth,  and  the  definite  obligation  to  fol¬ 
low  the  spirit  of  establishing  an  inter¬ 
national  code  of  honor  for  the  advertis¬ 
ing  men. 

“.A  Committee  will  have  to  he  appointed 
at  the  convention  to  deal  with  this  sub¬ 
ject. 

“Inasmuch  as  there  is  no  corresponding 
association  with  the  (.'onsultants,  there 
will  be  no  actual  society  governing  busi¬ 
ness  research,  and  there  may  be  other 
small  bodies  that  are  not  taken  care  of 
’ll  th's  way  that  we  should  have  in  mind, 
for  Wednesday  all  day,  or  Wednesday 


afternoon,  which  can  be  combined  to  take 
care  of  these  intere.sts  that  are  not  other¬ 
wise  taken  care  of. 

“This  is  a  tentative  suggestion,  subject 
to  a  gcKKl  deal  of  alteration,  should  the 
occasion  occur.  It  does  not  affect  the 
fact  that  we  shall  endeavor  to  get  every 
single  interest  taken  care  of  by  corre- 
siRinding  interests. 

“It  would  .seem  undesirable  for  this  oc¬ 
casion  to  go  by  without  having  some 
meeting  which  could  be  attended  by  those 
particularly  interested  in  advertising  club 
activities,  and  development,  from  all  over 
the  world,  for  the  exchange  of  views  on 
the  operations  and  progress  of  advertising 
club  work.  Inasmuch  as  this  is  so  closely 
concerned  with  the  organizing,  officers, 
and  headquarters  offices  in  both  countries, 
F'arle  Pearson  will  take  charge  of  this 
from  the  .American  side,  and  Mr.  Milne 
will  take  care  of  it  from  the  British  side.” 

The  members  of  the  London  Program 
Committee,  including  Harry  Tipper,  gen¬ 
eral  chairman,  are :  W.  S.  Crawford, 
vice-chairman  for  F'ngland :  W.  F'rank 
McClure.  Chicago,  vice-chairman  in 
charge  of  departmental  meetings;  John 
H.  Logcman.  Chicago,  in  charge  of  ex¬ 
hibits  :  F'arle  Pearson,  New  York,  secre¬ 
tary ;  Dr.  Julius  Klein,  Washington: 
F'rank  T.  Carroll.  Indianapolis,  Ind. ; 
John  F'ahey,  New  A’ork ;  R.  H.  Donnel¬ 
ley.  Chicago;  Theixlore  (j.  Morgan,  Mon¬ 
treal  :  C.  K.  WiHKlbridge,  New  York ; 
F'.  1).  (iibbs,  Dayton,  O. ;  F'red  John.ston. 
Dalles,  Tex.,  and  (in  F'ngland)  F>ic 
F'ield,  Lieut. — Col.  (j.  S.  Hutchison.  S.  (1. 
Haughton.  (jeorge  Orange.  H.  (j. 
Saward,  .A.  M.  Shand.  and  James  Strong. 

Tipper  and  Pearson  plan  to  .sail  for 
London  June  12.  to  assist  the  London 
committees  in  bringing  together  all  loose 
ends  at  the  last  minute  .so  that  .American 
and  Canadian  participation  in  the  pro¬ 
gram  will  be  complete  and  satisfactory. 

Martin  J.  Collins,  vice-president  of  the 
(iraham  Paper  Company,  St.  Louis,  has 
been  appointed  general  chairman  of  a 
group  entertainment  and  program  com¬ 
mittee  to  arrange  for  entertainment  and 
special  features  to  be  held  on  the  S.S. 
Montcalm  of  the  Canadian  Pacific  Line, 
which  will  carry  members  of  the  St. 
Louis,  Montreal  and  Detroit  .Advertising 
Clubs  to  London  for  the  convention  of 
the  .Associated  .Advertising  Clubs  of  the 
World. 

Representing  the  Montreal  Publicity 
.Association  will  be  D.  L.  Weston. 

Detroit  .Adcraft  Club  will  be  represent¬ 
ed  by  the  following:  (leorge  M.  Slocum, 
of  Power  F'arming.  chairman;  Joseph 
Meadon,  of  F'ranklin  Press;  F'rank  A'. 
Martin,  of  F'rank  \’.  Martin  Company; 
fl.  T.  F'wald.  of  the  Campbell- F'wald 


In  New  Orleans 
Consult  the  Latest 

A,  B.  C.  AUDIT 

(September  30th,  1923) 

Before  scheduling  space  in  eve¬ 
ning  papers. 

NEW  ORLEANS  STATES 
13c  a  Line  Flat  Daily 
15c  a  Line  Flat  Sunday 

SPLENDID  COOPERATION  TO 
ADVERTISERS 

Leads  in  Daily  and  Sunday 

CITY  CIRCULATION 

Specials:  East  Beckwith 
West  Branham 


Company;  Charles  W.  Voelker,  of  tht 
-Advertisers  Bureau;  -Arthur  W.  Winter 
of  F'vans-Winter-Hebb,  Inc. ;  Merritt  J. 
Chapman,  secretary  manager  of  the  .Ad¬ 
craft  Club;  and  H.  B.  Grimm,  chairman 
of  the  Detroit  On-to-London  committee. 

Besides  Collins,  St.  Louis  will  be  rep¬ 
resented  on  the  general  committee  by: 

George  FL  (iayou,  of  the  Advertising 
Slide  Company ;  Charles  F.  Hatfield,  of 
the  St.  Louis  Convention  Bureau :  FLarl 
R.  Britt,  of  the  Britt  Printing  and  Sta¬ 
tionery  Company;  Douglas  Williams,  oi 
the  Southwestern  Bell  Telephone  Com 
jiany ;  Mrs.  Carl  F'.  (j.  Meyer;  Mrs.  \V 
B.  W’eissenburger ;  W.  B.  Weisenburger. 
vice-president  of  the  National  Bank  ot 
Commerce;  and  F'red  F'.  Wind.sor,  execu¬ 
tive  secretary  of  the  St.  Louis  .Advertising 
Club. 


Take  Over  Paris  Herald  May  IS 

( Igden  Rekl,  publisher  of  the  Viti' 
i'ark  Herald  Tribune  and  Howard 
Davis,  business  manager,  .sailed  for  Paris 
-May  7,  on  the  S.  S.  Aquitania  to  take 
over  officially  the  Paris  edition  of  tht 
Herald,  which  was  included  in  F'rank 
Munsey’s  recent  sale  of  the  Herald  to 
the  Tribune.  They  plan  to  be  away 
about  a  month. 


Semi-Weekly  Goes  to  Daily 

Heiid  ( Ore.)  Central  Oregon  Pres-t,  has 
changeil  from  a  twice-a-week  jiaper  to  a 
daily  carrying  .Associated  Press  service. 
James  .Ashe  is  editor  and  Kerhy  Cardigan 
associate  editor. 


PASSAIC 
DAILY  NEWS 

Leads  in 

Classified,  Local  and 
Foreign  Advertising  in 
New  Jersey s  Fastest 
Growing  City 

TRADING  POPULATION 


167,395 


NEW  JERSEY  NEWSPAPERS, 
INC. 

National  Advertiain^  Representatives 
Jtr$ey  Setetpapers  ExHusiv^ly) 
New  York  Chicago  Newark 


Ahead  on 
its  Merits 


Circulation  and  lineage 
increasing  by  leapt  and 
bounds — news  satisfac¬ 
tion  —  advertising  re¬ 
sults.  These  merit  the 
growth  of  newspapers. 

It’s  the  answer  for  the 
continued  great  growth 

The  Mt.  Vernon,  N.  Y. 

Daily  Argus 

AND 

The  New  Rochelle,  N.  Y. 

Standard  Star 

Writs  for  iaformstioB,  how  to  cover 

tfiit  rich  field. 

WESTCBESTER  NEWSPAPERS,  he. 

T.  HmoU  FatbM  Now  RoAJb 


No  publication  anywhere  offers  adver¬ 
tisers  so  unique  a  combination  of 
advantages.  Here  you  have  a 
medium  with  physical  possibilities  for 
illustrating  the  superiority  of  your  product 
unsurpassed  by  any.  Luxurious  appeal, 
beauty  and  the  compelling  power  of  pic¬ 
tures  harnessed  to  a  circulation  of  more 
than  300,000 — the  greatest  in  Michigan! 


The  Detroit  News  was  first  in  the  field 
with  a  rotogravure  section  and  has  led  in 
rotogravure  advertising  from  the  begin¬ 
ning.  During  1923  The  News  printed  over 
140'/^  more  rotogravure  advertising  than 
the  second  Detroit  paper.  The  News  offers 
advertisers  a  coverage  of  its  field  unequaled 
by  any  other  newspaper  in  a  city  of 
Detroit’s  size. 


The  Detroit  News 


FIRST  IN  DISPLAY  ADVERTISING  IN  AMERICA  IN  1923 
Greatest  Circulation  Daily  and  Sunday  in  Michigan 
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FIFTY  PROMINENT  AD  MEN  TO  ADDRESS 
SECOND  DISTRICT  A.  A.  C.  W.  MEET 


association  is  a  divisional  organization  Ad  Manager*  to  Form  Agency 
to  work  under  and  with  the  Colorado  t  :  c  t?  l 

State  Editorial  Association  of^the^vertishig  departi^nt^f  the  I 

organizations,  subsidiary  to  the  Southern  ^^alker  Dry  C^kkIs  Company  will  i« 
Colorado  Press  Association,  are  to  be  establish  a  general  adv.rti,; 

organized  immediately.  atrpnrv  in  Denver  Col.,  with  Xnrman 


Delegates  from  New  York,  Pennsylvania,  New  Jersey  and  organized  immediately.  agency’  in  Denver  Col  with  Xormali" 

Delaware  Gather  in  PhiMelphia,  May  12  and  IJ- 

Barrett  to  Open  Sessions  eighth  annual  Editors’  Short  pany,  of  Denver,  manufacturers  of  pale 

-  Course  at  University  Farm,  St.  Paul,  Carter  was  formerly  manager  of  natici 

TVTFARI  Y  “iO  nrominent  advertisine  ^••30  Talk— A.  C.  Pearson,  Dry  Goods  Minn.,  was  to  be  held  Thursday,  Friday  advertising  for  the  El  Paso  Times,  z 

will  fltntrl  in  tho  ryrotrram  fnr  Economist,  New  York,  The  Relation  of  Adver-  Saturday,  this  week.  Speakers  later  advertising  manager  of  Retail  Si 

"7,l.“iasri.,.„..d  D.  A.,  include  Loui  .Burgees,  MinLfCU 


gamzea  immeaiateiy.  agency  in  Denver,  Col.,  with  Xorman  < 

...  e  1.  1  Snodgrass,  advertising  manager  of  ij 

Minnesota  Editor*  at  School  Minehart-Traylor  Manufacturing  Cj 

The  eighth  annual  Editors’  Short  I»ny.  of  Denver,  manufacturers  of  pairj 


-*•  ^  men  will  figure  in  the  program  for  tising  to  Distribution, 
the  1924  convention  of  the  second  district  ,  4:50  Discussion— I 
of  the  Associated 


A  d  vertising 
Clubs  of  the 
World,  to  be  held 
at  the  Bellevue- 
Stratford,  Phil¬ 
adelphia,  May  12 
and  13.  Paul  V. 
Barrett,  of  the 
Internati  onal 
C  o  r  r  espondence 
Schools,  Scran¬ 
ton,  Pa.,  district 
chairman,  will 
open  the  sessions 
Monday  morning 
at  10  o’clock. 

The  second  dis- 


tisine  to  Distribution. 

4:30  Discussion — Leonard  D 
lantic  City,  N.  J. 

5  Adjourn. 

Monday  Evening 


include  Louis  Burgess,  Minneapolis  '^g,  a  trade  publication  published  by  ti 
Tribune;  C.  W;  Kellogg,  American  Type  Oklahoma  Publishing  Company.  Snoi 
r-'oiinders’  Company ;  Prof.  W.  S.  Cooper,  grass  was  formerly  advertising  manaji 
University  of  Minnesota;  Dr.  Raphael  of  tho  El  Paso  Times,  and  was  also  cc* 


Poor  Richard  Club  in  charge.  Theatre  ^oii,  dire'ctor  of  the  Lake  States  Forest  nected  with  the  San  Antonio  News 
She7  P^na^eVhil  experiment  Station ;  Rudolph  Lee,  Lmg  other  newspapers  in  Texas. 


Keith  performance:  Major-General  Smedley  Prairte  {Mmn.)  Leader;  and  J.  W.  Fisk, 
Butler  and  Lou  Holland,  president,  A.  A,  C.  Mill^Vukee  Journal 
W.  Dance  on  stage  12  to  1  a.  m.  _ *  _ 


Complete*  50  Year  Span 


1  uesa^  Morning 

Chairman,  H.  H.  Charles,  President,  Adver¬ 
tising  Club  of  New  York. 

9:30  Talk — Luther  D.  Fuller,  Agricultural 
Division,  Erie  R.  R.  Jamestown,  N.  Y.,  Every 


a*  D  t  T-  ca  a  Yankton  (S.  D.)  Press  and  Dakotii 

Monthly  Paper  for  Time*  Staff  oldest  daily  in  the  Dakotas,  recenq 

Employes  of  the  New  York  Times  this  celebrated  its  SOth  anniversary, 
week  saw  Vol.  1,  No.  1,  of  the  Little  - 


Advertising  Club  the  Advertising  Manager  for  Times,  an  8-page,  4-column  newspaper  Thirty-four  daily  newspapers  suspend 
Every  Good  Cause  in  the  Community  Six  nye-  *  •  »  .  »  iw  . 


Every  Good  Cause  in  the  Community  Six  hve- 
minute  talks  on  Advertising  Club  Community 
Service. 


which  will  be  issued  for  them  every  publication  in  the  United  States  in  1921 
month.  Make-up  of  the  Times  is  fol-  .  -  . - 


Paul  V.  Barrett 


9:50  H.  C.  Squires,  Advertising  Club  of  lowed  throughout,  except  that  half- 
^T5r"s.^Roland  Hall,  Advertising  Club  of  column  engravings  are  used  with  stories 


of  various  departments  and  people.  Hugh  Mr.  Publisher 


10  (^.  Hirtzel,  Jr.,  Advertising  Club  of  O’Donnell,  assistant  business  manager  of 


A  nc  bCCUllU  U15-  Fliyah^tb  V  T  i  - '  . - - - 

trict  comprises  the  advertising  and  lo  ^s  ’sunfcy  G.  Barnes,  Advertising  Club  the  Times,  IS  editor  of  the  new  journal. 


affiliated  clubs  of  New  York,  Pennsyl-  of  Binghamton, 'N.  Y.  ’  "  and  other  executives  are:  DuBois  Wig- 

vania.  New  Jersey  and  Delaware.  Big  Advertising  Qub  of  gins  managing  editor;  W  A  Penney, 

delegations  are  expected  from  all  four  ■*  io:i5  William' Lowenberg,  Advertising  Club  mechanical  editor,  and  Charles  I.  Willey, 

jtatgg  of  Albany,  N.  Y.  make- up  editor. 

’  _  1  A  _ r^llA...,o  .  10:20  Discussion — Genevieve  A.  Goodrich,  _ 

The  complete  program  follows.  Johnston,  Kurtz,  Buffalo,  N.  Y.  AJ  M  PI  r  It  X 

Monday  Morning  n  J-  ”*"  ^  *  Tourney 

'  u  r>-  .  •  .  f-i,  •  Dement  Company,  Chicago,  What  s  Wrong  ^  T?  XT'  .  *  J  * 


delegations  are  expected  from  al 
states. 

The  complete  program  follows: 

Monday  Morning 


Business  Manager 


Ad  Men  Plan  Golf  Tourney 


10— Opening  of  Convention  by  District  Chair-  Our  Methods  of  Handling  Inquiries? 

man,  Paul  V.  Bai^ett,  International  Corre-  10:50  Discussion — John  C.  Sweeney,  Inter- 
apondence  Schools,  Scranton,  ra.  national  Correspondence  Schools,  Scranton,  Pa. 

•  Welcome  Mayor  Kend-  Talk — Louis  Wiley,  business  manager, 

rick,  Philadelphia.  New  York  Times.  New  York  Newsoaoera  and 


_F.  E.  Nixon,  secretary  and  treasurer 
of  the  American  Golf  Association  of  Ad- 


10:20  Appointment  of  District  Committees  Advertising. 


Scranton,  Pa.  vertising  Interest,  has  announced  that 
11  Talk — Louis  Wiley,  business  manager,  °  z  .i  j  • 

New  York  Times,  New  York  Newspapers  and  annual  tournam^t  of  the  advertising 


for  1924-1925 


10:30  Talk— William  Durgin,  Burrau  of  town  (Pa.)  Call. 


iscussion — Peter  Leisenrtng,  Allen- 


Simplified  Practice,  Washington. 
Standardization — A  Message  from 

Hoover. 


men  will  be  held  this  year  on  June  7  to 
14,  at  White  Sulphur  Springs,  W.  Va. 


The  International 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 


11:30  Talk— William  B.  Burruss,  Kansas  The  contests  have  usually  been  staged 


City,  Mo.,  Shakespeare  and  Salesmanship. 


near  New  York.  Don  Parker  is  tourna- 


lo':50  Discussion— C.  W.  Grafton,  New  LalickMer.^'**^”**"^”  ment  committee  chairman  and  W.  R. 


CLARENCE  EYSTER 
Sec’y-Trea*.,  I.  C.  M.  A. 


Castle  Dry  Goods  Company,  New  Castle,  Pa. 

11  Talk — Jarvis  A.  Wood,  N.  W.  Ayer  & 


12  Adjourn. 

12:15  Luncheon — South  Garden  and  Oak 


Hotchkin  in  charge  of  entertainment. 


Son,  Philadelphia,  Advertising  and  Philadel-  Room,  Bellevue  Stratford,  Poor  Richard  Club 


phia’s  Contribution  Thereto. 

11:20  Discussion — Isidor  Coons,  Advertising 
Service,  Wilkes-Barre. 

11:30  Talk — W.  R.  Hotchkin,  Standard 

Corporation,  New  York. 


in  charge.  . 

1  uesday  Afternoon  otates 

Chairman,  Andrew  Connolly,  President,  Ad-  paper, 

vertising  Clubs  of  Pittsburgh.  _ 

1:30  Talk — Francis  H.  Sisson,  Vice-Presi- 


Forty-one  newsprint  mills  in  the  United 
States  daily  turn  out  5,115  tons  of  print 


Peoria  Star  Co. 

Peoria,  Ill. 


11:50  Dikussion— John  T.  Ballou,  Frederick  T  x""®.  r  Vice-Fresi- 

Loeser  Company,  Brooklyn.  Company,  New  York, 

12  Talk — Walter  Drey,  Forbes  Magazine,  Outlook. 

New  York,  Constructive  Thinking  in  Adver-  Xrust^  C^'pany'^'kewark*'  ^  Allen,  Fidelity 
tising^_  _  2  Talk — William  N.  Bayless,  Tiffaiyr-Bay- 


12-20  Adioum  ^  — vviiiiam  i\.  uayiess,  iinanv-uay- 

12:30  Luncheon— Clover  Room,  Bellevue-  ''®*  Company.  Cleveland,  O..  The  New  Church 
Stratford;  T.  Henry  Scattergood,  speaker,  «  o  -.u  t>u-i 

Poor  Richard  Club  in  charge.  Discussion— Herbert  H.  Smith,  Phila- 


On  Your  Next  Contract 


Monday  Afternoon 


2:30  Talk — Carl  Hunt,  manager.  Associated 


Chairman.  Bartley  J.  Doyle,  President,  Poor 


Richard  Club. 


2:40  Announcement  of  1925  District  Con- 


2  Talk^ — Sam  Weissenburger,  the  Halle  -.u  a  .  u  n 

Bros.  Company,  Cleveland.  Is  Advertising  the  gt^art.  •A^""0“"«'"ents  by  Rowe 


Bunk? 

2:30  Discussion — Hugh  Patterson,  Secretary 
Furniture  Association,  Jamestown,  N.  Y. 

2:40  Talk — Henry  Hale,  Jr.,  Atlantic  Litho. 
and  Printing  Company,  New  York,  Putting  the 
Hofse  Before  the  Cart. 

3:10  Discussion — Martin  O.  Goldsmith,  Ad¬ 
vertising  Crafts  Club,  Philadelphia. 

3:20  Talk — Harry  Tipper,  Secretarj^  Class 
Journal  Company,  New  York,  So  This  Is 
London. 


3  to  6  Golf  —  Bridge  —  Pinochle  —  Country 
Club. 


Tuesday  F.vening 
Dance  at  the  Country  Club. 


Printed  Comics 


Southern  Colorado  Hditors  Organize 

Southern  Colorado  Press  Association 
was  organized  at  a  meeting  of  25  editors 


3 :30  Talk— Dr.  Arthur  Holmes.  University  of  southern  Colorado  at  a  one  day 
of  Pennsylvania,  Psychology  of  Advertising.  •  .... 


ot  Pennsylvania.  Psychology  ot  Advertising.  c^ccinn  IipM  in  Pm^Kln  Xloxr  t  t5 
3:50  Discussion — Willis  A.  Schindle.  Lan-  s^sion  uela  in  Pueblo,  May  3.  P. 
caster.  Byrnes,  editor  of  the  Pueblo  Indicator 

e  New'^Vork"  Wright,  editor.  Post-  was  elected  president  for  the  first  year 

4:20  Discussion — Katherine  M.  Flanagan,  ^^d  John  Green,  Colorado  Springs  Farfn 


LaFrance  Company,  Philadelphia. 


News  was  chosen  secretary.  The  new 


Printed  Magazine 
Sections 


Getting  the  Most  for  Dross 


6t?^HE  Dross  Drum  is  a  real  treasure  chest,” 
says  the  Imperial  Metallurgist.  “When  you 
ship  it  to  us,  you  are  parting  with  an  excess  of 
antimony,  one  of  the  most  valuable  ingredients 
in  your  metal. 


“Be  sure  to  get  back  a  metal  that  will  replace 
what  you  sent. 


The 

Imperial 
Type  Metal 
Company 


“The  one  way  is  to  specify  Plus-Metal  in  repay¬ 
ment — Lino-Plus,  Mono-Plus,  Inter-Plus,  Stereo- 
Plus,  according  to  your  purpose — each  with  the 
purity  and  correct  blending  that  distinguishes 


Philadelphia 

Cleveland 

Detroit 


M  ET  AL 


UNOTYPE-MONOTYPE-INTCRTYPE  -STEREOTYPE 


let  us  furnish  an  estimate.  High  Class 
four-color  VYork  done  to  perfection.  The 
evidence  VYill  satisfy  you — we  have  it  at 
your  command. 

We  offer  you  a  high  grade  printing 
service  at  a  very  moderate  price. 


MISSOURI  AGRICULTURAL  PUB.  CO. 


ARTHUR  CAPPER,  Pre*.  MARCX>  MORROW,  Vice-Pr«*. 

J.  E.  NICHOLSON,  Bu*.  Mgr. 

2202-4-6-8  Pine  St.  •  St.  Louis 
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Thorough  Investigation 

A  Series  on  National  Affairs 
Every  W eek  by  W illiam  Hard 

Few  men  in  American  journalism  have  made  as  brilliant  a 
record  as  William  Hard.  He  has  the  faculty  of  going  straight  to 
the  roots  of  the  news,  and  he  writes  entertainingly.  Men  of  all 
political  parties  testify  to  the  impartiality  of  William  Hard’s 
writings  on  national  affairs. 

William  Hard  is  a  thorough  investigator.  His  articles  are 
comprehensive  because  he  gives  his  whole  time  to  one  subject  a 
week,  thus  avoiding  the  fragmentary  treatment  which  the  wire 

dispatches  inevitably  give. 

One  topic  a  week. 

The  background  of 
news. 

Simple,  clear  statement 
of  facts. 

What  it’s  all  about, 
what  it  means. 

Each  topic  is  selected 
for  its  timeliness  and 
treated  in  from  three  to 
five  articles  a  week.  It  is 
something  you  can  adver¬ 
tise  in  advance. 

Available  for  afternoon 
or  morning  use — but  to 
only  one  newspaper  in 
each  city. 

Telegraph  for  terms. 

Curreni"  News  Fea+ures 

INCORPORATED 


William  E.  Yelverton,  Evening  Star  Building 

Managing  Director  Washington,  D.  C. 


Vevr  Orleans 

it's 


ITEM 


)  ork  11  arid,  on  which  newspaper  he  be¬ 
came  inanai'inK  editor  in  1913. 

From  1915  until  1922,  Spurgeon  was 
editor  of  the  riiiladt'll'hia  Public  Lcdticr. 
l-'or  that  newsiwper  he  purchased  the 
rights  on  Ambassador  (ierard’s  famous 
IxKik  “My  Four  Years  in  Germany.”  In 
Xovember,  1922,  he  went  to  the  ll'asli- 
laghDi  /'(i.v/. 

Spurgeon  on  some  (|uestions  frankly 
joins  tlie  ranks  of  critics  of  the  press. 

“There  are  more  inaccuracies  in  news- 
pajiers  of  today  than  in  the  old  days,”  he 
believe.s.  “The  telephone  has  done  more 
to  sjxiil  g(H»d  reporting  than  anything  else. 

“I  always  try  to  get  my  men  to  go  out 
and  talk  to  the  principals  face  to  face. 
Real  stories  are  brought  in  by  personal 
observation. 

“Men  aren’t  really  trained  today.  They 
ilon’t  have  to  In-at  their  way  up. 

“I  wouldn't  trade  my  experience  for 
any  ready  made  job  in  the  world.” 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHILIP  SCHUYLER  - 


Sw  orn  government  statement  for 
the  six  months  ending  March  31, 
1924.  Daily  average  circulation 
.\pril,  1924,  exceeded  97,500, 

Advertising  Leadership 

h'or  the  first  three  months  of 
1924  the  Dispatch  exceeded  tht 
other  Columbus  Newspapers 
combined  by  738,391  lines, 

DISPATCH . 5,126,244linci 

SECOND  PAPER  2,505,764  line. 
THIRD  PAPER  .  1 ,882,089  line. 


Will  Keep  Kaiser  Interview  Secret 

Mrs.  Olga  Hale,  widow  of  William 
Ilayard  Hale,  has  returned  to  this  coun¬ 
try  from  Munich,  bearing  the  original 
nirmuscriiit  of  Hale’s  famous  interview 
with  Kai.ser  W  ilhelm,  and,  although  re¬ 
ceiving  tem|)ting  offers,  she  declares  she 
will  not  dispose  of  it.  The  interview 
was  obtained  by  Hale  in  1908  for  the 
Century  Magazine  and  later  destroyed  at 
the  request  of  the  German  government. 
Hale,  who  was  one  time  literary  editor 
»if  the  .Veil  i'orb  Times,  dieil  in  Munich, 
Ainil  10. 
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Dealer  in  Details — JOHN  J.  SPURGEON 


MAKE  CENTRAL  OHIO 
YOUR  TEST  MARKET 

^olmnlnisJStspatcli 

om1o>>  cecATceT  •  homk  •  OAtur 'ft 


Journalists’  Conference  in  April,  1925 

The  First  Pan-.^merican  ('onference 
of  Journalists  will  be  held  in  Washing¬ 
ton,  D.  C..  .April,  1925. 


(Eo  iMy  jFripttJia  in 

^uatn^ss 


Please  note  that  1  have  resijrned  as  Secretary,  Direc¬ 
tor  and  General  Manager  of  The  Flexideal  Co.,  Inc.. 
and  am  no  longer  connected  with  that  company  in  any 
capacity.  This  doe.s  not  mean  that  1  have  severed  con¬ 
nections  with  the  drv  mat  business.  Far  from  it. 


In  a  comparatively  short  time  1  will  he  in  a  position 
to  make  an  announcement  regarding  dry  mats,  which,  1 
honestly  believe,  will  set  a  milestone  in  stereotyping 
and  he  of  great  interest  and  imjiortance  to  not  only  those 
now  using  dry  mats  hut  to  every  newspaper  jilant  and 
stereotype  job  shoj)  in  the  country.  1  will  he  in  a  better 
position  than  ever  to  serve  you  all. 


Largest  Stinday  Circulation 
Any  Washington  Paper 


In  the  meantime  1  am  pleased  to  take  this  opportunity 
to  thank  you  for  your  loyal  support  in  the  jiast  and  to 
assure  you  that  1  will  do  my  level  best  to  merit  and 
retain  your  goodwill  and  iiatronage  in  the  future. 


morning 

and 


evemng 

Largest  Daily  Circulation  at 
attractive  combination  rate. 
Concentrate  in  These  Papers 

G.  Logan  Payne 

Publisher  aiul  Gen.  Mgr. 


A.  2ira^ip 
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AN  OBJECT  LESSON 

Which  illustrates  the  benefits  to  be  derived  from  the  cooperation  of  publishers  and  the  men  who 
labor  to  facilitate  and  cheapen  the  manufacture  of  better  printed  newspapers. 

I'he  New  Orleans  Publishers’  Association,  made  up  of  the  executives  of  the  three  daily  news¬ 
papers  of  the  Southern  Metropolis, — 

THE  ITEM . (Evening) 

THE  STATES . (Evening) 

THE  TIMES-PICAYUNE  -  -  (Morning) 

accepted  the  proposal  of  WOOD  FLONG  CORPORATION  to  install  the  WOOD  DRY  MAI' 
process  in  the  three  plants  simultaneously  and  upon  the  following  conditions : 

WOOD  FLONG  CORPORATION  agreed  that  none  but  merely  incidental  expense  would  be 
incurred  by  the  newspapers  In  event  of  failure  to  satisfy;  that  the  plant  organizations  would  not  he 
upset  during  the  installation,  and  that  it  would  send  gratis  an  expert  (proficient  in  all  manufacturing 
departments)  to  introduce  the  Wood  Dry  Mat  for  exclusive  use  and  instruct  the  local  stereotypers 
in  its  operation.  • 

The  New  Orleans  Publishers’  Association  agreed  on  its  part  to  cooperate  with  WOOD  FLONG 
CORPORATION’S  expert  and  give  heed  to  his  suggestions  in  the  stereotype  and  other  mechanical 
departments,  to  improve  printing,  eliminate  waste  and  accelerate  production. 

RESULT 

THE  ITEM  THE  STATES  THE  TIMES-PICAYUNE 

are  now  using  Wood  Dry  Mats  exclusively  and  no  longer  make  mats  nor  use  steam  tables. 

The  proposal  WOOD  FLONG  CORPORATION  made  to  the  New  Orleans  Publishers’  Asso- 
ciati«)n  is  open  for  the  acceptance  of  the  combined  newspaper  publishers  of  any  large  city  who  will 
cooperate  with  us  and  with  each  other  to  save  print  paper,  time  in  going  to  press,  effect  a  distinct  im¬ 
provement  in  printing  and  forever  rid  their  plants  of  the  mat  making  and  steam  table  nuisances. 


WOOD  FLONG  CORPORATION 

501  FIFTH  AVENUE  NEW  YORK  CITY 
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SAN  ANTONIO  CLOTHIERS  STRESS  “BEAU 
BRUMMELL”  MOTIF  IN  AD  DRIVE 

Newspapers  Enlisted  to  Make  “Worst  Dressed  City”  Sensitive 
to  Correct  Dress — Unusual  Copy  Featured  in 
Campaign  Backed  by  Nine  Stores 

By  HAMMOND  EDWARD  FRANKUN 


A  CO-OPERATIVE  newspaper  cam- 
^  paign  to  awaken  an  indifferent  public 
to  the  importance  of  dressing  correctly, 
under  way  at  San  Antonio,  Tex.,  is  at¬ 
tracting  nation-wide  attention.  Many 
other  localities,  with  a  similar  problem. 


Fril/s  and  Creases 


■  IN  THE  INTfcWiSl  OF  CORKECT  Dkt>.S“ 


Be  jeweled  Velvets 

and  Metallic  Cloth 


Fathloa  Says 
Brtmn  Satin 


w  Afritem 

petUn  M«r'tW  mtlrp. 

THC  MOOU  REVIEW, 
to  HIRE  ARC 
SHOWN  IN  RICH 
VARICTV  AT  THC 
BCrrCR  SHOTS  Of 
SAN  ANTONIO 

Revised  Chart  for  Men 

Correct  Formal  Attire 


have  their  sleeves  rolled  up  and  must  have 
clean  shirts. 

.'\t  special  meetings,  or  in  letters,  heads 
of  the  respective  stores  urged  their  em¬ 
ployees  to  co-operate  in  every  way  with 
the  newspaper  advertising.  They  were 
asked  to  post  themselves  on  the  fashion¬ 
able  selling  points  of  the  merchandise  in 
stock  so  they  could  suggest  the  correct 
articles  to  customers,  and  tell  them  how 
it  harmonized  with  the  rest  of  their  ap¬ 
parel. 

Frank  G.  Huntress  of  the  San  Antonio 
Express  agreed  to  resume  a  syndicate 
feature  of  information  for  the  well- 
dressed  man  and  to  permit  the  advertis¬ 
ing  agency  to  localize  it.  Col.  Charles 
Diehl  of  the  San  Antonio  Light  arranged 
for  William  Brogan  to  write  periodically 
news  stories  on  “Why  the  man  in  busi¬ 
ness  should  dress  correctly.” 

But  paid  newspaper  advertising  once  a 


year.  Straight  talks  on  the  value  of  cor¬ 
rect  dress,  some  copy  illustrated  and 
>ome  all-type,  3  columns  by  112  lines, 
was  devot^  to  such  themes  as  “Correct 
dress  is  the  stamp  of  people  of  good 
taste,”  “The  correctly  dressed  man  gains 
an  instant  audience,”  “The  dress-code  of 
a  successful  man”  and  “Solving  the  prob¬ 
lem  of  the  dotted  line.” 

The  third  kind  of  copy  looked  much 
like  department  store,  only  it  was  head¬ 
lined  “Frills  and  creases”  and  had  no 
name  signed.  It  gave  a  variety  of  news 
and  gossip  on  the  latest  correct  apparel. 
It  was  chatty  an<l  specific.  It  carried 
the  slogan.  “Dress  correctly  every  day 
in  the  year.” 


are  showing  a  desire  to  conduct  a  similar 
campaign. 

There  are  some  who  claim  that  previous 
to  this  campaign  San  Antonio  ranked  as 
one  of  the  worst-dressed  cities  for  its 
size.  There  were  about  100,000  in  the 
city  to  whom  style  made  no  appeal. 
These  exerted  a  slovenly  style  influence 
over  the  80,000  other  people  there  who 
logically  should  be  interested  in  correct 
dress.  The  problem  was  one  of  continu¬ 
ous,  sugar-coated  education  to  arouse  the 
latter  to  select  their  clothes  with  the 
thought  of  appropriateness  to  place  and 
occasion.  Progress  already  has  been 
noted. 

The  idea  of  using  unsigned  newspaper 
copy  of  an  educational  nature  was  orig¬ 
inated  by  J.  N.  Pitluk,  president  of  the 
Pitluk  Advertising  Company,  San  An¬ 
tonio.  This  agency  prepared  the  adver¬ 
tising.  Last  June  9  of  the  merchants 
adopted  the  recommendations  of  the  Pit¬ 
luk  Company  and  commenced  the  cam¬ 
paign,  which  will  run  for  one  year.  While 
the  campaign  was  certain  to  help  other 
dealers  as  well,  these  retailers  assumed 
the  cost  of  the  effort  because  they  knew 
they  would  get  their  share  of  the  better 
type  of  business  to  be  created. 

One  of  the  first  step  was  to  educate 
employees  of  these  stores  to  dress  cor¬ 
rectly  and  neatly.  It  was  insisted  that 
the  men  come  to  work  clean-shaven,  with 
clean  collars  and  their  shirts  neatly 
pressed.  It  was  asked  that  those  who 
worked  in  their  shirt  sleeves  must  not 


Solving  the  Problem 
of  the  Dotted  Line 


“JuN  NgB  UmTc.**  RoiRU  oat  tW 
w«li-drta^  mltmon.  And.  u  o 
rak.  Ow  oMcotm  DOBS  i%ii  or. 
the  dottod  Hm. 


•bk 

mogie  power  ovor  tho  buqr  exe^ 
(jv*  while  jrou  tre  ant  even  <rant«d 
on  oodioncR— Tou  koow  wer- 
rhondioo  Bore  tjiorougblv  and  the 
trade  more  intimately,  bui~ 

Yoa  d«  not  dnaa  cemrUy. 

And  tbcrehi  Uea  the  difference, 
h  ia  hia  enrrect  apoearance  that 
Elina  fnr  him  an  inatant  auHienee, 
and  at  the  aamc  time  aide  him  to 
“put  it  over.** 

Clofhei  do  make  a  difference. 
Hte  exanitive  welcome*  the  welU 
'  Tmed  man ;  be  haa  confidence  ia 
lie  ahiHtv.  And  leldiMn  ia  he  di*- 
appointed.  for  dreaa  U  aa  index 
to  contenta 

Correct  dtrm  doee  pay  in  dollara 


CORRECT  DRESS  MAKES  THE  nRST 
IMPRESSION  FAVORABLE 


-dhall 
war  r 

Sm  Mih  and  Womem  Who  Ca«e 


Vhar  ia  tbe  styl*  ir  Rien'i 
Sport  Shoot? 

— Roat. 


golf  I 


■hail,  gam  aaied 


weartaf  htyna.  partiea- 
ItHy  la  Brwteh  ffiia. 
Mart  aad  rad  eatf 

oafarda,  aad  evaa  patm 
leather  ahem  whea  ateama 
■martaan  ia  ratairad^ 

Will  the  mtdo  briRiRiod  hoi 
ho  popaftr  tikio  FU? 

—Mrs.  D. 

‘Hm  widwWpRBad  hat  la 
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iMwaatr,  tha  atyU  Ha* 
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Khaped.  Brawa  taom  laad 
tM  T%Xi ;  that  ia.  ia  ahadaa 

ataae*.  ate.  Mach,  too,  ia 


week  in  each  paper  has  been  the  main 
standby  in  the  campaign. 

“Wliat  shall  I  wear?”  an  advertisement 
10  or  12  inches  deep  by  two  columns,  gave 
questions  and  answers  on  what  is  correct 
apparel  “for  men  and  women  who  care.” 
Although  the  queries  are  the  product  of 
the  copy  writer,  they  were  signed  with 
initials  and  gave  the  atmosphere  of  being 
from  actual  people.  Certainly,  they  re¬ 
flected  questions  in  the  minds  of  many 
local  people. 

Across  the  bottom  various  statements, 
such  as  “Refinement  manifests  itself  in 
correct  appearance,”  were  printed. 

One  typical  advertisement  of  this  kind 
told  what  is  the  correct  style  in  men’s 
sport  shoes,  the  trend  in  hats,  the  popu¬ 
larity  of  jewelry  adornments,  when  and 
where  a  Tuxedo  should  be  worn,  whether 
gauntlet  gloves  should  be  worn  with  a 
business  dress,  the  situation  in  fancy 
hosiery,  an<l  whether  a  short  fur  coat 
m^  be  worn  for  sports. 

It  was  found  that  men  in  the  city  par¬ 
ticularly  needed  education.  Many  were 
buying  one  suit  or  one  pair  of  shoes  a 


4,500,000  MEN 

live  within  50  miles  of  5th 
Ave.  This  paper  carries 
more  men’s  wear  advertis¬ 
ing  than  any  two  evening 
papers  in  the  City. 

NEW  YORK 
EVENING  JOURNAL 


Are  adernmeaU.  iewelry, 

ete.,  as  popRlar  this  season 

as  they  vere  last  year? 

—Edna. 

Evee  mm  s*.  Awse- 
I  SI*  IK  tbs  bdfbt  sf 


t  am  going  to  taheayoang 
lady  to  an  informal  affair. 
Must  1  wear  a  Taxedo? 


the  blaa  serge  coat 
dreaa  atill  ia  fashion  this 
Fan?  —Lacy. 

Tss.  AJfhsasb  PEris 
fvswRS  ease  lbs  Met  strt* 
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May  I  «aar  ga  an  tic  I 
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dreaa?  — Mrs.  C 
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Does  style  favor  fancy 
haaiory  this  aaason? 

—Bob. 
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I  bstsi  dinesr,  tbs  bsfi. 
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May  I  waar  a  short  fur 
coat  for  sports?  What  it 
the  general  style  tendency 
for  Fall?  — Alkc. 

Mast  semrsdly.  Tbs 
Bare  saet  amr  m  worri 
sitbsi*  (br  dartims  sr 
BSfB  wssst  Tbs  ISAE 
test  awsirvai  As  scrsiebt 
atbseMts.  It  Sss  fisstac 
Hesiss  aad  rbia  ebia  col- 
lank  Capas  art  fvsat  fa- 
varltM,  tbsir  yBdomiwst- 
iaf  fAtsrss  beinc  Hrrotar 
Oarsa  aad  tl^t  Baeldm. 


Refinement  Manifests  Itself 
In  Correct  Appearance 


Often,  this  advertising  gave  specific 
suggestions  about  what  to  wear  at  local 
functions.  A  man  may  be  told  to  wear 
patent-leather  pumps  at  certain  occasions, 
but  if  it  is  made  more  concrete  and  he  is 
told  to  wear  them  at  the  Gunter  Hotel 
dance,  he  knows  he  will  not  be  alone  in 
doing  so.  Local  newspaper  advertising 
made  this  local  touch  possible. 

Each  store  is  paying  the  agency  a  cer¬ 
tain  sum  per  month  for  service.  The 
space  is  billed  each  month  direct  to  each 


In 

Baltimore 

The  paper  that 
“made”  the 
shopping  district 

The 

Baltimore 

News 


store,  one-ninth  to  each,  to  apply  on  tk 
store’s  regular  contrart.  The  new^paw 
gets  extra  lineage,  yet  the  stores  '-nxj 
the  educational  effort  at  minimum  cost.^ 

While  it  is  diflicult  to  trace  the  direR 
results,  there  has  been  a  business  rovirj 
at  San  Antonio  and  an  increase  in  ^ock 
functions.  Hotels,  country  clubs  ao| 
other  semi-public  places  are  experiment 
a  new  interest  in  correct  dress. 

That  this  movement  is  not  limited  to 
one  section,  but  is  needed  elsewhere  k 
retailers  is  shown  by  the  co-op<ratiw 
campaign  now  being  conducted  in  newa 
paficr  space  by  the  Milwaukee  Shoe  Ra 
tailers’  Association  to  encourage  its  piA 
lie  to  wear  the  proper  shoe  for  the  oc¬ 
casion. 

The  first  advertisement  of  the  seria^j 
headed  “Your  shoe  man  is  at  your  serw 
ice."  pointed  out : 

“Your  shoe  man  wants  you  to  have  cotnpla( 
satisfaction—  not  only  at  the  time  of  your 
chase,  hut  through  long  wear,  continued  fin 
appearance,  and  real  comfort.  He  knows  tkn 
‘bis  ultimate  success  rests  upon  your  satisfactia 
That  is  why  he  makes  every  effort  to  provii 
you  with  the  proper  shoe — the  one  that  will  S 
your  individual  requirements. 

“  ‘There’s  a  shoe  that’s  made  for  you.’  Van 
shoe  man  haa  it.  Wear  the  proper  shoe.”  . 

Indirectly,  this  series  combats  hous* 
to-house  sellers  of  shoes  who  have  mukii 
plied  in  numbers  the  last  two  years. 

Perhaps  in  your  community  there  i| 
an  opportunity  to  stage  a  co-operathi 
campaign  which  will  improve  standaiR 
of  dress,  and  make  business  better. 


GRANT  TO  SPEAK 


Chain  Store  Advertiaing  Chief  Topig 
at  Buffalo  Ad  Meet 

Discussion  of  chain  store  advertising 
will  be  paramount  before  the  annual  con¬ 
vention  May  9  and  10,  of  the  Advertisin| 
-Affiliation  at  the  Lafayette  Hotel,  Buffak 
N.  Y.  On  this  topic,  W.  T.  Grant,  presi¬ 
dent  of  the  W.  T.  Grant  Company,  Inc, 
chain  of  5  cent  to  $1  department  stortg 
will  be  chief  speaker. 

While  the  two-day  convention  is  in 
session  there  will  be  a  display  of  adve^ 
tising  copy  and  printers’  products. 
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BENJAMIN  &KENTNORCa 

STANDING  FOR 
STANDARDS,  enthusi¬ 
astic  for  ethics,  diggers  for 
data,  BENJAMIN  & 
KENTNOR  CO.  bring  news¬ 
paper  representation  up  to  a 
very  high  level  of  efficiency. 

An  organization  sufficient¬ 
ly  comprehensive  to  meet 
every  demandr— large  enough 
to  have  the  right  type  of  men 
to  cover  territories  thor¬ 
oughly  and  small  enough  to 
give  intensive  service  to  each 
newspaper  they  represent. 
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^/\0  Mechanics  (^  Rptogravure 
Simply  Explained 


A  68-page  book  has  been  prepared  to  provide  au¬ 
thentic  information  on  rotogravure.  Briefly  outlined, 
the  book  covers  the  following  subjects: 


Origin  of  rotogravure 
How  rotogravure  is  printed 


The  kind  of  prints 
Tone  gradations 


How  to  select  subjects  for  rotogravure  printing  Backgrounds 


The  value  of  human  interest 
The  use  of  photos 


The  use  of  oil  and  wash  drawings 
Dicdonary  of  terms 


It  explains  the  beautiful  effects  by  which  rotogra¬ 
vure  builds  reader  interest,  to  gain  which,  many  of 
the  leading  American  newspapers  have  added  this 
feature  of  modem  journalism. 


The  points  covered  are  luxuriously  illustrated  with 
reproductions  of  63  photographs,  16  wash  draw¬ 
ings,  5  oil  paintings,  5  line  drawings,  and  a  wide 
variety  of  background  and  border  effects.  The  me¬ 
chanics  of  building  every  part  of  the  book  are  ex¬ 
plained  in  nontechnical  language  that  makes  this 
publication  of  value  to  schools,  business  men,  stu¬ 
dents  of  advertising,  photographers,  and  anyone  in¬ 
terested  in  printing  processes.  Because  this  is  an 
expensively  produced  book,  and  not  an  individual 
advertising  message,  a  nominal  charge  of  25c  per 
copy  is  made  except  where  the  request  is  made  on 
business  stationery.  Stamps  accepted. 


Wmberly-Qark  (bmpany 

m  t«TA«Ci*MCO  (•Tt 


Neenah.Ws. 


Prints  Rctures  -  the  Universal  Language 


market  surveys  by  DAIUES  PROMOTE 
NATIONAL  CAMPAIGNS,  SAYS  POWERS 

_ By  ROSAUE  ARMISTEAD  HIGGINS  _ 


What  Does  the  Average 
Shopper  Know  About 
Non- Advertised  Prod¬ 
ucts  in  Altoona,  Pa,? 


the  opinion  of  John  H.  Powers,  of  does  not  mean  high  buying  power.  The 

more  a  newspaper  generalizes  in  its  cir¬ 
culation  appeal,  the  wider  the  avenue  of 


Powers '&  Stone,  national  newspaper 

nrc-i  ntati\ f',  comprehensive  trade  sur-  ..  _ 

'  of  the  field  return  to  the  national  advertiser. 

"I  know  of  one  particular  product,  a 
man’s  collar,  which  is  being  advertised 
often  through  newspapers.  The  i>apers  which 
have  l)ecn  selected  are  those  with  a  wide 
(|uantity  distribution.  The  product  ad¬ 
vertised  appeals  to  the  younger  genera- 


veys 

—  — ^ -  occupied  or  cir- 

culated  by  news- 

papers,  so  c." _ 

,  requested  by 

agencies,  not  only 
prove  valuable 
^or  the  advertiser 
and  agent,  but  of  idea  back  of  the  campaign 
equal  value  to 
tlK  representative 
^  himself.  Mr. 

I*  Powers  goes  even  ftan  in 

^  further  than  that 

M  in  his  commen¬ 

dation  of  the 

John  O.  Powers 

this  instance.  .  . 

‘1  know  of  one  case  where  the  board  \hc  past, 
directors  of  a  company  \ -  _ _ 

asiderable  money  in  advertising,  when  srttled  and_  nwture  years, 
jwn  the  survey  made  by  newspapers, 
ire  influenced  to  make  an  additional 


style  of  collars  as  they  arc  manufac¬ 
tured  and  distributed.  Practically  every 
the  country  wears  a  collar,  but 
it  is  only  the  younger  element  who  can 
be  influenced  to  purchase  the  newer  and 

_  later  styles.  The  man  of  more  scttlerl 

practice,  and  cites  ideas  will  probably  cling  to  the  particular 

ityle  he  has  been  purchasing  and  wearing 
...^  .  The  advertiser  realizes  that 

which  spends  b**  has  a  steady  trade  in  the  men  of  more 

■  ■  •  settled  and  mature  years.  The  younger 

element  which  is  susceptible  to  change 
helps  increased  sales  of  this  new  style 

. ^  _r...-r _ — ^ _ product,  and  the  young  man  helps  ma- 

Idiev  had  explmded  the  year  before.  This  terially  in  the  quantity  circulation  of  a 

[fact  came  at  a  time,  when  this  board  of  newspaper,  because  he  is  drawn  to  the 

sporting  pages  and  is  more  interested  in 
this  class  of  reading  than  in  the  foreign, 
financial  or  business  news  in  a  newspape-r. 

John  H.  Powers  is  a  Bostonian,  but 
possesses  in  a  marked  degee  the  friend¬ 
liness  and  cordiality  which  many  New- 
After  some  selling  ex- 


Manufacturer,  the 
above  is  a  question  that 
concerns  you  individu¬ 
ally.  It  has  cost  you 
money  to  produce  your 
product  and  your  salesmen 
have  spent  much  time  in 
putting  it  over  to  the  mer¬ 
chant.  Are  you  one  of  those 
who  are  depending  upon  the 
local  merchant  to  sell  the 
consumer?  Do  you  expect 
him  to  say  your  product  has 
more  merit  than  the  other 
fellow’s  ? 

Think  for  a  moment!  Don’t 
depend  on  the  other  fellow. 
There  is  a  newspaper  in 
Altoona,  with  a  circulation 
of  over  27,000  net  paid  sub¬ 
scribers,  that  is  delivered  to 
over  90%  of  all  the  homes  in 
Altoona  and  vicinity.  Tell 
your  own  story  to  these  folks 
thru  the  columns  of 


iptnding  the  money  in  newspapers  for 
the  year  to  come,  they  would  spend  their 
Boney  in  magazines  and  billboards. 

number  of  advertising  agencies 


es-  I-Jiglanders  lack. 

Qf  perience,  and  a  year  on  the  Boston  Trcn'- 
eler  he  came  to  New  York  in  190.S.  anu 
on  the  since  then  has  been  actively  identified 
with  advertising  interests,  particularly 
with  the  business  of  special  newspaper 
representation.  For  seven  and  a  half 
years,  he  was  with  Frank  Munsey,  and 
which  hi's  paper  and  the  "landed”  many  good  contracts  for  the 
•  ■  Boston  Journal,  Baltimore  Ne^ai,  .Veri’ 

)'ork  Press  and  Philadelphia'  Times. 

On  leaving  Mr.  Munsey,  he  went  with 
the  Kelly-Smith  Company  ff)r  3  years. 
On  Jan.  1,  1917,  Mr.  Powers  joine<l  the 
Scripps-McRae  newspapers,  and  re¬ 
main^  with  them  for  5  years. 

In  January,  1922,  he  decided  to  capi¬ 
talize  his  experience  by  going  into  busi¬ 
ness  for  himself,  and  with  Iloward  P. 
■r  Stone  organized  the  firm  of  Powers  & 
Stone. 


bon  of  an  appropriation  comes  up. 
lourse  the  compiling  of  this  information 
Wails  a  vast  amount  of  work  _ 

par’  ♦'f  the  newspaper  publisher  and  his 
anployes,  but  it  gives  the  local  solici¬ 
tors  a  different  and  broader  viewpoint, 
ind  a  greater  knowledge  of  the  city  and 
territory  in 
competitive  paper  circulates. 

“Were  it  not  for  these  surveys,  the  ad- 
Wtiser  or  agency  must  necessarily  send 
1  man  into  the  field  in  order  to  obtain 
the  data  necessary  to  the  success  of  tfie 
imposed  advertising  campaign  in  news- 
lapers.  or  ge  ‘  ' 

other  sources. 


lot  to  the 
I  the  naim-s 

„  _  drug,  shoe, 

d^rtment  and  all  other  stores,  togethei 
with  the  names  of  the  proper  party  to 
approach  in  order  to  sell  a  line  of  goods. 

Likewise  it  means  a  lot  to  the  .salesmen 
who  may  subsequently  cover  the  terri¬ 
tory,  if  the  local  advertising  staff  is  in 
a  position  to  introduce  him  properly  to 

the  party  who  has  authority  to  make 

Utrchases.  .\gnes  Hospital,  White  Plains,  N.  Y..  of 

“There  was  a  time  some  years  ago  pneumonia,  following  an  illness  of  less 
when  newspapers  had  available  but  few  than  a  week.  Mr.  Hallman  was  regardetl 
acts  that  would  'be  of  interest  to  a  mer-  as  an  authority  on  the  various  applications 
^ndising  man,  the  advertiser,  or  agent,  of  taxation  to  advertising.  He  was 
Our  business  has  changed  to  such  an  treasurer  of  the  Advertising  Agencies 
cMrnt  that  today  a  man  .selling  space  in  Corporation,  a  director  of  the  National 
■ewspapers  must  of  neces.sity  have  a  pret-  ()utd<K)r  Advertising  Bureau,  a  member 
g  diversified  and  concrete  knowledge  of  of  the  .Advertising  Club  and  the  Bankers 
hs  publication,  the  field  it  covers  and  Club,  and  Scarsdale  Golf  Club. 


Prominent  Ad  Man  Die* 


fitfit  again  In  1924 


In  four  months  of  this  year 
The  New  York  Times 
printed  8,715,316  agate 
lines  of  advertising,  a  gain 
over  the  corresptonding  per¬ 
iod  of  last  year  of  393,194 
lines  and  an  excess  of 
3,192,628  lines  over  the 
second  New  York  news¬ 
paper. 


THE  ALTOONA  MIRROR 

Altoona*s  Only  A.  B.  C.  Newspaper 

Mirror  Printing  Co*,  Publishers 


Pittsburgh  Press 


A  9ulp|ia  Howard  Nawapapar 
Dw^  aadl  Sodwy 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C 

IValCD  AdTartlitar  RapraaentatlTcs 

ALLIED  nwgPAms,  nio. 

*a«  Terk  OBc*  M  Taadaralt  Ava. 
OhiMaa  Ottoa— •  R&tk  WaWak  Ava. 

Ban  rriantRiit  fnaraltni  fWnalaaa'tl 


Business  Direct. 


■■  4  L 


Editor  &  Publisher  for  May  10,  1924 


EAST  DECIDES  TO  KEEP  of  the  first  prize  in  the  name  contest, 
^  which  brought  1,395,322  letters  to  the 

TRANS-CANADA  WIREIS  editors,  is  (ieorge  A.  Elwell,  Youngstown, 

-  (3.,  first  to  suggest  “Liberty”  and  for  his 

Ontario  and  Quebec  Publithera  Will  pains— his  suggestions  totalled  3,017— the 


Absorb  Loss  of  Government  Aid  '«PP>'  '  520,0^).  Otlier  priz« 

•  XI  •  1  totaling  $5,000  are  still  to  be  distributed, 

to  Canadian  Press,  in  National  magazine  bears  the  familiar 

Interest  flavor  of  the  Chicago  Tribune.  McCutch- 

-  con  did  the  colored  cover,  a  novel  con- 

(/iv  TricKrai^h  to  Kditor  &  Publisher)  c^it.  By  and  large  the  magazine  is  one 
r  11  of  entertainment.  It  is  bright  with 

1  oRONTO,  May  5.— ^ith  only  two  dis-  photographs  and  drawings  in  gravure 
Milting  votes,  the  daily  newspaper  pub-  process,  with  many  pages  of  advertising 
lisliers  of  Ontario  and  Quebec,  members  j„  colors.  It  sells  for  five  cents  the  copy, 
of  the  Canadian  Press,  today  adopted  the  x.  Wheeler,  as  editor,  is  going  in 

resolutions  of  the  board  of  directors  for  established  “names,”  on  fiction,  ar- 
absorption  (if  the  $.s0,0(K)  annual  grant  fjeies  and  art.  The  first  issue  smacks  of 
hitherto  made  by  IXiminion  Govern-  prosperity,  with  advertising  scattered 
ment  hut  cancellwl  last  year.  The  news-  through  the  book  from  cover  to  covei. 

paixrs  of  (  anada  have  thus  decided  as _ 

a  wlmle  to  carrv  on  at  their  own  expense 

the  transcontinental  leased  wires.  BREWER  BUYS  IN  LANSING 

In  addition  the  following  resolution,  - 

moved  liy  Stewart  Lyon,  editor  of  the  Former  Part  Owner  Omaha  Bee  Get. 


BREWER  BUYS  IN  LANSING 


'ioronto  Globe  and  seconded  by  L.  11. 
1  fingman,  of  the  St.  Thomas  Times- 
Jouniol,  was  unanimously  adopted : 
‘‘WHKR^:.^s  from  1911  to  1917  this  or- 


Intere.t  in  Capital  News 

(Ity  Tflcgrat'li  to  Kditor  &  I'i  hi.i.siikr) 


Lansing, 


Mav  6.  —  Basil 


ganization  now  known  as  the  Canadian  Hrewer,  wlio  until  jan.  1,  was  publisher 
Press  was  operated  and  administered  m  ,„,.„gr  of  the  Omaha  (Xch.) 


scetions, 

“And  Wmkreas  this  method  of  opera¬ 
tion  and  administration  was  found  to  be 
cumbersome,  inefficient  and  generally  un¬ 
satisfactory, 

“.And  Whereas  from  1917  down  to 
the  iiresf'nt  time  the  Canadian  Press  has 
followed  in  operation  and  administration 
the  iiracticc  of  the  .Associated  Press  of 
the  I'nited  States  and  the  Press  .Asso¬ 
ciation  of  Britain,  both  national  co-opera- 
live  institutions, 

"And  Whereas,  the  Canadian  Press 
as  a  national  organization  under  central 
control  with  reasonable  local  autonomy 
lias  been  of  great  usefulness  to  its  mem- 
liers  and  of  national  advantage  to  the 
iK-ojile  of  Canada  as  a  vehicle  for  the 
prompt  exchange  of  news  information 
and  opinion ; 


n  c  e  ,  has  pur¬ 
chased  a  sub¬ 
stantial  interest 
in  the  /.an.siiig 
Capital  S'  e  w  s  , 
afternoon  daily,  it 
was  learned  here 
tfxiay,  thereby 
Incoming  part 
owner  and  pul)- 
1  i  s  h  e  r  of  that 
paper. 

(ieorge  L. 
Hammill,  a  for¬ 
mer  associate  of 
..  ..  Mr.  Brewer  and 

Hash.  Hrewer  ncwsiia,KT 

business  in  Cleve¬ 
land,  Cincinnati  and  New  York  for  the 


“Be  It  Resolved  for  the  guidance  of  1^=^*  bas  alsij  purchaseil  some 

the  directors  that  this  rm-eting  of  the  in  the  jia^T  but  his  status  has  not 

Ontario  and  Quebec  divisions  places  it-  announceil  .Artliiir  L.  hrancis, 

-.elf  on  record  in  favor  of  an  enduring  f“rmerly  general  manager  anil  one  of  the 
policy,  looking  to  the  maintenance  of  the  f"nnders  of  the  C  upital  News  in  1921, 
Canadian  Press  as  a  national  organiza-  •'emams  as  manager  and  still  holds  some 
tion  on  a  truly  co-operative  basis  for  s(**eks  as  do  most  of  the  stockholders  who 
the  nintnal  advantage  of  its  members  and  bought  back  the  paper  at  a  bankruptcy 
the  ix-ople  in  every  section  of  Canada.”  alxuit  a  year  ago. 

hornier  Governor  .Allx-rt  K.  Sleeixr  is 
one.  of  the  principal  .stockholders. 

BROOKLYN  TIMES  EXPANDS  Changes  in  eilitorial  policy  or  metluKls 

_  of  management  have  not  as  yet  Ix-en 

Buy.  Property  Near  PreMnt  Plant  to  annolinceil  but  it  is  iinderstoiKl  some  nvKli- 


Incre«.e  Pre..  F.cilitie.  contemplateil 

I  he  announcement  of  the  change  made 
Brooklyn  Daily  Times  has  made  a  con-  by  the  paper  declares  that  the  purchase 
siderable  real  estate  purchase  in  the  of  stock  by  the  two  men  assures  “an 
immeiliate  vicinity  of  its  present  plant  at  abundance  of  working  capital." 

.Atlantic  and  Fourth  avenues.  BriMiklyn, 

and  will  make  immediate  provision  for  r-  .  « 

future  expansion.  Georgia  Paper  Expanding 

The  new  site  extends  on  a  front  of  R,  B.  Mahaflfev  has  become  eeiieral 


PENNSYLVANIA  MERGER  ( 
_.  s 

John.town  (Pa.)  Democrat  Buy.  Ledger  ^ 
to  Dominate  Morning  Field 

Johnstown,  Pa.,  May  7. — Publisher 
Warren  Worth  Bailey  of  the  Johnstown 
Democrat  this  week  announced  the  pur¬ 
chase  and  suspension  by  him  of  the  ^ 
John.stown  Ledger,  established  in  1921, 
and  owned  by  a  corporation  composed  of 
many  of  the  leading  business  and  pro¬ 
fessional  men  of  the  city.  Both  papers  I 
are  morning  dailies.  The  purcha.se  in-  * 
eludes  the  good-will,  subscription  list,  ‘ 

plant  and  equipment.  The  Ledger  pu'n-  * 
lished  its  last  edition  May  6.  ' 

Mr.  Bailey  has  announced  he  will  use  ’ 
a  portion  of  the  Le^er  equipment  in  the  ^ 
Democrat  plant  while  the  remainder  will  ^ 
lx;  sold. 

The  Ledger  is  the  fifth  iwpcr  to  (|uit  ■ 
since  Mr.  Bailey  took  over  the  l3cmo-  ■ 
crat  in  1893.  * 

_  _  I 

BEATRICE  EXPRESS  SOLD 

PurchoMd  and  Su.pended  by  E.  M.  | 

Marvin,  Beatrice  Sun  PublUher 

Beatrice.  Neb.,  May  7. — Earl  M.  Mar¬ 
vin,  publisher  of  the  Beatrice  Sun,  has 
announced  his  purchase  and  suspension 
of  the  Beatrice  Express,  published  con- 
timuxisly  in  the  city  for  40  years.  The 
Sun  was  established  22  years  ago. 

Rising  production  costs  and  the  in¬ 
ability  of  the  city  to  support  two  dailies 
was  given  as  the  reason  for  the  sale 
by  Mrs.  John  II.  Kearns,  who  with  her 
Intsliand  has  owned  the  paix;r  since  the 
death  of  Clark  Perkins  a  year  and  a 
half  ago. 

The  price  was  not  aniiotinced  but  is 
iinderstiKxl  to  have  been  in  the  neigh- 
borhixxl  of  $15,000. 

OHIO  DAILY  SOLD 

Callaghan  and  Wolfrom  PurchaM  Con¬ 
trol. of  Wapakoneta  New. 

C.  R.  Callaghan  and  Ralph  T.  Wol¬ 
from.  lx>th  of  Bellevue,  ().,  have  piir- 
!  chasixl  a  controlling  interest  in  the  I>emo- 
,  crat  Printing  Company  of  Waiwkoneta. 
(3..  which  publishes  the  Wapakoneta 
flail y  S'ervs  and  the  .-tuglaise  County 
(  Democrat.  Tlie  transfer  of  the  manage¬ 
ment  to  Mr.  Callaghan  was  effected 
;  May  1. 

,  The  two  principal  stockholders  Ix'fore 
the  sale.  A.  K.  Schaffer,  until  recentlv 
isistmaster  at  Wapakoneta,  and  J.  H. 


(joeke.  attorney  of  Lima,  retain  somt 
stock  in  the  concern,  and  by  the  tems  of 
the  deal  C.  K.  Rockwell,  of  North  Balti¬ 
more,  O..  obtains  an  interest  also. 

SCHOOL  BUYS  WEEKLY 

Antioch  College  Now  Own.  Tv 
Paper. — Run  By  Students 

In  line  with  its  policy  of  giving  student' 
practical  training  in  the  work  which  tliey 
expect  to  follow  after  they  leave  colleg 
Antioch  College,  Yellow  Springs,  0, 
has  purchased  the  Bath  Township  Press 
and  will  publish  it  at  Osliorn,  ().,  lieghi 
ning  next  fall,  under  the  operation  and 
management  of  undergraduates  of  tht 
college. 

Holger  Van  Aller,  Schenectady,  .\'.  Y 
and  Ninde  Wilder,  Cedar  Lake,  la.,  will 
act  as  publishers  of  the  paper.  The 
college  also  will  continue  publication  of 
the  Yellow  Springs  Nctvs. 


Alhambra  (Cal.)  Merger 


I 


Georgia  Paper  Expanding 


publisher  said.  “While,  for  the  iiresent  t_  d _ c'  j-  d 

we  intend  to  install  only  one  additional  *  *"*  aper 

sextuple  press,  we  are  looking  forward  Athens  (Out.)  Reporter  has  been  pur- 
to  the  time  when  these  new  facilities  will  chased  and  will  be  revived  bv  C.  G. 


lx;  inadequate.  Ample  space  will  be  pro¬ 
vided  for  3  octuple  presses." 

NEW  “LIBERTY”  MAGAZINE 

Lucky  Young.town  Man  Get.  Fir.t 
Prize  of  $20,000  for  Name 

“I.ilxTty”  is  the  name  of  the  new  week¬ 
ly,  published  by  the  Coloroto  Corporation, 
J.  A1.  Patter.son,  president  and  secretary: 
R.  R.  McCormick,  first  vice-president  and 
treasurer,  and  S.  E.  Thomason,  second 
vice-president,  published  at  the  Chicago 
T-  ’'--’ne  plant. 

*  chose  Liberty  for  a  name  because 
the  first  word  in  American  con- 
sc.ousness,”  the  editorial  announcement  of 
the  premier  number  says,  and  the  winner 


.Alhambra  (Cal.)  Post-.Advocatc 
bc'en  launched  as  an  independent  news¬ 
paper,  with  C.  I.  Ward  editor  and  E.  S 
Kellogg,  business  manager.  It  is  j 
merger  of  the  Evening  Post,  fonr.erlv 
published  as  an  edition  of  the  Pasadena 
Post  and  the  Alhambra  Advocate.  The 
Post  broke  away  from  the  Pasadena 
daily,  purchased  the  Advocate,  and  in 
corporated,  leaving  it  undisputed  in  the 
field. 

Utah,  Southern  and  East-  I 
em  Idaho,  Eastern  Nevada  I 
and  Western  Wyoming —  | 
the  territory  served  by  1 


Salt  Lake  Tribune 

■o  .thar  ..oWwi  »t  tS.  Moatry  .irm 
tlia  advOTtlMV  Ika  .yfitaalty  .f  pno- 
ttoally  MTvlng  f.az  .tatw  by  o.loc  on. 
D.w.papw. 

roaxiev  expueseiitatiyis 
The  S.  C.  Beckwith 
Special  Agency 

>.w  Toifc— CaiMg.  Datfett  St.  Lmiii 
—Tiwma  Olty— Atlanta 

PAODio  COAST  szpaxsnrrATTvz 

M.  C.  Mogensen  &  Co., 
Inc. 

la.  AdcIm— San  rranatio.  Sn.ttl. 


The  new  site  extends  on  a  front  of  R,  B.  Mahaffey  has  become  general 
129  feet  at  532-540  .Atlantic  avenue,  half  manager  of  the  /xi  Grange  (Ga.)  Re- 
a  blixk  from  the  present  building.  (In  /'or/cr,  recently  acquired  bv  him  and  Jack 
the  new  kx-ation,  which  has  a  depth  of 'd)  Williams,  owner  of  the  U'aycross  ((,'«.) 
feet,  now  stand  3  buildings,  of  from  1  to  Jonrnal-flerafd.  .Mr.  Williams  is  presi- 
3  stories.  (3ne  will  Ik  remodelled  for  dent  of  tiK  Reporter,  which  has  contract- 
press  riHun  purposes.  ed  for  United  Press  and  \.  E.  ,A.  serv- 

“In  preparing  this  building  for  our  ices,  and  has  apjKinted  Frost,  Landis  & 
needs  we  shall  not  neglect  the  opixirtunity  Kohn  as  advertising  representatives, 
to  build  for  the  future,"  Fremont  C.  Peck,  - 


With  the  Ludlow  you  can  easily 
give  your  advertiser  the 
Typography  he  wants 


No  matter  how  big  or  how  small  your  plant,  with 
a  Ludlow  in  your  composing  room  you  are 
amply  equipped  for  any  display  composition 
requirements  you  are  called  upon  to  meet. 

AATien  your  discriminating  advertiser  tires  of  overworked 
faces  and  asks  you  for  a  change  of  display  that  will  give  added 
strength  and  individuality  to  his  advertisements,  he  can  easily 
select  other  faces  from  your  equipmenL  For  with  the  Ludlow 
it  is  just  as  easy  to  change  from  one  face  to  another  or  from  one 
size  to  another  as  it  is  to  keep  on  setting  the  face  that  happened 
to  be  used  on  the  machine  last 

We  recently  prepared  a  little  folder  entitled  '‘Some  Standard 
Ludlow  Typefaces/*  Did  you  receive  your  copy> 

Ludlow  Typograph  Company 

2032  Clyboum  Avenue 

San  FranciKo:  Hearat  Bldg.  CHICAGO  New  York:  World  Blda. 


A'oung.  late  of  the  Trenton  (Ont.) 
Courier-. Idi'ocate. 


Neui  Hauen 
iRegiater 

i.  New  Haven*. 
Dominant  Paper 

Circulation  over  40,000  Average 

Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  paper.  COMBINED. 

^etu  Uauen  Hegtaier 

Tha  JnUua  Mat  haw  a  Spaeial  Aganey 
Boaton—Naw  York— Datrait  — Chicago 


LUDLOW  QUALITY  COMPOSITION 
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Announcement 


i 


A  MONTH  and  a  half  ago  the  New  York 
Tribune  and  the  New  York  Herald  became 
one  newspaper.  The  announcement  of 
this  event  was  accompanied  by  our  promise  to 
give  our  readers  the  best  newspaper  that  human 
enterprise  can  produce. 

The  approval  of  readers  was  never  in  doubt, 
but  it  seemed  wise  to  defer  official  announce¬ 
ment  of  results  until  time  enough  had  elapsed 
to  allow  the  circulation  to  come  to  normal  levels. 


The  Net  Paid  Circulation 

is  in  excess  of 

SUNDAY .  300,000 

DAILY  ( "S)  . . .  260,000 


The  merger  has  proven  even  more  successful 
than  the  management  anticipated. 

Both  Daily  and  Sunday  circulations  represent 
units  of  purchasing  power  and  responsiveness 
unexcelled  by  any  newspaper  in  the  United 
States. 

THE  NEW  YORK  HERALD 

|S[0tlc  S^r^tlune 
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Ask  Yourself 


STATEMENT :  Newsprint  is  t 
It  is  only  three  one-thousandths 
the  press  at  the  speed  of  a  moto 

QUESTION  1:  What  chance  h 
that  are  crooked,  or  plates  that 
vary  in  thickness  by  many  times 

QUESTION  2:  Are  not  true 
shaped  and  accurately  made  tha 
sheet  in  the  press,  an  absolute  esse 


m 


I  IJ 


I 


I 


REMARKS:  If  plates  are  not  true  in  curvatur 
they  cannot  print  well. 

If  they  are  inaccurate  in  thickness— or  are  sprung! 
the  making— they  will  break  sheets  on  the  press,  inju 
press  blankets,  and  print  poorly. 

Mis-shapen  printing  plates  are  not  ,the  fault  of  tho 
who  make  them,  but  of  the  apparatus  in  which  they  a 
made.  The  most  expert  stereotyper  cannot  turn  out  tru 
plates  with  hand  apparatus. 

Even  with  the  best  hand  box  and  plate  finisher  mad( 


n 


I 


WOOD  NEWSPAPER 
501  Fifth  Av 


i 
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ESE  Questions 


til  ipest  fabric  made,  and  the  frailest, 
hs  inch  thick.  And  it  is  run  through 
toi 


irint  in  a  press  dressed  with  plates 
badly  cast  and  shaved  that  they 
kness  of  the  newsprint  itself? 


1 


plates,  which  are  so  uniformly 
ut  no  unnatural  strain  upon  the 
successful  newspaper  production? 


I 


lates  will  be  untrue  in  curvature,  inaccurate  in  thick- 
ess,  and  out  of  shape.  Such  plates  are  the  cause  of  news- 
rint  waste,  press  delays,  and  poorly  printed  papers. 


THE  PONY  AUTOPLATE  MACHINE  makes 
lates  which  are  accurate  in  curvature  and  thickness, 
d  it  does  not,  spring  them.  It  enables  a  press  to 
jO  its  work  comfortably,  without  unnecessary  delay, 
r  paper  waste. 


It  saves  time  and  money  in  three  departments,— the 
undry,  the  press  room,  and  the  delivery  room. 


N'Ery  corporation 

w  York  City 


■ 


24 


Editor  &  Publisher  for  May  10,  1924 


E  D  I 


ILLOGICAL  AND  TRIVIAL 


Returning  to  the  subject  of  “syndicate 
standardization  of  newspapers”  discussed  in 
these  columns  a  month  ago,  and  hotly  debated 
by  the  American  Society  of  Newspaper  Editors  at 
Atlantic  City  last  week,  we  arc  convinced  that  most 
of  the  adverse  criticism  is  b<jth  illogical  and  trivial. 

For  instance,  it  seems  a  queer  complaint  that  there 
are  too  many  syndicates  and  too  many  offerings. 
Availability  of  a  wide  assortment  of  material  from 
which  to  make  selections  is  a  sign  of  health,  from  the 
viewpoint  of  the  consumer,  in  any  business.  It  is  in¬ 
deed  fortunate  that  there  is  no  monopoly  of  syndicate 
material. 

When  we  survey  the  field  and  note  the  number  of 
professional  writers  who  liave  richly  prosi)ered  in  re¬ 
cent  years  from  their  writings  in  the  daily  press,  the 
number  of  newspaper  people  who  have  won  national 
reputations  by  token  of  the  syndicate,  we  cannot  sub¬ 
scribe  to  the  idea  that  initiative  has  been  retarded,  but 
rather  reassert  that  initiative  has  been  incalculably 
stimulated  by  reason  of  the  possibilities  of  high  ma¬ 
terial  rewards  for  high  achievements. 

The  past  20  years  have  witnessed  an  almost  com¬ 
plete  transfer  of  the  l)est  literary  and  art  talent  from 
the  magazines  to  the  newsi)ai)ers  of  this  country, 
largely  hy  reas(;n  of  the  syndicate  principle.  If  news¬ 
paper  men  are  not  aware  of  this,  magazine  publishers 
certainly  poignantly  realize  the  fact.  The  leading 
artists  and  writers  of  the  day,  almost  without  excep¬ 
tion,  are  contributing  directly  to  the  daily  and  Sunday 
press,  whereas  a  few  years  ago  newspapers  considered 
themselves  fortunate  to  obtain  second  rights  on  such 
material. 

The  syndicates  have  succeeded  in  taking  from  the 
magazines  the  snap  and  spice  of  the  current  offerings 
of  the  world’s  most  famous  jmblicists.  The  magazines 
have  tobogganed  for  any  element  of  value  save  lengthy 
fiction,  time  articles  and  high-class  printing.  Why 
should  we  complain? 

Mechanical  genius  is  even  now  at  work  to  solve 
the  problems  of  time  in  relation  to  high  class  printing 
and  a  few  years  shall  witness  the  application  of  rapid 
color  processes  in  the  Sunday  and  perhaps  daily  press 
comparable  with  the  Ix'st  now  offered  by  the  slow 
methods  of  the  magazines.  Already,  the  newspaper 
has  completely  outstripped  the  magazines  for  fine 
reproduction  of  photographs. 

The  real  complaints  at  Atlantic  City  concerned 
minor  commercial  difficulties,  common  enough  in  the 
world  of  business.  If  s)mdicates  are  mismanaged, 
prices  too  high,  selling  systems  extravagant,  price- 
jacking  unfair,  many  offerings  unsuitable,  the  field 
over-sold  and  many  features  over-rated,  the  remedies 
are  well  within  the  control  of  the  consuming  news¬ 
papers.  The  editor  may  easily  act  to  correct  such 
abuses,  either  individually,  or  in  concert  in  their  re¬ 
spective  cities,  or  through  established  national  news¬ 
paper  organizations.  A  producing  outlet  of  such 
value  as  the  syndicate  has  demonstrated  itself  to  be, 
should  not  be  condemned  for  such  vague  and  un¬ 
reasonable  causes  as  those  familiarly  cited,  in  our 
opinion.  _ 


Harry  R.  Drummond,  expert  in  department 
store  advertising,  sees  remarkable  improvement 
in  present  methods,  but  does  not  know  to  whom 
credit  should  be  gwen.  Our  guess  is  that 
owners  of  department  stores  in  general  have 
learned,  through  painful  experienee,  that  truth 
in  advertising  possesses  material  as  well  as 
spiritual  adz'antages. 


SELLING  JUSTICE 


New  YORK  this  week  saw’  page  advertisements 
for  a  court  of  justice.  This  was  a  novelty. 
The  advertiser  was  the  Arbitration  Society  of 
America  which  has  set  up  a  tribunal  for  the  quick  and 
inexpensive  settlement  of  business  disputes.  The 
court  is  supTX)rted  by  membership  in  the  society  and 
the  copy  advised  business  men  how  to  help  by  using 
the  new  arbitration  court. 

1  he  Civil  Courts  of  New  York  are  terribly  con¬ 
gested.  Two  years  or  more  are  required  to  get  the 
average  hearing,  permitting  witnesses  to  scatter  and 
often  causing  suffering  to  worthy  litigants. 

There  is  apparently  no  institution  in  American  life 
which  does  not,  sooner  or  later,  appeal  to  the  adver¬ 
tising  columns  of  the  daily  press. 


RIAL. 


I 

I 


PROVERBS 


CHAPTER  XIV. 


He  that  is  slow  to  wrath  is  of  great  under¬ 
standing:  but  he  that  is  hasty  of  spirit  exalteth 
folly. 

A  sound  heart  is  the  life  of  the  flesh:  but 
envy  the  rottenness  of  the  bones. 


ADVERTISING  WISDOM 


.Al.N  the  different  departments  of  the 

I’ .  Journal  and  the  fact  that  we  have  no  authority 
or  no  iiiHuence  in  these  departments,”  was  the 
advice  given  to  the  advertising  staff  of  the  Minneapolis 
Journal,  by  W.  F.  Johns,  advertising  manager,  apropos 
of  the  constant  demand  for  free  publicity  and  other 
favors  by  advertisers. 

It  is  sound  advice  and  in  the  long  run  it  wins  high 
rewards. 

.Mr.  Johns  pictured  to  his  associates  the  futility  of 
attempting  to  meet  the  special  demands  of  selfish 
interests.  A  baking  concern  sought  to  keep  news 
out  of  the  paiier  regarding  an  investigation  of  bread 
prices.  Coal  companies  complained  of  a  series  of 
articles  running  in  the  paper  regarding  the  prices  of 
that  commodity.  Meet  the  preferential  demands  of 
these  interests  and  reader-interest  and  reader-con- 
lidence  perish.  Those  two  fundamentals,  as  Mr. 
Johns  stated,  determine  reader-responsiveness,  which 
is  what  the  advertiser  wants. 

I'ffective  is  the  advertising  man  who  is  animated  by 
the  same  spirit  that  drives  the  managing  editor  to 
serve  the  public  with  the  stuff  the  public  needs  to 
know  and  who  sells  the  power  of  his  paper  to  move 
inerchaiKiise,  .somewhat  because  of  the  number  of 
copies  read  in  a  territory  and  somewhat  because  those 
who  read  those  copies  believe  and  trust  what  they 
report. 


One  of  the  deceneies  of  life  is  to  speak  well 
of  the  dead,  but  we  think  the  panegyric  of  the 
A'eiv  York  press  on  the  late  (Charles  F. 
Murphy’s  public  career,  which  in  truth  included 
almost  ex’ery  act  that  one  man  could  devise  to 
break  down  popular  government,  was  offensive 
to  at  least  the  minority  of  citizens  still  possessed 
of  the  faculty  of  memory. 
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HEARST  FINANCING 


There  is  nothing  unusual  in  the  principle 
finance  employed  by  the  Hearst  organ i/atio 
during  the  past  week,  concerning  which  such 
whirl  wind  of  comment  has  lx;en  occasioned  in  m-.i. 
paper  circles.  The  only  iR-culiar  feature  is  th; 
William  R.  Hearst  has  apixirently  changed  his  liir 
time  policy  of,  what  might  lie  termed,  financial  i'dl, 
tion.  .A  few  years  ago  we  heard  of  his  taking  a  lui 
of  several  millions — certainly  nothing  uncommon  in  1. 
business  jiractice.  I'litil  that  time,  however,  so  i: 
as  is  known,  Mr.  Hearst  had  lx.-en  his  own  banker. 

Now,  the  head  of  the  largest  publishing  concern  ■ 
the  world,  elects  to  borrow  a  dozen  millions  from  th 
public — the  safest  banker  in  the  world— in  the  ton 
of  well-protected  Ixjnds  at  6|/j  jier  cent.  It  is  re 
ported  that  a  large  number  of  average  citizens,  r 
the  look-out  for  investments  of  their  savings  . 
Ijetter  than  banking  interest,  scoojied  up  the  Ilea: 
issues  without  delay.  There  is  also  talk  of  a 
of  preferred  stock  in  certain  Hearst  properties,  vuti: 
control  being  vested  in  common  stock  issues.  Tlu 
is  another  very  familiar  linancial  device,  holding 
mysteries  for  any  business  man. 

Plainly,  the  meaning  of  these  linancial  moves  is  t!: 
Mr.  Hearst  desires  to  soundly  finance  his  huge  Ui- 
ness  as  most  large  businesses  in  this  day  are  tin, nut- 
obtaining  money  at  fair  rates  of  interest  for  -tai' 
l)erMKls  without  the  <langer  of  loss  of  control 
lK»ssibllity  of  dictation  by  security  holders. 

Mr.  Hcarst’s  special  writers,  editors  and  comni? 
sioners,  heat  their  tom-toms  unnecessarily  hard.  F 
.American  investing  public  does  not  need  a  brass  bar- 
to  call  its  attention  to  a  bond  sale  which  seems  cu: 
and  offers  6,’4  l>er  cent  guaranteed  return,  and  tii(  > 
high-pressure  superlatives,  we  venture,  were  wor- 
than  wasted. 


Oratory  udiich  .o/y-r  something  worth  knozv- 
tng,  and  says  that  something  brightly,  is  nozv 
in  first  demand,  aeeording  to  a  report  of  the 
Chautauqua  authorities,  which  may  be  a  tip  for 
those  editors  zeho  hold  that  only  the  friz’oloyt 
mind  ts  worth  catering  to  for  large  circulation 
results. 


WORTH  WHILE  PROMOTION 


The  average  buyer  l(K)ks  to  the  salesman  for  ex¬ 
pert  advice.  Recognizing  the  fact  that  mariy 
sales  people  do  not  qualify  as  experts, 
what  due  to  lack  of  information  and  '•(inutiim' 
through  lack  of  direction,  H.  F.  Robinson,  Ihi'Iih-' 
manager  of  the  Sdit  Lake  City  Tribune,  devised  a 
letter  of  such  interesting  character  that  we  quote  it 
here  in  full. 

With  the  approval  of  the  merchants  of  the  city 
the  letter  was  mailed  to  every  salesman  and  wnniaii 
in  the  larger  retail  establishments  of  the  city.  It 
read  as  follows : 


“Dear  Mr. - . 

“As  a  loyal  enuiloye  of  the - com|>atiy,  T  am  '  U 

you  arc  interested  in  the  firm’s  advertising,  and  inclose 
statement  from  the  issue  of  the  Tribune  of  l>ec.  9,  and  par 
ticularly  call  your  attention  to  the  circulation  coverage  of  t" 
Salt  Lake  Tribune  in  Salt  I-ake  Citv. 

“My  reason  for  doing  this  is  to  obtain  your  hearty  Mipp.' 
in  assisting  your  firm  to  secure  the  maxiriium  results  from  ' 
advertising,  which  can  only  lie  accomplished  through  ' 
men’s  co-operation.  If  the  salesmen  no  not  co-o|>eriite  ••  • 
the  advertising,  the  loss  is  mutual. 

“As  a  suggestion,  which  I  trust  you  will  receive  in  t, 
way  intended,  i.  e.,  our  mutual  interest,  i>ermit  me  to  o- 
that  you  read  very  carefully  your  firm’s  advertising,  in  wIm- 
you  will  find  a  selling  talk  that  will  !>e  of  great  benefit  to  \ 
in  your  sales;  also  to  read  the  general  news  of  the  day 
a  view  of  being  informed  on  trie  local  haptieiiings  and 
nation’s  news,  enabling  you  to  interestingly  discuss  curifr 
events  that  may  come  up  in  conversation  with  customers. 

“I  will  be  very  pleased  indeed  to  discuss  this  matter 
with  you  any  time  you  find  it  convenient  to  call  at  my 
as  I  am  sure  the  interview  will  lie  of  l>cnefit  to  all  > 
corned.  Yours  very  truly, 

“H.  F.  KOIUNSOX, 

“Business  Manager. 


It  is  inconceivable  that  such  a  letter  woiihl  faii 
to  serve  good  purposes,  and  Ik:  thoroughly  apprtciatei 
by  merchants  and  their  earnest  sales  forces.  Kverj 
effort  that  every  newspap«-r  makes  to  tie  u|i  local 
sales  with  local  advertising  is  sound  practice  worthy 
of  careful  thought  and  lil)cral  investment,  ff>r  only 
advertising  and  selling  operate  coordinately  are  maxi 
mum  results  obtainable.  Here  is  a  field  for  promotion 
worthy  of  the  finest  talents  and  infinitely  more  im¬ 
portant  to  newsi>apers  than  tons  of  “blah”  promotMn 
copy  in  36  different  colors  of  ink,  all  tied  with  silk 
cords  with  pretty  tassels  on  the  ends  thereof. 
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George  E.  Grupe,  formerly  city  editor, 
nT^noj^&Y  &  >  o  Toledo  Blade,  is  now  city  editor, of  the 

PEIRSONALS  Cleveland  Times  and  Commercial. 

Ray  Sutliff  and  Reese  Copenhaver,  re- 
^  porters  on  the  Springfield  (O.)  Sun, 
TO-SEPH  PULITZER,  editor  of  the  I'ave  resigned. 

J  Si.  Louis  Post-Dispatch,  was  elected  H.  T.  Hasselquist  has  returned  to  the 
to  succeed  himself  as  a  member  of  the  copy  desk  of  the  St.  Paul  Pioneer  Press 
jds-i'ory  board  of  the  School  of  Journal-  copy  desk  from  the  Chicago  Herald-Ex- 
iti  Columbia  I’niversity,  New  York,  for  aminer. 

■  Bernard  K.  Ringkamp,  Trenton  (.Y. 

John  X.  Harman,  publisher  of  the  /.)  Times  reporter,  is  in  New  York  to 
ronklyn  Times,  is  spending  his  spring  undergo  an  operation, 
tsration  in  England.  He  plans  to  be  Ashel  D.  Woodruff  of  the  editorial  de- 
,li  ad  about  3  weeks.  partment.  Salt  Lake  City  Deseret  Xczvs 


succeed  himself  as  a  member  of  the  copy  desk  of  the  St.  Paul  Pioneer  Press  advertising  men,  have  probably  met  him 
,-i^c)ry  board  of  the  School  of  Journal-  copy  desk  from  the  Chicago  Herald-Ex-  ,  in  one  of  his 

b<K)ks. 


I  Frank  R.  Stevens,  from  Indianapolis 
_  .Star  copy  desk  to  copy  desk,  Cleveland 

FOLXS  WORTH  KNOWING 

Miss  Peggy  O’Moore,  from  Houston 
(Tex.)  Dispatch,  to  reporter,  Dallas 
TF  you  don't  know  Paul  Terry  Chering-  (Te.r.)  Journal. 
ton  personally  you,  as  newspaper  or  — 


tscation  in  England.  He  plans  to  be 
,li  '  ad  about  3  weeks. 


John  C.  Martin,  vice-president  and  and  a  son  of  general  manager  Elias  S. 
treasurer  of  the  Xcxv  York  Evening  Post,  W'^oodruff,  has  left  for  the  Southern  states 
,  I  .Mrs.  .Martin,  have  sailetl  for  abroad,  as  a  Mormon  missionary. 

They  plaii^  to  Ik*  aw:iy  6  weeks  motoring  Will  O’Byrne,  court  reporter,  Ogden 
;  r-:  gh  England  and  traveling  on  the  (Utah)  Standard-Examiner,  has  re- 
Coiitinent.  signed  to  go  to  the  Pacific  Coast. 

Miss  Catherine  M.  Patterson,  editor  of  Joseph  Cashman  has  resigned  as  night 
I’lll.shnrgh  Index  and  for  many  years  rewrite  man  on  the  Boston  Telegram. 
societv  editor  of  the  Pittshurgh-Chron-  m  u  T-  l  iie»iNGToN 

.  .Trlr„rnO,  nnrl  sh.  Pin.h«r„u  c.,..  N*  H.  Bagby  has  jomed  the  Dallas 


iMr.  and  Mrs.  Will  R.  McCord  of  Brook- 


Sir  John  Willison,  former  managing 
editor  of  the  Toronto  Nevfs  and  for  many 


Paul  1 .  (  iicrington  \  d  v  0  r  t  i  s  i  n 
B.H)k." 

Delegates  to  the  international  advertis¬ 
ing  convention  at  Wembley,  July  13-18, 


'"T.,  .  f  OLTS  SI  NIFF,  of  the  editorial  staff 

now  aVirector^of  )  Journal  to 

rpse-.rrh  tli.>  1  Redding  of  .Minneapolis,  Minn., 

Walter  Thomps.m  Minneapolis. 

Company,  adver-  Ralph  .X.  Rolrinson,  a  member  of  the 
tising  agency,  reportorial  staff  of  the  Manchester  (X. 
New  York,  has  H  )  Union- Leader,  to  Miss  Josephine 
found  tinu’  to  Cote,  linotype  operator  for  the  Union- 
write  two  im-  Leader.  They  are  spending  their  honey- 
portaut  advertis-  nioon  in  ( anada. 

ing  b*x)ks — “.\d-  diaries  H.  Taylor,  Jr.,  son  of  Charles 

vertising  as  a  H.  Taylor,  publisher  of  the  Boston  Clohe 
Business  Force,”  to  Miss  Rosamond  Stewardson  of  Phila- 
and  the  “First  delphia  in  I*hiladelphia,  .April  30. 

.\  d  v  e  r  t  i  s  i  n  g  Paul  Moore,  sports  editor,  Corsicana 
.  (Te.r.)  Sun,  to  Miss  .Maude  Foster,  in 

rnational  advertis-  Corsicana,  recently, 
nbley,  J^y  13-18,  Ernest  O.  Leighton  of  the  mechanical 


write  two  im 
portant  advertis 
ing  b*x)ks — “.Ad 
vertising  as  ; 


P  euiiui  til  iiic  lurunku  iveroAt  uini  iwi  iiMiiy  ..'ii  _ _  _  4  7 'U  •  4  I'-iiiCM  A-/.  Ul  IIIC  lllCLliaillCttl 

Mi  K  V  M‘  I  f  *1  years  Canadian  correspondent  of  the  henngton.  (|e|>artment  of  the  Brockton  (Mass,)  En- 

/V-  11  ‘  Times,  is  at  present  visiting  ^’rtucat.on  committee,  - 

w  ;  Australia  in  the  course  of  a  trip  which  A.  C.  W .,  he  hgiires  prominently  in  ,.r;K:kton. 


i:,i  *  *i  \i'i  *4  II  in  me  uuuisc  ui  a.  iiiiJ  wiulii  ,1. 

will  take  him  around  the  world.  He  Program. 


on  May  6.  expects  to  return  to  Canada  in  October. 

_ _ _ _  _  Seabury  I,awrence,  yachting  expert, 

IN  THE  BUSINESS  OFFICE  I, as  resigned  from  the  sporting  depart- 

EDWARI)  UONLAN,  formerly  circu-  of  ‘he  Nerv  York  Ezvning  Post. 

Piicypti#*  ^  1  j*ty<rMt  Qtatp  pHitor.  A)^- 


Maurice  Casev  of  the  mechanical  de- 


IN  THE  BUSINESS  OFFICE 


^  lation  manager  of  the  Providence  Eugene  S.  Leggett,  state  editor.  Dr-  Burt  R.  Campbell,  from  Kamloops  (B. 
{H.  /.)  Xe^i's  is  now  business  manager  Iroit  Free  Press,  is  recovering  from  a  C.)  Standard-.Sentincl  to  Edmonton 
of  the  Xczv  Hai’cn  (Conn.)  Times-  serious  attack  of  blood  poisoning  caused  (Alta.)  Bulletin. 


He  was  formerly  professor  of  market-  partment.  Holyoke  (Mass.)  Telegram,  to 
mg.  Graduate  School  of  Business  Ad-  Margaret  A.  Nolan  of  Northamp- 

mimstration.  Harvard  I  niversity.  Mass 

Burt  R.  Campbell,  from  Kamloops  (B. 


PRESS  ASSOCIATION  NOTES 


Ixadcr.  by  vaccination. 

Kenneth  B.  Roy,  former  bureau  man-  Franklin  H.  Chase,  associate  editor  o 
ager  for  the  I’nited  Press  at  Houston,  »he  Syracuse  (N.  Y.)  Journal,  returnee 
fex..  has  joined  the  El  Dorado  (.drk.)  from  a  tour  of  European  countries  Mon 
.Vrtc.r  as  foreign  advertising  manager.  day.  While  abroad  Chase  kept  up  hi 
Ray  Aubrey  of  the  advertising  depart-  “Knockin’  ’Round  th. 

ment  of  the  Ogden  (Utah)  Standard-  W^''*d- 

Examiner,  has  resigned.  He  expects  to  Gustaviis  Meyers,  writer  on  city  poli 


Franklin  H.  Cha.se,  associate  editor  of  Commercial  staff,  to  staff,  Springfield 
the  Syracuse  (N.  Y.)  Journal,  returned  (O.)  Xezes. 

from  a  tour  of  Europ^  countries  Mon-  yV.  W.  Bowm.ni  from  assistant  sp.rts 
day.  While  abrt^  ‘'P  h]®  editor.  Salt  Lake  Tcicg  ram  to  repirter, 

‘^veld  column  Knockm  Round  the  Ogdei.  (Utah)  Standard-Examiner. 

_  ■  .  ...  Bruce  Sifford,  from  photographer,  .SI. 

Gustaviis  Meyers,  writer  on  city  poll-  (Minn.)  Nezos,  t,.  Minneapolis 


■  '  ■  .  ,  |?ERDINAND  C.  M.  JAHN,  formerly 

Roger  Poster,  from  (  leveland  I  lines-  F  «  i-  r  ..u  tt  j  xt 

-  _ ,  a  .  .  lY  V,.  •  r  II  Berlin  manager  of  the  United  News, 

immercuil  staff,  to  staff,  Springfield  •  i  •  x-  v  i  .u-  i  i  -iJ 
)  )  Xezes  •  I  •'  arrived  in  New  York  this  week  and  will 

■,  ‘  .  go  to  Washington,  where  he  will  have 

W.  vV.  Bowm.m^  from  assistant  spirts  charge  of  the  United  Press  Central 
Jtor,  Stilt  l,(ikc  f'clcfiroin  to  ropfirtcr,  F!iiropc3n  service 


iiiin  the  staff  of  one  of  the  Pacilic  Coast  tics  for  the  Nezv  York  World,  has  re-  ^Unnesola  Daily  Star. 


Walter  H.  Prentiss  of  the  Boston 


signed. 

Marion  Barron  of  the  Waco  (Tex.) 


Harlan  S.  Miller  has  resigned  as  man¬ 
ager  of  the  Ignited  News  bureau  in  Chi¬ 
cago.  He  is  succeeded  by  H.  H.  Rob¬ 
ertson,  his  assistant,  who  in  turn  is 


iiffice  of  the  Christian  .Science  .Monitor  Times-Herald  sport  staff  is  now  spirt-  p,cjai  ^taff  lUorcestcr  (Mazs)  Post 

tiZs  manager  of  the  .Mon-  Murray  Powers,  from  night' citv  edit! 

t  ;  \\L  n  o'^'o  SpringHeld  (O.)  Sun  to  managing  edit. 

Imic  1,  III  tin-  B.K)k  Buil.hiig.  (Utah)  Standard-Examiner,  has  been  /n  \ 


Harry  P.  Kelliher,  from  court  repirter.  replaced  by  Harold  Andrews,  formerly 
.Manchester  (X.  //.)  .Mirror  to  repir-  on  the  staff  of  the  United  Press,  Chicago, 
rial  staff,  lUorcestcr  (.Mass.)  Post.  Lyle  C.  W^ilson,  formerly  in  the  United 
Murray  Powers,  from  night  city  editor.  Press  Ivondon  bureau,  has  returned  to  this 
iringfield  (D.)  Sun  to  managing  editor,  country  and  is  now  a  member  of  the 
dlefontaine  (O.)  index-Kepuhlican.  United  News  Washington  (D.  C. ) 


IN  THE  EDITORIAL  ROOMS 


/ /o* ;  editor.  t)^en  Springfield  (O.)  X'loi  to  managing  editor,  countrv 

(Utah)  .Standard-Examiner  hHS  been  i^^iiefontaine  (O.)  Inde.r-Republican.  United 
chosen  president  of  the  Ltali  State  o  o  1 1  • .  r  i  i  i^r  i  KitrP'm 

League  to  serve  during  1924.  Schlachter^  from  copy  .lesk,  Nezcnirk  '’"reau. 


Gus  Axelson  formerly  a  sp;>rting  y„;f,  Evening  Post. 


C.XMUEL  DASH  I  ELL  of  the  Philadel-  vvriter  for  the  old  Chicago  Record-Herald, 
phiii  Public  Ledger’s  Paris  bureau  has  now  is  a  sports  editor  of  the  Chicago 
btfii  transferred  to  Rome  following  the  Daily  Journal. 


(,V.  J.)  Star-Eagle  to  copy  desk,  .Vric  James  C.  I>alton,  one  time  city  editor 
York  Evening  Post.  of  the  .Associated  Press,  New  York,  has 

Gussie  Rae  Toombs,  from  society  edi-  Motor,  automobile  magazine,  as 

tor,  Ogden  (Utah)  .Standard-Examiner,  industrial  editor. 


ival  of  Raymond  Carroll  in  Paris. 


N.  Winchell  Stacey,  formerly  with  the  Times 

•  X  f_  r*._  __j  -KT _  T-» _  _  i  tun  o. 


to  circulation  department,  Los  ■Angeles 


I.aurence  Stallings,  Iwiok  reviewer  for  Minneapolis  Star,  and  Norman  Ross,  arc 


.A.  E.  Garvin,  of  Lawrence,  Kan.,  has 
joined  the  International  News  Service 


C.  Smith,  from  lUaco  (Tex.)  Kansas  City  bureau. 


the  .Xezi>  York  World,  and  Mr.s.  Stall-  new  reporters  on  the  Chicago  Daily  j..  '  „  "’'’"U  ,  T*  ^ 

Imgs.  sailed  for  a  month’s  stay  abroad  Journal  Times-Herald  sport  staff,  to  staff.  M  aco 


jinn  the  S.  S.  La  Savoie,  May  3. 

I  Oscar  Stendahl,  night  comnxrcial  re- 


Leo  Fisher,  baseball  writer,  Chicago 


Xezvs-Tribune. 


Eric  Keyser  has  been  appointed  United 
.News  correspindent  in  Berlin. 


Richard  C.  Rush,  from  state  ditor,  Duke  N.  Parry  of  Kansas  City,  repre- 


.JWer  for  the  Siou.v  City  (fa.)  Journal,  humor  column,  “Short  Circuits 


tzening  American,  is  writing  a  radio  Worth  (Tex.)  /^ccorrf,  to  telegraph  sentative  of  the  International  News 


This  resigned  and  has  gone  to  Chicago  to 
'Toiter  newspapr  work. 


Michael  Meredith,  rewrite  man,  Chi¬ 
cago  Herald  and  Examiner,  has  been 


S.  Jay  Kaufman  who  conducts  the  made  day  city  editor. 

’’  W.  B.  Tumlin,  artist.  Chicago  Tribune, 

ifirk  Lelegram  and  Ezrntng  Mail,  is  co-  .  n  r  ^  r  t? 

’  producer  with  Herman  I.  Mankiewic/,  June  12  for  a  tour  of  Europ. 

„  writer  of  feature  articles  for  the  Nezv  P-  J-  Nolan,  of  the  editorial  staff  of 
t>'  York  .Sunday  Times,  of  a  new  revue  Hu.sica!  America,  has  been  appinted 


,  tntitlcd  “’Round  the  Town.”  scheduled  music  critic  of  the  .Sidney  (Au.stralia) 
ii.  loapp'ar  in  New  York  in  alioiit  3  weeks.  Morning  Herald. 

N.  J.  I^vinson,  editorial  writer  on  the 
Pertland  (Ore.)  Telegram,  was  recently  HOLDING  NEW  POSTS 

h;  initiated  as  an  associate  member  of  Sigma  wKr-tj-  Tirn  it  t 

Mta  Chi.  at  the  Oregon  Agricultural  KOI*UED  golf  writer  fr.im 

'  College.  Corvallis  Nett'  York  Telegram  and  Ezvning 

u,  \xr  I  t.  •  J  u-  Mail,  to  sprt  department,  Nezv  York 

Harold  Weeks  has  resigned  his  psi-  pi,* 

:r  tion  as  re-wTite  man  on  the  Nezv  York  ’  ~  ,  .  .. 

,  Evening  Post  to  join  the  staff  of  John  Tommy.  Thompson,  from  sprting  edi- 

Price  Jones,  publicity  agent.  New  York.  ‘n*’-  Nezvs,  to  sprting 


r.z'ening  Post. 

Tommy  Thompson,  from  sprting  edi¬ 
tor.  Beloit  (Wts.)  Nezvs,  to  sprting 


John  Nieumaer  has  joined  the  .staff  of 

Ae  Nezv  York  Evening  Post  to  take  ^.Wendell  Smith,  frcOT  re-write  man, 

'  diarge  of  art  work  and  typgraphy.  He  CRveland  PuWicity  department, 

jjj  was  formerly  with  the  Nezv  York  herald.  Cleveland  Gas  Company, 
ed  Albert  R.  Ruhrman,  editor.  Indian- 

„  >tolis  (Jnd.)  Time.s,  has  suffered  a  ner-  ICashington  (D.  C.)  WeraW  to  sprts 
J  voas  breakdown  and  is  underKoinp:  treat-  Hagerstown  (Md.)  Herald, 

,  in  a  local  sanitarium.  Herrick  Brown,  from  copy  desk.  New 

"•  w.  Rob  Holland,  copyreader,  Nezv  York  Sun,  to  envy  desk.  Nezv  York  Ezv- 
*■'  york  livening  Post,  has  resigned  and  Pvst. 

“  '”*3'  go  to  Rye,  N.  Y..  to  take  charge  S.  K.  Smyth,  from  editor,  Hong 

<W  [f  the  Rye  Courier  in  which  he  owns  a  Kong  (China)  Observer,  to  editor.  Kirk- 

tv-  lalf  interest.  land  (Wash.)  East  .Side  Journal. 

0"  Stuart  C.  Maguire  has  resigned  as  as-  George  R.  Kelley,  from  oil  editor.  Fort 
ilk  ^’ate  sprting  editor  of  the  Buffalo  Worth  (Tex.)  Star-Telegram,  to  oil 
Evtning  Nezvs.  editor.  Fort  Worth  Record. 


editor,  Waco  (Tex.)  Times-Herald.  Service  in  Japn,  recently  was  elected 


Tire  following  papers  ha^e  renewed 
fheir  contracts  for  fKe  Haskin  Service 
for  anodrer  year: 

Tire  Topeka  State  Journal 
nTe  Joliet  Herald  Ne^s 
Tire  Aurora  Beacon  News 
TTe  Passaic  Dail))  Herald 
Tlie  Elg  in  Courier 


editor,  Fort  Worth  Record 
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vice-president  of  the  University  of  Mis-  Dclaiid  Xervs:  Major  Lew  Brown.  St.  Other  officers  are:  Webb  Harrison,  Riordan,  assistant  treasurer;  I’rurlence 

souri  .\himni  association  in  Tokio.  Petersburg  Independent ;  1).  H.  ConkliiiR.  Seattle.  Engraving  Company,  vice-  Penny,  corresponding  secretary;  Helena 

Max  Buckingham,  formerly  on  the  publisher.  Palm  Beach  Post;  \V.  A.  1-1-  president;  Arthur  Wickman,  adver-  Smith,  assistant  corresponding  seentary; 

Kansas  City  Star,  has  joined  the  New  business  nvuiager,  Jacksoni’iUe  tisting  staff,  Seattle  Post-1  ntelligeneer,  Jane  Grant,  recording  secretary;  Ruth 

York  staff  of  the'l'nited  Press.  Times-Union;  Col.  \V.  K.  Stovall,  Tampa  second  vice-president;  R.  W.  Sprague,  Brownlow,  assistant  recording  seentary; 

T-,  ^  Tribune;  E.  L.  Taylor,  Miami  flera'd.  treasurer;  Miss  Hazel  M.  Britton,  sec-  Roberta  Yates,  chairman,  house  commit- 

1  nomas  Hull  *  ,  Col.  13.  B.  McKay.  Tampa  Times;  and  retary,  Seattle  Better  Business  Bureau,  tee ;  Deborah  Corle,  chairman,  admissions 

.O  n?=^n^nf  .b}  re-elected  secretary.  committee.  More  than  $3,000  wa-  reab 

burSf  ^  ■  Pen  and  Pencil  Club  of  Philadelphia  Manitoba  Division  of  the  Canadian  the  ball  given  several  weeks 

-  started  publication  May  1,  of  the  Weekly  Newspapers  Association  held  'Y'*'  an 

IN  THE  AGENCY  FIELD  Pen  and  Pencil  News  to  appear  its  annual  meeting  at  the  Royal  Alexandra  i  "  ‘^'"cers 

T.-iT-  T-vz-ix-v- A  X-  X  u  oionthly.  George  S.  Crapo  is  editor  Hotel,  VV^innipeg,  on  May  2.  Election  of  installed. 

A  McKIE  DUNN  AN,  for  the  pa.st  j  Stuart  Shaffer,  advertising  officers  resulted  as  follows:  Honorary  Advertising  Club  of  New  York  will 

^  •  year  head  of  a  San  Francisco  ad-  manager.  president,  J.  H.  Monteith,  Killamey  e^ect  officers  at  its  annual  meeting  at  the 


IN  THE  AGENCY  FIELD 


vertising  agenev  liearing  his  name,  has 
rejoined  Emil  Brisacher  &  Staff,  adver- 


lowa  Press  Association  is  arranging 


Guide;  president,  F.  C.  Norris,  Elkhorn 
Mereury  f re-elected)  ;  first  vice-president. 


rejoined  limil  Hnsacher  ^tatt,  aciver-  meetings  to  be  held  in  connec-  ^f^'reury  (re-elected)  ;  first  vice-president. 

t.s,w,  a.  ch,of  of  the  copy  thf  annoll  coumry  W.  B.  Ballaotyne,  Ea.craoa  Joumol; 


Forrest  U.  Webster,  assistant  to  the  men’e  ronferencp  at  Ames  la  second  vice-president,  M.  b.  Watson, 

advertising  manager  of  the  Standard  (Til  j2  and  13  G  L  Caswell  man-  f^eloraine  Times;  secretary,  R.  C.  Fahrni, 

Company,  has  joined  Irvin  F.  Paschall,  director  of  the  association,  is  in  ^■lad'^tone  Age. 

Inc.,  advertising  counsel.  CTiicago.  charge  Parliamentary  Press  Gallery  of  Ot- 

General  Advertising  Bureau  has  been  Birmingham  (Ala.)  Ad  Club  is  spon-  ^eld  its  annual  banquet  May  3. 

organized  a  Tulf^  Okla  "’coriH.rated  a  Better  Business  Bureau,  re-  and  was  attended  by  such  notabdities 

With  capital  of  $9,000  by  Kdwin  M.  Governor-General  Baron  Bynj? 

Rabon,  Charles  W.  Collins  and  L.  M.  ^  .  .  of  Vimy;  the  Prime  Minister,  Rt.  Hon. 

Breed.  .  Virginia  Press  Association  will  hold  Mackenzie  King;  Sir  Henry  Thorn- 

.\ndrew  Cone  General  .Advertising  annual  convention  at  Roanoke,  ton.  president  of  Candian  National 

Agency,  New'  York,  has  moved  to  18  )  ®  >  F*''‘^ay  and  Saturday,  Railways;  Grant  Hall,  vice-president  of 

f-:ast  41  street.  July  24-25-26.  An  automobile  tour  to  Canadian  Pacific  Railway,  and  Louis 


per  men’s  conference  at  Ames,  la.,  .  viM-president,  M.  S.  Watson, 

ne  12  and  13.  G.  L.  Caswell,  man-  f>clorame  Times;  secretary,  R.  C.  Fahrni, 
:ing  director  of  the  association,  is  in  tilaa.stone  Age. 

arge.  Parliamentary  Press  Gallery  of  Ot- 

Birmingham  (Ala.)  Ad  Club  is  spon-  ^eld  its  annual  banquet  May  3. 

r  to  a  Better  Business  Bureau,  re-  and  was  attended  by  such  notabdities 
centlv  organized  Governor-General  Baron  Byng 

A  •  •  t  Vimy;  the  Prime  Minister,  Rt.  Hon. 

Virginia  Press  Association  will  hold  Mackenzie  King;  Sir  Henry  Thorn- 


Ivast  41  street. 


moved  from  Ma«arc  avcm.c  and  Ti.p-  business 


the  newspapermen  of  the  United  States. 


per  street  to  the  new  Washington  build¬ 
ing.  501  W’ashington  street. 

E.  P.  Gibbs,  supervisor  of  production 
for  Roeder  &  Schanucl  advertising.  St. 


sessions  is  Principal  speaker  of  the  evening  was 


Iilanned.  Headquarters  will  be  at  the  Hon.  Mr.  Lemieux. 
Roanoke  Hotel.  xi.,„  v«..i,  ki 


janoKc  noiLi.  York  Newspaper  Women’s 

Des  Moines  (la.)  Ad  Club’s  6th  an-  Club  at  a  meeting  May  6,  elected  Jane 


Louis,  has  joined  the  agency  of  the  Britt  Kolf  tournament  started  May  1.  Dixon  of  the  New  York  Telegram  and 

_ With  an  entry  list  of  90.  Mail  president.  Other  officers  elected 


organizations. 


£orpo,a,u  Publicity  Company.  Cbicago. 


rccentlv  was  organizer!  with  a  capital  ot  Ijas  elected  the  following  officers;  Helen  Rowland,  s^ond  vice-president; 

S40.n0()  to  conduct  a  general  publicity  and  President.  J.  hred  Katzmaicr;  vice-  ti'J?  ''’.‘^^-^esident ; 

advertising  business  by  L.  F.  Wright,  president,  J.  D.  Smead;  secretary-  Martha  Coman,  treasurer,  Madehenc 

Stephen  G.  Wright,  and  W.  A'.  Morgan-  treasurer,  E.  M.  Case.  - - —  '  - 

stern.  Stereotypers  and  Electropers  Union 

Cnv  Glidden,  formerly  vice-president  No.  29  of  San  Francisco,  re-elected  © 

of  Williams  &  Cunningham.  Chicago,  has  L  D.  McElbanon  president.  Secretary  __  _ 

joinefl  the  advertising  agenev  of  Porter-  Bean  was  also  re-elected.  Bean  k<l 

Eastman-Bvrne.  will  represent  the  union  at  the  annual  1  |||1T^  I  111 


^  —in  daily  circulation 
-in  lineage 
-in  reader  interest 
-in  proved  results 

Indianapolis 

NEWS 


i-  1  xf  r-  r.  .yvr.x.,..  (  i.;.-  ..,,.  International  'Convention  in  .Atlanta, 

brank  M.  Comr  e  Company  t  hic..g 


lias  movixl  from  36  South  State  street 


to  suite  2104.  Straus  Building.  310  South 

Ml-  '•  i  .  DeLantillon,  recnnliim  secretary. 

Mirliitran  avenue.  »  ^  - 


Michigan  avenue.  '  ‘  . 

Milton  M.  Fisher  has  been  clectexl  presi-  .  Montreal  Publicity  Association,  hav- 
,lent  and  William  J.  Betting,  secretary  of  ll?."  in  nomination 

Rednekl.  Fisher  &  Wallace.  New  York.  ^  o  ^ 

,,  ....  T  ,..  .  ,  A.  L.  vV.  for  the  omcc  of  prc.sidcn 


Your  Church  Ads— 

Are  You  Sure  They  Pay? 


,,  ’  T  )  i  •  ‘  A.  C.  W.  for  the  office  of  prc.sident 

Harry  Aitkinsoii.  Inc.,  C  lncap:o.  has  orp;anization,  has  sent  forward 

moved  from  322  South  State  .street  to  name  of  its  president,  H.  S.  Van 


the  Rogers  Building,  where  they  have  Scoyoc.  Montreal  delegates  'to  the 


No  newspaper  cares  to  accept  money  from 
churches  for  display  adverti.sements  if  the  expen¬ 
ditures  will  not  be  profitable  to  the  churches. 


taken  the  entire  sixth  floor. 


CHANGES  OF  OWNERSHIP 


LLYN  T.  GILBERT,  inibli.sher 


London  meet  will  sail  on  the  S.  S. 
Montcalm  during  the  first  week  in 
July.  -Already  35  reservations  have 
been  made. 


of  the  . 
(  ommcrcial 


Detroit  Adcraft  Club  members  vis- 


e  Nezvark  (N.  I’.)  Courier  and  nicm„ers  vis- 

fa/.  has  sold  that  weekly  to  A  Se  fridge  Field  at  Mt.  Clemens 


If  the  churches  in  your  town  use  merely  classi¬ 
fied  announcements  of  sermon  topics  or  small  dis¬ 
play  ads  of  the  same  nature,  a  critic  .some  day  may 
point  to  them  and  challenge  their  elTectiveness. 


Fugene  Bolles  of  Montclair,  N.  J. 


last  Saturday,  and  witnessed  an  air 
circus  and  an  exhibition  of  battle 


R.  A.  Franklin,  editor  and  publisher,  maneuvers  put  on  bv  army  fliers.  The 
Bastrop  {Tex.)  Adzrrtiscr  has  pur-  officers  of  the  club  flew  from  Packard 


chased  the  Holland  (Tex.)  Progre.cs.  Detroit  to  the  hangars  at  Mt. 

-  -  Clemens  in  a  Stout  all-metal  mono- 

ASSOCIATIONS  plane.  Members  of  the  club  were 

r’ALIFORNIA  PRESS  ASSOCIA- 

TTDN  has  rnmnlrtpd  _ 


'If  your  church  advertising  columns  constitute 
merely  a  directory  of  the  churches,  your  pajier 
almost  owes  it  to  itself  to  help  the  churches  to 
realize  on  their  investment. 


ASSOCIATIONS 


TION  has  completed  arrange¬ 
ments  for  its  annual  spring  meet, 
which  will  be  in  the  form  of  a  tour 


Seattle  Ad  Club  has  elected  Tom 
ones  Parry,  advertising  manager  of 


wiiitn  will  DC  III  me  luiiii  ui  luui  ,  .  •  i  j  x-  v. 

Starting  at  San  Francisco,  May  16,  Imperial  Candy  Company.  Seattle, 


and  ending  at  Los  .Angeles.  May  24. 
On  the  trip  delegates  will  visit  River¬ 
side,  Mount  Rubidoux,  San  Bernadino, 
Palm  Springs,  Rallands,  and  /Ana¬ 
heim. 

Associated  Dailies  of  Florida  will 
meet  in  regular  session  at  Deland, 
May  17.  Speakers  will  include:  A. 
B.  Codrington,  advertising  manager, 


president  succeeding  Lloyd  Spcnccr. 


One  way  of  doing  thi.s  is  to  use  general  go-to- 
church  advertising  which  carries  some  mc.ssage  of 
the  gospel  so  that  readers  will  be  benefited,  whether 
or  not  they  can  accept  the  invitation  of  the  par¬ 
ticular  church.  Some  publishers  are  donating,  or 
finding  someone  to  underwrite,  such  space  in  order 
to  make  the  individual  church  ads  effective. 


DETROIT  TIMES 

Over  200,000 


We  have  copy  designed  to  do  this  thing.  It  costs 
about  thirty  cents  a  week.  Proofs  will  be  sent  on 
request  without  obligation.  Address  Herbert  II. 
Smith,  518  Witherspoon  Building,  Philadelphia,  Pa. 


MOST  NEWS  250,000 

•  w  •  W  V  QIIMnAV 


CHURCH  ADVERTISING  DEPARTMENT 


The  largeat  morning  daily  circnlation 
in  Pittabnrgh 


A  good  newspaper 


A.  A.  C.  W. 

Dr.  Chriatian  F.  Reisner,  Preai<lent,  701  Weat  177tli  St,  New  York 


MORNING  AND  SUNDAY 


Daily  Circnlation . 118,000 

Sunday  Circulation.. .  175,000 


plus  the  growth  of 
Detroit  to  1 ,200,000 
population,  is  the 


Aaaociated  Advertiainc 
383  Madiaon  Avo. 


Cluba  ol  the  World 
New  York  City 


I 


Editor  &  Publisher  for  May  10,  1924 


There  ate  certain  fundamental 
beliefs  on  which  the  Linotype 
Company  has  built  its  business. 


UNFINISHED  BUSINESS 

The  sale  of  a  Linotype  is  only  the 
beginning  of  our  obligation  of 
service.  It  is  your  machine  but  it 
remains  our  business  to  do  all 
that  we  can  to  make  it  increas¬ 
ingly  useful  to  you. 

r.iRADE  LI  N 


Mergentbaler  Linotype  Company 


Brooklyn,  New  York 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED.  TORONTO 
Agertcies  in  the  Principal  Cities  of  the  World 


I  I  I  I  M  1  I  I  I  I  1  il  I  I  I  I  I  I  I  M  I  I  I  1  I  1  I  I  I  M  I  M  I  I  I  1  M  I  I  I  I  I  I  I  1  i  I  I  I  M  I  I 


Composed  entirely  on  the  LINOTYPE 


Ti  I'l'i  1 1 1 1'l  1 1 1 1 1 1 1'l  1 1 1 1 1 1 1  rn  rm  i  m"f  1 1 1.1 1 
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Editor  &  Publisher  for  May  10,  1924 


WHAT’S  WHAT  IN  THE  FEATURE  FIELD 


“It  IfMjks  as  though  our  preserves  are 
KoiiiK  to  last  all  winter.” 

‘■Sii<)uldn’t  wonder.  I’ve  laid  aside 
alKiut  40  jars  no  one  can  get  the  C(jvers 
oft.” — Boston  Transcript. 


’H.ARLMS  FOKHKLL,  who  draws  the 


Best,  and  more  recently  asso- 


Roxers  Reet  advertisements,  is  go-  ciated  with  Current  News  Features. 


ing  t(»  take  a  Hing  as  a  comic  strip 


"Is  your  chauflfeur  economical?” 

“\’ery ;  he  never  runs  the  car  on  more 
tlian  two  wheels  or  three  cylinders.” — 
/  ni-i'crsity  of  Chicago  Bhocni.v. 


"Tliere  is  a  book  agent  outside.” 

"Sure  he’s  a  book  agent?”  questioned 
Senator  Sorghum. 

"No  doubt  about  it.” 

“Show  him  in.  After  these  investiga¬ 
tion  ext)eriences  I’m  anxious  to  meet 
.some  one  who  specializes  in  kind  words 
and  a  liappy  smile.” — IVashington  Star. 


js  a  comic  strip  W'ashington,  has  Iteen  made  an  assistant 
artist.  His  ere-  to  Secretary  Hoover  in  the  Department 
ation,  “Susie  the  (d  Commerce. 


Shopi)er”  will  be 
released  by  the 


released  by  the  Jeflerson  Machamer,  artist  on  the  staff 
Bel  1  Syndicate,  of  t’ne  .Vete  York  Hfcning  Post,  is  draw- 
Xew  N  ork.  in  jug  a  •two-column  comic  cartoon  for  the 
about  a  month.  i^eii  Syndicate,  New  York,  to  be  re- 

horbell  is  a  leased  shortlv. 


about  a  month. 

Forbell  is  a 
regular  contribu¬ 
tor  to  Life  and 
other  humorous 


the  building.  Mr.  Hatfield  had  been  in 
the  employ  of  the  Tribune  for  18  years. 

Harry  K.  Frenxh,  a  well  known  Haver 
hill.  Mass.,  newspaper  reporter,  di« 
.April  24  in  a  hospital  in  that  city  afte 
a  lingering  illness,  aged  51.  He  bad  bm 
employerl  on  the  old  Haverhill  Bulletin 
Haverhill  (iazette,  Haverhill  Suniv 
Record,  Lawrence  Sun,  I'all  River  Herail 
and  a  Boston  paper. 

Klisha  Jay  Edwards,  widely  known 
a  newspaper  writer  under  the  nom  de 
plume  of  "Holland.”  died  at  his  home  in 
Greenwich,  Conn.,  April  25,  aged  76.  He 
formerly  was  on  the  New  York  Sun. 


Mrs.  Harriet  Lewis  Smith  Pi.ayfah, 
wife  of  William  F?.  Playfair,  night  editor 
of  the  .Associated  Press  at  Boston,  did 


tor  to  Ufc  ana  i-eatures  Syndicate.  New  York,  wite  ot  William  K.  Flaytair, 

other  humonms  announced  this  week  that  "The  Potters”  o‘  the  Associated  Press  at 
maga/ines.  1  n  new  comic  strip,  the  words  of  whicli  April  23  after  a  long  illness. 

written  by  J.  P.  McEvoy,  William  J.  Feeley,  supei 
_ 1,  would  be  released  June  2.  the  mailing  room  of  the  Bos 


e  being  written  by  J.  P.  Melwoy,  William  J.  Feeley,  superintendent  oi 
)uld  be  released  June  2.  the  mailing  room  of  the  Boston  Post,  an 

.  employee  of  that  paper  for  the  pa^’ 

Mary  Marshall  is  prei>aring  the  sum-  26  years,  died  at  his  home  in  \V«t 


"What  is  the  secret  of  your  success?” 
asked  the  iiuiuisitive  reporter. 

“Well,”  said  the  wealthy  merchant, 
"I  always  made  it  a  ixiint,  if  1  knew 
the  women  were  crazy  to  buy  silk  ho¬ 


siery.  not  to  .st.x:k  up  my  store  with  delivered,  and  suddenly  changing  their 
mouse-traps  and  try  to  sell  them  tho.se  feminine  minds  and  sending  them  l.ack 
instead.  — t  tncinnati  l-.nqmrtcr  • 


strii)  he  is  co-  “•'-/.'""■s  7*  -’A  * . .  "  *i-i-ia.m  j.  rEti-EY,  superiniemient  ot 

i  t  b  released  June  _.  the  mailing  room  of  the  Boston  Post,  an 

f -  .  employee  of  that  paper  for  the 

ftiARUKs  Forbe,.,.  J;  j '  Mary  Marshall  is  prei>aring  the  sum-  26  years,  died  at  his  home  in  \V«i 

Flobprt.^  fashion  forecasts  for  her  page  Somerville,  Mass.,  April  21. 

,,  ,  .  "orhea  -What  the  Well  Dressed  Woman  Will  c  r 

w itly he  government  in  compiling  profia-  Wear”  which  is  released  weekly  for  Thomas  W.  Soithward,  father 

ganda  in  ettorts  to  cut  down  waste.  He  gu„day  newspapers  bv  the  McHiire  Harvey  L.  Southward,  sporting  editor  ot 

wrote  material  for  cartwms.  kidding  Xewspaper  Svudicate.  New  York.  Miss  ‘he  .J-ynn,  Mass.,  Telegram-News,  diei 

woimn  .shopiK-rs  for  their  wastetui  Marshall  the  "first  of  this  year  succeeded  April  22  at  his  home  m  Willimantit 

me  hods  m  iHcking  gf^ls.  having  them  Rittenhouse.  who  is  now  writing  <-onn. 

r  and  siHldenly  chaiiRiiiK  !  t*)r  magazines  exclusively.  She  had  l>een  William  A.  X<h.an,  for  17  years  in  tht 

e  mine  minds  and  sending  them  hack  RitttMilKuise's  assistant  for  8  vears.  business  office  of  the  Trenton  (N,  ]| 

to  _  the  store. .  -  jjn^es,  died  recentlv. 


methods  in  picking  goods,  having  them 


WTlliam  .a.  Nolan,  for  17  years 


'teaa.  — t  tncinnati  f.nqutncr.  ni  the  store 

“Susie  the  Shopix-r"  is  ba.sed  along 
W  e  think  it  was  well  advised  for  Presi-  these  lines,  and  the  Bell  Svndicatc  man- 


dent  Coolidge  not  to  shake  hands  with  his  agemeiit  believes  it  will  liave  consider- 
Easter  visitors.  Why  chill  a  prosjK-ctive  able  appeal  to  department  stores,  whicli 
voter? — Columbia  (.V.  C. )  Record.  advertise  with  iiewspaiiers. 


Obituary 


.A  Card  oe  Thanks 
I  take  this  means  of  thanking  most 
heartily  those  who  assisted  in  the  saving 
of  valuable  property  threatened  in  the 
destruction  of  my  still  by  fire. — Lairhope 
(.1/(1.)  Courier. 


-Nellie  Revell,  newspaper  woman,  who  the  Washington  Publishing  Company 
has  contracted  to  write  her  column  and  publisher  of  the  .\'e7oark  J.) 


J.AMES  G.  NOL.AN,  58,  president  of 
the  Washington  Publishing  Company 


A  Security  Market 


"Nellie  Revell  Says”  for  the  McNaught  Breie  /.eitnng,  died  in  Newark,  May  3. 
Syndicate.  New  York  will  be  K«est  of  59  of  the  Ty- 

iR.  Iln  .  (b  i  v"*’  rmn-  (Pa.)  //rr„/rf.die<l  at  his  home  there 

-  ,rl  Mav-  %  ■  ^’=»y  a  On  the  day 

'  *  -  ■  of  the  funeral  all  business  houses  in 

-  T  yrone  suspendeil  business  during  the 

Clinton  T.  Brainard.  president  of  the  service. 

ctlure  NewsiiaiK-r  Syndicate,  who  ha.s  ^  j  j  v\  ar  veteran  and 


N’ork,  Mav  25. 


It  is  reported  that  the  new  attorney  '  *  -  ' 

general  had  to  ask  a  ixiliceman  the  way  to  .  .  ^ 

the  department  of  justice.  He  was  lucky  Clinton  T.  Brainard.  president  of  tin 
to  lind  some  one  in  Washington  who  McClure  Newsi>aiK'r  Syndicate,  who  ha 


with  complete  newipaper  financial 
•ervice. 

Buffalo  offers  a  promitinc  market  for 
hiKh  rrade  securities.  The  Buffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  prompt; 

'lYN.rtSV’C _ _  -t  ' 


knew-the  place  has  Irvi,  inactive  so  s^nt  the  winter  m.mths  in  .Miami.  Ra..  of  ihc  ' Columbus  (Kan.)  Ad- 

long.— Baton  Rouge  (La.)  A  crw.  and  .A.sheville.  N.  C..  lias  returned  to  ,.«ni/c,  and  connected  with  other  Kansas 

-  .New  1  ork.  _ _  ,  _ ...  „  i„_„ 


carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News,  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  tbs  Buffalo  territory. 
A.  B.  C.  Sept-  30,  1933,  *119,754  total 
net  paid 

Cover  the  Buffalo  Market  with  the 


Wife  (reading  newspaper  caption)  — 
“F(H)tpad  Pursued,  Swallows  Jewels.” 

Hub — Diamonds  in  the  rough,  so  to 
siR-ak. — Boston  Tran.script. 


Financiers  appear  to  Ir?  making  greater 
headway  in  protecting  the  dollar  in  the 
world  markets  than  the  New  A’ork  police 
are  doing  in  the  home  field. — Xeze  York 
World. 


William  F.  .Sturm  has  written  a  short 
story  called  “The  Four  of  Them"  for 
the  Chicago  Tribune  NewspajRT  Syndi- 
cjite  to  he  released  Mav  25. 


newspiipers.  died  recently  after  a  long 
illness. 


Eddie  Cantor,  stage  comedian,  who  is 


S.  .Ar(  HIE  WE.HSTER.  38.  for  20  years 
a  reiRirter  on  St.  Diuis  newsjiapers.  die<l 
on  -April  27.  at  West  Palm  Beach,  Ra. 

The^hkire  V.  Bi-ackman.  73.  for  many 
years  connected  with  the  Pittsburgh 
(Kan.)  Headlight  and  the  Pittsburg  Sun 


BUFFALO  EVENING  NEWS 

*TV»ssnt  avefugw  drculatlaB  131,7^ 


Edward  H.  Butlar,  Editor  and  PubUskar 
Kally-Smltli  Conpaay,  Rsprssiiumdvss 
Marbridgo  Bldg.  LwttOB  Bldg. 

Now  York,  N.  ^Ucagu,  OL 


are  aoing  in  the  nome  tield. — i\eze  Y  ork  *  weekly  humorous  cohimn  on  ,]ied  at  the  home  of  his  daughter  in  Par-  ^  - 

World.  .^-lilted  Feature  s(mis.  Kan..  April  29.  lI 

_  Syndicate,  has  wen  appcunted  a  men>l)er  ^  i  T I  f"  XllirAI- 

..T-,  ,  ...  of  the  New  A'ork  State  Committee  for  Elston  L.  Hodwood.  -I.  ^ 

Florida,  says  a  dispatch,  has  sent  the  nomination  of  Governor  Smith  for  of  the  Parf/aiid  Orcgmiiaii  dieil  April  nHVMATC 

out  the  largest  lemon  ever  raised.  We  ,i,p  JVesidenev  His  father/  E.  P.  Hopwood.  is  circula-  IIM  |  1 I  ^ 

can  guess  his  name  without  half  trying. —  _  tion  manager. 


-S.yndicate.  has  lR?en  appointed  a  memlier 
of  the  New  A'ork  State  Committee  for 


Elston  L.  Hodwood.  21,  an  employe 


.\I ilzt.'aukee  Journal. 


II.  B.  Martin,  editor  of  the  .Metro poti¬ 


on  manager. 

Mrs.  Lina  De  Lans  Bre.xri.ey,  widow 


REC.U.S.MT.0Fr. 


Matrimony  is  largely  an  experiment  Colfcr.  is  writing  a  new  gol 
that  begins  in  c<rtirtships  and  ends  in  called  "Pictorial  Ciolf  Instruct 
court-houses. — Columbia  (S.  C. )  Record.  Bell  Syndicate,  New  A'ork. 


tan  Golfer,  is  writing  a  new  golf  feature  of  the  late  \\  illiam  H.  Brearly,  founder  of 
called  "Pictorial  (jolf  Instruction”  for  ffic  American  Newspaper  Publishers 


Of  Course  Y ou  Do! 


When  the  modern  speaks  of  a  natural  \-  \’  McNitt  president  of  the  Me-  Christopher  Hatfield.  61.  chief 
‘^V'^P’ex'on.  he  IS  thinking  of  Xaught  Syndicate,  New  York,  will  re-  engineer  of  the  New  York  Herald-Tri- 

RFadc.  Ktnf^ston  (Oiit.)  British  turn  to  Xcw  York  Monday  from  Clevc-  hunp  Building  die^l  May  5  from  burns 

”  land,  where  he  has  h»'eii  on  a  bii«ine«s  received  when  a  eas  burner  exoloiled  ill 


-Association  die<l  suddenly.  May  6,  in  New 
A’ork,  where  she  was  visiting  friends. 

Christopher  Hatfield.  61.  chief 
engineer  of  the  New  York  Herald-Tri- 


The  straw  hat  season  arrives  to  find 
an  unusually  large  numlR-r  of  fedoras  in 
the  political  ring.  —  Oakland  (Cal.) 
T  ribune. 


land,  where  he  has  been  on  a  bu.siness  received  when  a  gas  burner  explcnled  in 
trip. 


‘‘Bobber  Shop”  Is  the  Correct  Term 

I  can't  get  shaved ;  I'm  in  despair. 


William  Hard  and  William  P.  Helm. 
Washington  news  writers,  have  joined 
the  staff  of  Current  News  Features, 
Washington. 


FIRST  IN  PUBLIC  SERVICE 


Harold  Phelps  Stokes,  formerly  Wash- 


'Phere’s  a  girl  in  every  barber's  chair,  ington  corresiiondcnt  of  the  .A'cre  York 
—Don  Marquis  in  New  )'ork  Herald  _ 


There  is  no  unemployment  in 


Nature  changes  Httle.  Pirandmother 
may  bob  her  hair,  hut  she  still  weeps 
yvhen  little  Willie’s  curls  arc  cut  off. — 
Kingston  (Out.)  British  JVhig. 


PORTSMOUTH,  OHIO 


Perhaps  the  defeat  of  Zev  is  attribut¬ 
able  to  the  association  of  his  name  with 
tile  oil  scandal. — Nezo  York  .’sun. 


Man  who  turns  evangelist  after  42 
years  sfient  in  prison  is  not  likely  to  have 
many  imitators  in  the  way  of  prepara¬ 
tion  for  that  kind  of  work. — Pittsburgh 
Gazette  Times. 


and  this  city  is  in  very  prosperous 
shape.  _  An  average  of  $20,000,000  is 
spent  in  Portsmouth  every  year  andt 
this  prosperous  market  can  be  reached 
only  via  the 

EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-'nMES 
They  cover  South  Ontral  Ohio  like  the 
dew. 

National  Advertising  Representatives 
ROBERT  E.  WARD.  Inc. 
sat  Fifth  Ave.  S  Sow  Wabash  Ave. 

New  York  Chicago 


The  Worid  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
650,000  for  $1.20  per  agate 
line  gross,  subject  to  con- 
trset  discounts.  “They  carry 
more  high  class  dry  go(xls 
advertising;  are  read  by 
more  jobbers,  department 
and  chain  sten-e  buyers,  and 
by  more  retailers;  offer 
more  circnlation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

Adpertrse  fa  Nowapmpurt 
by  the  Year 


Do  you  want  to  he  assured  of 
dependable  stereotype  results 
day  in  and  day  out  the  year 
round?  Of  course  you  do! 

Then  why  not  have  your  stere¬ 
otyper  try  some  F'lexideals  iri 
your  plant  ?  We  are  always  ready 
and  pleased  to  furnish  the  sam¬ 
ples  free  of  charge.  -And  what  is 
more,  by  asking  for  samples  and 
full  particulars  you  incur  no  obli¬ 
gation  whatsoever. 

We  know  it  will  pay  you  to 
try  and  then  use  F'lexideals.  but 
why  not  prove  it  to  yourself? 

Write  us  for  samples  NOW! 


The  Flexideal  Co.,  Inc. 
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An  Extraordinary  Opportunity 

To  Reach  Canadian  Printers 


The  1 700  newspaper  and  commercial  printing  offices  in 
Canada  are  much  like  those  in  the  Ihiited  States.  They 
produce  about  the  same  kind  of  work  and  need  abovit 
the  same  kind  of  equipment. 

A  few  manufacturers  of  high-grade,  non-competitive 
products  used  in  the  Printing  Industry  ha\  e  an  oppor¬ 
tunity  to  secure  trained  and  aggressi\  e  sales  representa¬ 
tion  in  this  market  through  Canadian  Linotype  limited. 
There  are  many  advantages  in  securing  distribution 
through  such  an  organization  as  this: 

Canadian  IJnotype  Limited  has  an  established  reputation. 

It  has  complete  information  regarding  all  printing  plants  in  its  field. 

It  covers  this  field  vcith  a  staff  of  traveling  representatives all  of  whom 
are  practical  printers. 

The  high  character  of  the  products  that  it  now  deals  in  (those  of  the 
Mergenthaler  Linotype  Company  of  New  York  and  Linotype  ^  Ma¬ 
chinery  Ltd.  of  London)  gives  weight  to  its  recommendations. 

The  manufacturer  is  relieved  of  the  details  of  importation. 


Inquiries  from  manufacturers  should  be  addressed  to 

CANADIAN  LINOTYPE  LIMITED 

119  ADELAIDE  STREET  WEST 

TORONTO,  CANADA 


Composed  entirely  on  the  Linotype  in  the  Caslon  Old  Face  Series 
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The  Sun  Retaliates 

The  Sun  quickly  retaliated — for  the  very  next  day,  beside  printing 
a  hot  paragraph  denouncing  Bennett  as  a  forger,  it  made  a  libellous  and 
amusingly  vindictive  attack  on  Mr.  George  Houston,  an  accomplished 
English  journalist,  who  had  the  honor  to  l)e  chosen  by  Mr.  Bennett  as 
his  first  editorial  and  reportorial  assistant — the  first  member  of  the  Her¬ 
ald’s  notable  successive  staffs  of  distinguished  journalists. 

The  Sun  gibbetted  him  in  the  following  atrocious  manner : 

“A  broken  down  old  hack  named  Houston,  who  some  years  ago  was  engaged  with 
one  Johnson  (afterwards  hung  for  murder)  in  editing  a  rank  atheistical  paper  called 
the  Correspondent,  but  who  has  more  recently  embarked  in  the  profession  of  a  quack 
doctor  and  pedlar,  has  been  lately  writing  a  series  of  indecent  articles  in  ridicule  of 
a  very  amiable  and  inoffensive  citizen  of  the  Bowery,  Mr.  Latourett.  This  Houston 
was  kicked  out  of  the  society  of  his  own  brother  blasphemers ;  but  it  is  not  in  the 
least  strange  that  he  should  be  taken  into  partnership  by  Bennett,  the  Forger !” 

Mr.  Houston  demanded  an  apology  and  a  retraction  of  the  charges 
by  the  Sun,  and  finally  on  the  21st  Mr.  Day.  evidently  with  much  reluct¬ 
ance  printed  the  following  aggravating  paragraph: 

“Mr.  Houston  in  another  column  denies  seriatim,  the  charges  contained  in  one  of 
our  paragraphs  a  few  days  ago.  We  may  have  been  misinformed  in  relation  to  the 
author  of  the  shameful  attack  upon  Mr.  Latourett.  for  it  bears  the  marks  of  an  un¬ 
principled  and  despicable  hand.  With  regard  to  the  other  particulars,  however,  we 
have  nothing  to  retract.” 

On  the  same  day.  Mr.  Houston’s  denial  of  the  charges  was  inserted 
by  the  Sun  by  him  as  a  paid  advertisement,  and  reads  as  follows: 

“TO  THE  PUBLIC. — I  observe  in  the  Sun  of  Wednesday  last  a  malignant  para¬ 
graph  in  relation  to  myself,  to  which  my  attention  was  only  directed  yesterday.  It 
contains  four  if  not  five  distinct  and  palpable  Falsehoods! 

“1st. — It  is  NOT  TRUE  that  I  ever  was  engaged  with  Johnson  in  editing  the 
Correspondent  or  any  other  paper. 

“2nd. — It  is  NOT  TRUE  that  I  wrote  a  single  article  respecting  Mr.  Latourett. 

I  have  no  knowledge  of  such  a  person;  nor  would  I  have  kmown  of  his  existence 
had  his  name  not  appeared  in  the  above  paragraph. 

“3rd.-— It  is  NOT  TRUE  that  I  have  tieen  kicked  out  of  or  even  expelled  from 
any  society  whatever. 

“4th. — It  is  NOT  TRUE  that  I  am  or  ever  have  been  a  partner  of  Mr.  Bennett. 
“5th. — That  I  am  proprietor  of  a  valuable  medicine,  called  Houston’s  Medical 
Syrup,  I  readily  admit.  But  that  this  would  constitute  me  a  quack  doctor  and  a 
p^lar  was  a  discovery  which  remained  to  be  made  by  the  sapient  editor  of  the  Sun. 
\\'hy  he  should  have  attacked  me  I  know  not.  I  never  had  any  intercourse  with  him ; 
even  his  person  is  unknown  to  me,  and  never  from  my  pen  or  lips  has  a  word 
escaped  me  that  any  way  regarded  him.” 

Mr.  Bennett  Again  Riddles  Locke  and  His  Moon  Hoax 

Prior  to  the  Houston  episode,  Mr.  Bennett,  taking  the  retort  of  the 
enraged  Sun  editors  for  his  text,  published  the  following  stinging  edi¬ 
torial.  rubbing  the  Moon  hoax  well  into  the  Sun’s  hide: 

“THE  CHALICE  RETURNED. — In  the  Sun  of  yesterday  we  find  the  following 
ebullition  of  chagrin,  spite  and  mortification; 

(Quoted  from  the  Sun)  “‘It  is  scarcely  necessary  to  say.  that  the  letter  which 
appeared  in  James  Gordon  Bennett’s  paper  yesterday  (The  Herald),  purporting  to 
be  written  by,  and  bearing  the  signature  of  a  gentleman  connected  with  this  office, 
is  an  outrageous  and  felonious  forgery,  written  by  Bennett  himself,  for  the  most 
malicious  and  libellous  purposes.” 

“The  explanation  of  this  decent  and  gentlemanly  paragraph  may  be  told  in  a  few 
words. 

“Everyliody  remembers  the  monstrous  and  ridiculous  ‘.Astronomical  Hoax,’  which 
was  perpetrated  upon  a  credulous  public  by  the  editors  and  police  reporters  of  the 
Sun.  These  scurvy  fellows  had  the  effrontery  to  pass  off  that  production  as  the 
‘Supplement  to  the  F.dinburgh  Journal  of  Science,’  and  they  actually  found  fools 
enough  in  the  world  to  lielieve  their  fabrication  was  a  veritable  piece  of  science. 
They  even  went  so  far  as  to  lithovraph  the  ‘flying  animals’  and  have  insisted  soberly 
upon  the  truth  of  the  ‘discoveries’  attributed  to  Dr.  Herschell  up  to  this  day. 

“Knowing  at  the  time  that  the  whole  was  an  impudent  fabrication,  we  stated  that 
fact  to  the  public,  and  moreover  gave  the  name  of  the  author,  who  was  no  other  than 
their  police  reporter,  Richard  .Adams  I>ocke.  Well,  the  public  and  many  foolish 
newspaper  editors,  ignorant  of  true  science,  as  well  as  of  the  character  of  the  Sun 
and  its  reporters,  were  silly  enough  to  believe  the  fabrication,  and  to  consider  it  a 
marvelous  discovery  in  astronomy. 

“The  Sun  still  true  to  its  original  character  of  avarice  and  vulgarity,  has  re¬ 
cently  attempted  another  gross  hoax  upon  the  reading  public,  which  they  call  the 
‘Life  and  Adventures  of  Richard  C.  Jackson,  or  Manuel  Fernandez,’  who  is  to  be 
executed  at  Bellevue  tomorrow.  They  have  had  the  audacity  also  of  going  so  far  as 
to  publish  this  senseless  trash  with  the  same  grave  face  that  they  published  the 
astronomical  hoax,  which  was  really  a  good  joke.  They  even  had  the  folly  to  affix 
the  name  of  Richard  .Adams  Ixicke  to  the  production,  most  probably  without  his  con¬ 
sent.  thus  making  him  a  particeps  criminis  in  the  same  transaction. 

“Seeing  the  preposterous  folly— the  vulgar  audacity— the  impudent  pretensions  of 
the  Sun,  we  at  once  resolved  to  expose  it  to  the  severest  test  to  which  fools  and  their 
foolery  can  be  put — the  test  of  ridicule.  We  wrote  accordingly  a  life  of  Jackson  and 
accompanied  it  with  a  letter  from  Richard  .Adams  Locke,  in  precisely  the  same  way, 
manner  and  style  as  he  took  in  vain  the  name  of  Dr.  Herschell,  of  blessed  memory, 
late  of  the  Cape  of  Good  Hope.  But  now  when  the  chalice  is  returned  to  his  own 


lips,  Master  Richard  .Adams  Locke  and  his  associates  of  the  Sun  bawl  out  ‘an  out¬ 
rageous  and  felonious  forgery — most  malicious  and  libellous.’  Oh !  Oh  1  Oh !  Why 
did  you  not  think  of  morals  when  you  forged  the  name  of  Herschell?  Come  forward 
good  people,  all  ye  that  believed  in  the  Lunar  hoax — won’t  you  sympathize  with  the 
Sun  and  Sir  Richard  .Adams  Locke  in  this  new  calamity?  Will  no  one  move?  no 
one  budge?  No,  indeed,  every  one  seems  most  inclined  to  laugh — to  relish  the  joke, 
and  to  think  that  the  Sun  and  Richard  Adams  Locke  have  been  richly  served  for 
their  former  humbugs  on  the  public. 

“The  Sun  probably  finds  that  our  ‘Magnificent  Life  of  Manuel  Fernandez,’  rather 
walks  into  their  contemptible  speculation.  Judging  from  the  immense  and  rapid  sale 
of  the  Herald  of  Monday  and  the  constant  call  for  it  ever  since,  we  have  no  doubt 
that  our  Sir  Richard  Adams  Locke  and  our  Life  of  Fernandez  are  generally  consid¬ 
ered  by  the  public  the  only  genuine  articles  in  the  line. 

“In  order  to  test  the  point  again  we  now  announce  the  magnificent  fact  that  the 
genuine  Richard  Adams  Locke,  LL.  D.,  the  author  of  the  Lunar  Discoveries  has 
just  transmitted  to  us,  by  a  splendid  footman  in  livery,  the  second  chapter  of  the 
stupendous  biography  and  also  another  tremendous  letter  addressed  through  us  to 
the  public,  completely  cutting  up  the  spurious  Richard  of  the  Sun.  They  will  ap¬ 
pear  in  the  Herald  tomorrow  or  next  day.  ‘Richard  is  himself  again  1  Vive  la 
bagatelle !’  ” 

The  editors  of  the  Sun  ignored  this  renewed  and  vicious  attack, 
while  Mr.  Bennett  never  writing  “another  tremendous  letter,”  con¬ 
tented  himself  with  printing  a  couple  of  irritating  paragraphs  as  follows; 

“More  Moon  Work — We  understand  from  the  best  authority,  that  the  story  about 
Metaphor  Chase,  published  the  other  day  by  the  Sun  is  every  word  pure  fiction. 

“Zoology — .A  Doctor  McMurtrie  is  delivering  lectures  in  Baltimore.  W'hen  will 
our  friend,  Sir.  R.  A.  Locke,  LL.  D.,  A.  S.  S.,  be  ready  with  his  famous  astronomi¬ 
cal  lectures?” 

And  thus  ended  Bennett’s  vindictive  exposure  of  the  Sun’s  Moon 
hoa.x. 

The  rapid  growth  of  the  Herald’s  circulation  due  to  Mr.  Bennett’s 
sensational  journalistic  methods  and  his  daily  presentation  of  all  the 
news  was  startling.  On  Nov.  27,  1835,  he  thus  referred  to  it. 

“In  one  section  of  the  city,  principally  above  Canal  Street,  we  received  yesterday 
one  hundred  and  fifty  new  subscribers.  This  will  do  for  one  day.  In  the  neighbo'- 
hood  of  W'all  Street,  our  circulation  long  since  outnumbered  any  paper  in  town 
either  penny  or  six-penny.” 

Thus  within  7  months,  Mr.  Bennett,  with  little  capital,  but  with 
plenty  of  brains  and  audacity  had  firmly  established  the  Herald  on  a 
basis  of  solid  growth  in  spite  of  the  destruction  of  his  plant  by  fire  and 
the  ])ersistent  efforts  of  enemies  to  effect  his  ruin,  performing  a  feat 
that  later  he  boasted  of  as  one  that  no  other  man  had  ever  accomi)lished 
in  the  past,  and  would  never  likely  be  able  to  accomplish  in  the  future. 


made  by  the  Navy  destroyers  Hull  and 
Cbrry.  The  two  ships,  equipped  with 
sonic  depth  finders,  now  are  in  .Alaskan 
waters  charting  the  route,  and  the  cable- 
ship  Dellwood  is  expected  to  begin  work 
early  in  June. 

Increased  communication  to  .Alaska  is 
expected  to  result  from  the  additional 
cable  and  the  new  route  may  eventually 
prove  a  link  in  better  communications 
between  the  United  States  and  the  Far 
East. 
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U.  S.  Destroyer*  Charting  Route  for 
New  Seattle-Seward  Wire 

The  laying  of  the  new  cable  between 
Seattle  and  Seward,  Alaska,  to  be  under¬ 
taken  by  the  War  Department  under  a 
Congressional  appropriation  for  an  addi¬ 
tional  1,000  miles  of  cable  for  the 
.Alaska  system,  will  await  a  survey  being 
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A  Few  Facts  Concerning 
The  Telegram-Mail 


This  statement  is  to  say  that  the  gossip,  more  or  less  industri¬ 
ously  circulated,  to  the  effect  that  I  intend  selling  The  New  York 
Telegram  and  Evening  Mail  hasn’t  a  shred  of  truth  in  it.  I  have  no 
such  thought,  no  such  intention. 

The  Telegram-Mail  in  combination  is  gi\  ing  a  better  account  of 
itself  than  I  reasoned  it  would  before  buying  The  Mail — the  con¬ 
clusion  on  which  I  decided  to  make  the  purchase. 

The  average  circulation  of  The  Telegram-Mail  for  the  three 
months  since  they  were  amalgamated  has  been  well  in  excess  of 
200,000  COPIES  a  day  — net  cash  sales.  And  better  yet,  every 
week  The  Telegram-Mail  is  steadily  forging  ahead  in  circulation, 
spontaneous,  natural  circulation  —  not  super-induced  circulation. 

In  the^  matter  of  advertising  The  Telegram-Mail  is  giving  a  good 
account  of  itself.  It  is  carrying  more  display  ad\ertising  than  The 
Evening  Mail  carried,  and  with  the  exception  of  The  Sun  and  The 
Evening  Journal  carries  a  larger  total  lineage  of  ad\ertising  than 
any  other  evening  newspaper  in  New  York. 

In  my  newspaper  experience  I  have  never  known  a  newspaper 
that  had  a  better  field  for  large  development  or  a  brighter  outlook 
for  such  development  than  The  Telegram-Mail  in  combination  now 
has. 


FRANK  MUNSEY 
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XXVIII — SAN  ANTONIO — Aristocrat  of  Texas  Cities 

By  HARRY  R.  DRUMMOND 


SAN'  Antonio,  Tex.,  is  to  Texas  what 
lioston  is  to  Massachusetts,  and 
Charlestown,  S.  C.,  is  to  South  Carolina. 

It  is  the  old,  moneyed,  aristocratic 
shrine,  whereat  loyal  sons  and  daughters 
worship ;  the  place  where  the  aristocrats 
of  the  aristocracy  live ;  the  city  where 
the  Bishop  holds  forth,  and  all  that  sort 
of  thing.  It  is  it,  so  far  as  Texas  is 
concerned. 

•San  Antonio  is  the  largest  city  in 
Texas.  It  is  also  one  of  the  oldest  and 
the  .Mamo,  that  .shrine  of  patriotism,  is 
considererl  by  Texans  to  lie  more  impor¬ 
tant,  historically,  than  is  Bunker  Hill  or 
Fort  Sumpter. 

San  Antonians  are,  perhaps,  the  most 
self-satisfied  jicople  to  be  found  any¬ 
where,  and,  just  between  us,  they  have 
much  to  lie  self-satisfied  alxnit. 

Being  an  old  city,  San  .\ntonio  is 
(luaint.  It  was  iK-autiful  to  begin  with,  county, 
enjoying  a  climate  that  is  hard,  indeed,  owned  automobiles 
to  l)e-at,  and  the  quaint  old  lieautiful 
things  have  not  lieen  disturlxd  by  pro¬ 
gress,  while  the  new  part  has  been  built 
to  accentuate  the  beauty  of  the  old,  rather 
than  to  detract  from  it. 

Cattle  men  from  all  over  Texas,  when 
they  make  theirs  and  get  ready  to  retire, 
cast  longing  eyes  on  San  .\ntonio,  and  . 

many  of  them  go  there  to  sikmuI  their 
reclining  years;  to  learn  to  play  golf,  to 
give  their  sons  and  daughters  the  proper 
e<lucation  and  civilizing  influences,  and  to 
mix  with  other  old  timers  who,  having 
made  theirs,  are  doing  the  same  thing. 

Somehow,  a  Texan  is  never  happy, 
that  is  real  happy,  outside  of  Texas. 


lives  in  a  shack  where  there  is  no  fl<K)r 
except  mother  earth.  When  he  gets  a 
floor  he  IxTomes  an  aristocrat. 

Being  deiiendent,  somewhat,  upon  the 


surrounding  territory  for  trade,  it  is  $9,(K)0,0()0  a  year. 


IMaza  from  I'lorcs  street,  a  distance  of 
half  a  mile,  taking  in  .some  50  blocks. 

Market,  Commerce,  Houston  and 
Travis  streets  are  the  principal  ones. 
Ten  cross  streets  in  this  section  are  also 
lined  with  retail  shops. 

There  are  (luite  a  few  neighliorhmxl 
shopping  districts  in  the  outlying  parts 
of  town,  and  the  combine*!  business 
mounts  something  like  lf50,(XX),(KX)  a 
year. 

Joske’s  Department  store  is  the  largest 
in  the  city,  and  carries  the  best  line  of 
go<xls.  Wolf  and  Marx  Company  is 
second,  and  Kaufman’s  is  the  third  in 
the  list.  Collectively  they  do  alxnit 
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to  Increstse  Interest  and  Reform 
Present  Distribution  Methods 
— Drive  Starts  in  Fall 


perhaps  well  that  we  view  the  transport¬ 
ation  situation  of  San  Antonio,  and  what 
it  means. 

The  S.  P.,  S.  A.  &  A.  P. ;  S.  .A.  U.  &  (T ; 
Artesian  Belt;  I.  &  G.  N.  and  the  M.  K. 


•All  in  all  San  .Antonio  is  a  well 
dressed  city  and  a  mighty  pleasant  place 
to  be.  The  business  is  big  enough  to 
interest  anyone,  and  it  is  a  splendidly 
,  assorte*!  kind  of  business,  from  the  very  is  hish  nres- 

&  T.  are  the  railroads  running  thnmgh  best  to  the  cheapest  grades.  For  the  most  of  Pyramid 

San  .Antonio,  and  none  of  them  run  part  it  is  all  the  vear  round  business,  and  pictures  Inc 
without  stopping— rememlxr  that.  is  well  worth  cultivating.  The  Guild'  he 

There  are  no  interurban  roads  running  It  is  a  positive  treat  to  meet  the  jKople  said  would  place 
into  San  .Antonio,  but  there  are  P>()  of  San  .Antonio.  They  are  of  the  •‘enter-  display  copy  for 
busses  running  on  regular  sche*lule  m  and  taining”  kind,  affiable.  accustomed  to  >()  moving'  pic- 
out  of  San  .Antonio  every  week  day,  at-  tourists,  and  with  just  enough  of  that  uires,  each  pic- 

far-famed  Southern  hospitality  in  their  ture  having  a 
make  up  to  make  one  very  sorry  to  have  $50.(XX)  advertis- 
to  leave  their  city.  San  .Antonio  is  all 
right. 


"One  million  d*)llars  in  newspaper  ad¬ 
vertising  will  be  placed  this  fall  1)\  I’m- 
ducers  Distributing  Guild,  New  York,  to 
promote  offerings 
of  i  n  d  e  p  e  n  d- 
e  n  t  producers,’’ 
according  to  Ar¬ 
thur  N.  Small¬ 
wood.  organizer 
and  president  of 
the  (iuild.  Small- 
w*K)d  is  also  pres- 


tending  to  the  carrying  of  those  who  do 
not  have  cars  of  their  own.  It  is  well  to 
notice  that,  on  an  average  there  is  one 
automobile  to  every  9  inhabitants  of  the 
which  is  a  high  average  for 


A.  N.  Sm  i>t>D 


In  defining  the  trading  territory  of  San 
.Antonio  it  is  well  to  consider  the 


ing  appropriation.  One  newspaper  in  all 
important  cities  would  lx  used.  .‘Miiall- 
wo(k1  declared. 

SmallwiHKl  came  into  the  limelight  re¬ 
cently  following  a  series  of  open  letters 
he  broadcast,  maintaining  the  time  was 
ripe  for  reform  of  the  present  method  of 
moving  picture  distribution,  which,  be- 


Inland  Papers  Show  Profit 

I'ifty-seven  of  the  92  newspapers  re¬ 
character  of  this  territory,  as  well  as  porting  on  their  business  to  the  hea*l- 

its  scope.  <|uarters  of  the  Inland  Daily  Press  .As-  . 

San  -Antonio,  next  to  h'l  Paso,  has  the  sociation  rnade  profits  ^in  192,1.  t  irciila-  cause  of  its  high  cost  prohibite*!  more 
large.st  undisturbed  trading  territory  in  provides  about  25  per  cent  of  the  ,i,an  bare  annoiinrement  in  the  news- 

the  United  States — and  that's  going  some,  revenue  of  the  p;tix‘rs,  the  report  shows. 

In  San  .-Xntonio’s  trading  territory,  'yhile  75  ^-r  cent  is  derived  from  adver- 
especially  to  the  west,  are  the  great  ^ I***!?*-'  composi- 

cattle  ranches  that  once  were  ranges,  and  s.l. H  and  the  highest  .$10.85. 

that  is  where  manv  of  the  real  cattle  _ _ 


barons  live  and  make  their  money.  Many 
of  them,  however,  especially  close  to  the 
city,  have  been  cut  up  into  farms,  and  they 
are  farmed  scientifically,  especially  ftir 
the  small  stuff,  vegatables  and  garden 


Pre**  Prolific  With  Panegyric* 

More  than  15,(XX),(XX)  words  of  news 
and  editorial  comment  were  printed  in 
connection  with  the  death  of  Charles  I' 


than  hare  announcement  in  the  news 
liapers  at  time  of  showing,  whereas  he 
maintained,  new  films  should  be  prom  ited 
by  display  copy. 

His  announcement  this  week  was  ti 
the  effect  the  (iuild  woiikl  actually  start 
functioning  this  autumn,  with  a  $1.- 
(XX).(XX)  fund  for  tiewspapcr  advertising 
available. 


But  much  of  the  rn'inlern  Texas,  much  of  <r«ck.  for  the  peiqile  of  San  .Mitonio  are  Murphy,  famous  Tammany  Hall  leader. 


the  hustle  and  bustle  does  not  make  an 
overly  strong  appeal  to  the  old  cow  men 
who,  in  their  early  days  really  lived. 
They  want  to  slow  up.  hut,  darn  it,  they 
don't  want  to  slow  up  outside  of  Texas. 

So  there  you  are.  It  is  the  aristocrat 
of  Texas  cities. 

To  add  to  this  aristocracy  there  is 
Fort  Sam  Houston,  located  at  San 
.\ntonio. 

Fort  Sam  Houston  is  the  largest  army 
center  in  the  United  States,  Ixitig  the 
headquarters  of  8*^19  officers  and  11,093 
cnliste*!  men 

The 


go(Kl  livers,  and  know  what  is  what  in  Walter  Hyams  &  Uo..  New  ^’ork  cliiv 
the  gastronomical  line.  ping  bureau  has  revealed.  The  company 

On  account  *if  the  mild  climate  and  has  Ixeii  authorized  by  Tammany  to  pre¬ 


soil  that  never  freezes,  the  farmers  of 
San  .Antonio's  vicinity  can  grow  crops 
12  months  out  of  the  year,  and  they  have 
a  continual  flow  of  marketable  produce 
on  the  move  towar*I  live  markets. 

.As  a  manufacturing  city  San  .Antonio 
has  (|uite  a  lot  to  tell  ahout. 

The  total  output  is.  in  round  figures. 
St)0.(XX).(XX)  annually,  which  is  not  so 
dominating  after  all.  being  overshadowed 
by  Fort  Worth,  Dallas  and  Houston  in 
Texas — but  San  .Antonio  is  more  <if  a 


se  army  officers  are,  for  the  niMt  Jp  ^bich  t*)  live,  and  manufacturing 

jxirt,  aristocrats  —  aristocrats  of  the  -  - 


pare  a  memorial  compilation  of  the  uews- 
pajxr  clippings  relating  to  the  'Tammany 
chieftain's  death. 

Journalism  Students  Edit  Daily 

Twenty  students  from  the  Department 
of  Journalism,  Syracuse  University  ttnik 
over  the  e*lit<jrial  *lirection  of  the  Osivcgo. 
( .V.  J'. )  Times  and  published  the  3 
regular  editions  Thursday,  on  time.  'This 
is  the  third  successful  experiment  of  its 
kind  conducte*!  hy  the  journalism  class. 


service,  any  way,  and  are  socially 
prominent  in  and  around  San  Antonio, 
aflding  to  the  color  of  the  social  part  of 
the  city. 

Then,  Ixcause  of  its  wonderful  climate, 
San  Antonio  is  the  Mecca  of  a  great 
many  tourists  who  winter  there,  enjoying 
the  ((uaint  and  the  general  air  of  the  old 
line  charm  that  is  ever  present  in  San 
-Antonio. 

Make  no  mistake.  San  Antoni*)  is  *)ne 
very  *lelightful  place  t*)  go.  But  we  are 
interested  more  in  San  .Antonio  as  a 
market,  and  as  such  it  is  well  to  con¬ 
sider  this  pha.se  *)f  the  city,  for  it 
accounts  for  the  large  amount  of  really 
high  class  merchandise  that  is  consumed 
in  this  place. 

On  the  other  hand  San  .Antonio  has  a 
large  ivipulation  that  is  not  so  all  fired 
aristocratic,  but  absolutely  necessary 
and  Avorthy  of  much  c*)nsi*leration. 

In  1920  there  were  161.379  jx-ople  in 
San  .Antonio,  exclusive  *)f  the  t*)urists 
a"d  the  army.  Of  this  there  were  14,- 
355  negr*)es  and  .30,219  fiireign  iKirn, 
most  of  them  being  Mexicans.  Figure 
93  per  cent  of  the  ixipulation  white  and 
you  have  it. 

The  Mexicans  and  the  npgr*)es  furnish 
much  *)f  the  labor  of  the  city.  Amongst 
the  Mexicans  arc  a  few  peons,  most  of 
them  being  high  class  Mexicans,  meaning 
Mexicans  who  have  floors  in  the  hou.ses 
in  which  they  live. 

You  know  a  peon  is  a  Mexican  who 


is  rather  a  side  line. 

The  three  lea*ling  iiwlustries  are  iron 
aiul  steel,  flour  milling  an*l  oil  refining. 
Sa*l*lles  an*l  harness,  aiul  other  leather 


Huntington  Advertiser  Move* 

Without  missing  a  single  e*lition,  the 
goixls  arc  made  in  San  .Antonio.  There  1 1  uiitiir^toii  (If.  fa.)  .{drertiser  late  last 
are  also  clothing  factories,  for  the  most  week  moved  its  entire  plant  and  equipment 
part  making  *)veralls.  work  clothes  an*l  its  new  h*)me  at  the  c*)rncr  of  Fifth 
boots  and  sIkxs.  .All  in  all  these  fac-  avenue  and  Tenth  street.  ('*>1.  J.  H. 
tories  employ  some  15.(X)()  pe*)ple.  with  a  l-ong.  publisher,  personally  planned  and 


monthly  pay  roll  *if  $1.25(i,(X)0. 

The  j*)bbing  business  *)f  San  .Ant*)nio 
runs  up  to  $125.(XX),(XX1  a  year,  and  is  the 
big  business  pr*)p*)sition  *)f  the  t*)wn. 
There  arc  118  jobbing  houses  locate*!  in 
.San  .Antonio. 

There  are  2,4fX)  retail  shops  in  .San 
.Antoni*).  They  have  a  lot  *)f  grrmn*!  to 
cover,  but  most  *)f  them  are  l*)catc*l  in  the 
business  district,  exteiuling  t*)  the  Alamo 


supervise*!  the  transfer. 


Remember! 

TT  REQUIRES 
^  tht  use  of  onl\ 
one  medium -  at 
one  /ow  advertis¬ 
ing  cost  to  thor¬ 
oughly  cover  the 
rich  .Milwaukee- 
Wisconsin  market. 

That  medium  is — 

JThe  Milwaukee 

OURNAL 

FIRST-  by  Merit 


SEND  FOR  OUR  NEW  CATALO(;i  E 

Containing  Samples  and  Descriptions  of  80  Features 


It  serves  an  industrial  city  of 
129.000. 

.Also  prosperous  suburban  ter¬ 
ritory. 

TRENTON  (N.J.)  TIMES 


KELLY-SMITH  CO. 

National  Representatives 


Marbridfe  Bldg. 
New  York 


Ljrtton  Bldg. 
Chicago 


Dorothy  Dix  Service 
Gilbert’s  “Daily  Mirror  of 
^  a.shington’’ 

Bill  Tihlen’s  Tennis  Service 
Magazine  Pages 
Comics  an«l  Cartoons 
Hazel  Deyo  Batchelor  Serials 
Deteetive  Story  Serials 
Short  Stories 


Daily  Paris  Fashions 
Midget  Features 
Children’s  Page  Features 
Women’s  Page  Features 
Humorous  Features 
Sports  PVatures 
Self-Improvement  Features 
Home-Building  Features 


LEDGER  syndicate 


INOKPENDF.NCE  SQI  ARE 


PHlI.XIlHI’H'* 
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Key  Cities 

Throughout  the  West,  where  distances  are  great,  each  trade  ter¬ 
ritory  is  well  defined  and  has  its  Key  City.  In  each  instance  the  Key 
City  is  an  important  railroad,  jobbing  and  manufacturing  city  and  controls 
its  trade  territory  completely.  Iowa  has  one  Key  City,  Des  Moines,  while 
Texas,  being  four  or  five  times  as  large  as  Iowa,  has  four  Key  Cities,  each 
larger  than  Des  Moines. 

It  is  farther  from  San  Antonio  to  Dallas  (305  miles)  than  from  Des 
Moines  to  Minneapolis.  From  San  Antcnio  to  Houston  (210  miles)  is 
about  equal  to  the  distance  from  Des  Moines  to  Kansas  City.  Just  as  Des 
Moines  has  nothing  in  common  with  Minneapolis,  Omaha  or  Kansas  City,  so 
San  Antonio  has  nothing  in  common  with  Dallas,  Fort  Worth  or  Houston. 


San  Antonio  is  the  largest  city,  dominates  its  trade  ter¬ 
ritory  completely,  and  advertising  placed  in  other  Texas 
cities  will  not  be  seen  in  the  San  Antonio  trade  territory 
because  those  newspapers  are  just  as  foreign  to  San  Antonio 
as  are  the  Minneapolis  papers  or  the  Kansas  City  papers  to 
the  Des  Moines  territory.  San  Antonio  serves  completely 
a  territory  vastly  larger  than  Iowa.  Also  San  Antonio 
lacks  only  20,000  of  being  as  large  as  Omaha. 

San  Antonio  jobbers  dominate  this  market  in  dry  goods, 
clothing,  groceries,  harness  and  saddles,  shoe  findings,  auto¬ 
mobiles,  trucks,  tires,  auto  accessories,  machinery,  mill  sup¬ 
plies,  steel  and  iron,  barber  supplies,  fountain  supplies,  cigars 
and  tobacco,  drugs  and  drug  sundries,  candy,  soft  drinks. 


assisted  in  a  large  way  by  manufacturing  plants  located  in 
this  city. 

Somewhere  between  Waco  and  Temple  is  the  dividing 
line  between  San  Antonio.  Fort  Worth  and  Dallas  sphere 
of  influence.  On  the  east,  the  line  that  divides  San  Antonio 
and  Houston  trade  overlaps  between  Victoria  and  Colum¬ 
bus.  On  the  west  it  is  620  miles  to  El  Paso  and  San 
Antonio  salesmen  go  right  into  and  beyond  that  city.  To 
the  south  lies  the  Republic  of  Mexico.  Our  trade  with  that 
country  is  large  and  growing  rapidly.  San  Antonio  is  the 
largest  city  on  the  International  and  Great  Northern  Ry.  be¬ 
tween  St.  Louis  and  Mexico  City.  San  Antonio  jobbers, 
manufacturers  and  their  salesmen  speak  the  Spanish  language 
fluently  and  travel  extensively  in  that  country. 


Gcery  and  SurSdat/* 


For  more  than  a  half  century  the  one  complete,  metropolitan  newspaper  dominating  San  Antonio 
and  its  trade  territory. 


SAN  ANTONIO  EVENING  NEWS 

iSt^enn^  ^  CbOcept  SunUaif 

Established  in  1918,  the  News  has  the  largest  Home  Delivery  of  jmy  afternoon  paper  in  San  Antonio, 
and  largest  net  paid  total  circulation.  No  pre-date.  To-day’s  News  is  read  to-day.  A  complete,  separate 
newspaper  with  duplication  practically  eliminated. 


Offers  a  medium  for  reaching  the  small  towns  a  nd  farm  homes  in  the  San  Antonio  trade  territory  where 
a  daily  is  not  taken.  Established  almost  60  years  ago. 


The  San  Antonio  Express,  the  Evening  News  and  the 
Semi-Weekly  Farm  Express  are  the  only  Newspapers  in 
San  Antonio  that  secure  their  circulation  without  the  use 
of  premiums. 

The  San  Antonio  Express  and  the  Evening  News 
dominate  in  Local,  National  and  Classified  advertising, 
including  practically  all  sub-divisions. 


Total,  January,  February,  March...  4,140,091  lines 

Local  .  2,247,301  lines 

National  .  842,734  lines 

Classified  .  1,050,056  lines 

Gain  Over  First  Quarter,  1923.  ..  .  543,306  lines 


These  two  newspapers  are  the  biggest  selling  factors 
in  San  Antonio  and  Southwest.  Texas. 


Complete  Merchandising  service  and  Monthly  Dealers’  paper  at  the  free  disposal  of  advertisers, 
culation,  4,000  copies. 


Cir- 


THE  JOHN  BUDD  COMPANY 

NATIONAL  ADVERTISING  REPRESENTATIVES 
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Some  itemi  from  Lwidon,  Rngland,  that  will  show  how  Uw  AdTertiaing  and  Pabliahing 
Men  of  Great  Britain  are  preparing  and  building  for  the  Great  Advertising  CouTention 
in  London,  in  July,  1924. 

By  HERBERT  C  RIDOUT 

(.London  Editor,  EniTos  &  Publuhib) 
t>ondon  Office — Hastings  House,  10,  Norfolk  Street.  Strand.  W.  C.  2 


Wembley  Will  Be  Worth  Seeing: — 

Tile  great  British  Empire  Exhibition  at 
Wembley  was  opened  by  King  (ieorge 
with  state  ceremony  April  23 — celebrated 
as  St.  George’s  Day.  The  exhibition  is 
the  venue  of  the  A.  A.  C.  \V.  Convention 
in  July,  and  the  delegates  will  find  that 
the  place  was  well  chosen.  It  is  a  monu¬ 
mental  conception,  an  exposition  that 
leaves  far  bi-liind  all  ordinary  ideas  of 
what  such  things  should  be.  I  should  say 
the  average  delegate  could  spend  a  whole 
fortnight  within  its  walls  without  tiring. 
It  certainly  is  a  worthy  center  for  the 
meeting-place  of  the  thousands  of  dele¬ 
gates  to  the  international  advertising  con¬ 
vention. 

Convention  Trophy  in  London: — 
The  Convention  Trophy,  a  Californian 
bear  in  bronze,  has  reached  I^ndon  in 
the  custody  of  John  G.  Jones  of  the  New 
York  Advertising  Club.  Mr.  Jones  ar¬ 
rived  in  London  two  days  before  the 
letter  informing  convention  authorities 
of  liis  coming  was  delivered,  conse¬ 
quently  he  droppwl  in  unawares.  How¬ 
ever,  this  was  compe-nsated  by  an  official 
Thirty  Club  reception  for  Mr.  Jones  and 
the  trophy,  April  28. 

Norway’s  Thirst  for  Advertising 
Knowledge: — I  learn  that  Norwegian 
merchants  are  regarding  the  London  Ad¬ 
vertising  Convention  as  an  excellent 
means  of  obtaining  first-hand  knowledge 
of  certain  elementals  in  advertising  that 
may  be  helpful  in  developing  the  coun¬ 
try's  trade.  At  a  recent  meeting  of  the 
Cliristiania  Merchants’  Guild,  Director 
Millar,  alluding  to  the  participation  by 
Norway  in  the  convention,  said  that 
among  the  questions  to  be  discussed  that 
would  be  profitable  to  the  country  were 
the  standardization  of  packages,  trade 
marks,  the  advertising  of  Norway’s  water 
power,  collective  adverti.sement,  and  new 
possibilities  for  the  development  of  raw 
materials. 

No  Co-operative  Movement  News¬ 
paper: — The  proposal  for  the  estab¬ 
lishment  of  a  daily  newspaper  to  repre¬ 
sent  the  co-oi)erative  movement  in  Great 
Britain  is  decided  against  by  the  United 
Board  of  Co-operative  Societies.  One  of 
the  grounds  for  the  decision  was  that 
the  Congress  “feared  that  either  the  re¬ 
quired  circulation  or  the  required  adver¬ 
tising  revenue  would  not  be  obtained.’’ 

Church  Advertising  Interest: — Fred¬ 
erick  E.  Potter,  chairman  of  the  Church 
.\dvertising  Committee  of  the  .Xdvertis- 
ing  Convention,  is  contributing  articles  to 


Visit 


a  number  of  British  newspapers  dealing 
with  the  subject  of  .Advertising  the 
C'hurch — a  department  of  publicity  in 
which  (jreat  Britain  has  not  shown  much 
activity. 

American  Chamber  of  Commerce 
Moves  Up: — The  American  Chamber 
of  Commerce  in  London  has  moved  to 
new  offices  at  .Aldwych  House,  Aldwych. 
Its  lease  of  the  old  offices  had  expired. 
The  Chamber  has  been  and  is  a  mighty 
useful  influence  in  Anglo-American  trade 
relations. 

Irish  Free  State  Government  Urged 
to  Advertise: — Thomas  McMahon,  a 
Dublin  business  man,  told  the  Rotary 
Club  of  that  city  a  few  days  ago  that  his 
own  business  experience  led  him  to  con¬ 
sider  newspaper  advertising  as  more 
fruitful  in  results  than  any  other  method 
of  attempting  to  gain  the  attention  of 
the  public.  He  said  the  Irish  Free  State 
Government  could  find  plenty  of  scope 
for  advertising  and  it  should  set  aside 
money  for  publicity  purposes. 

With  the  Publicity  Clubs: — The 
Publicity  Club  of  London,  April  18,  de¬ 
voted  its  evening  to  a  discussion  of  what 
the  club  stood  for.  Robert  Thornberry 
offered  a  prize  of  5  guineas  for  the  best 
advertisement  of  a  musical  function,  the 
next  discussion  to  deal  with  musical 
advertising. 

The  Glasgow  Publicity  Club  held  a 
smoking  concert  a  few  days  ago  to  bring 
together  the  advertising  men  of  the  city 
in  social  contact.  A  number  of  new  mem- 
liers  were  added. 

The  Regent  Advertising  Club  of  Lon¬ 
don  has  been  invited  to  inspect  the  plant 
of  United  Newspajiers,  Ltd.,  the  pub¬ 
lishers  of  the  Ixmdon  Daily  Chronicle 
and  Sundav  News. 


When  you  come 
to  London — 

You  will  realise  the  far- 
reaching  influence  of 
JOHN  BUlX.  In  whatever 
town,  village  or  hamlet  you 
may  happen  to  be,  you 
will  encounter  the  familiar 
buff  cover  of  Britain's 
dominant  weekly. 

JOHN  BULL,  hat  tht  largttt  Nat  Paid 
Salt  of  any  2d  weekly  in  the  World. 

No  Bonatet.  No  Competition. 

For  Advertising  Rates  and  Particulars 
write: 

Philip  Emanuel,  Advertisement  Manager 
ODHAMS  PRESS,  LTD. 

57-59,  Long  Acre,  London,  W.C.2,  Eng. 


Michigan  Veteran  Retires  at  75 

\V.  F.  Slawson,  veteran  newspaper 
man  and  printer  of  Michigan,  has  retired 
at  the  age  of  75,  after  sixnding  54  years 
“on  the  job.’’  Mr.  Slawson’s  first  ex¬ 
perience  in  the  newspajier  game  was  with 
the  Grcemillc  (.Mich.)  Indcf'cndent.  For 
22  years  he  was  city  editor  of  the  Big 
Rapids  (Mich.)  Pioneer  and  later  gave 
up  newspai»er  work  and  established  a 
print  shop  which  he  conducted  up  to  his 
ret'rerrent. 

Newspaper  Campaign  Interests  Tourists 

Seattle  Chamber  of  Commerce  is  con¬ 
vinced  that  newspaper  advertising  pays, 
following  the  receipt  of  7.000  letters  from 
residents  of  other  sections  of  the  United 
States  who  wish  to  come  to  the  Pacific 
Northwest  this  summer,  after  reading 
about  the  section  in  newspajK^r  advertise¬ 
ments.  .Although  the  campaign  is  as 
yet  only  20  per  cent  under  way,  65  dis¬ 
play  ads  have  been  used  so  far  in  news¬ 
papers. 


Building 
at  Wembley 
and 

Study  Britain’s 
Greatest 
Advertising 
Medium. 


She 

SALT  LAKE  CITY,  UTAH 

The  News’  circulation  statement  for 
six  months  ending  March  31,  1934, 
shows  an  increase  over  the  six  months’ 
statement  ending  September  30,  15123, 
of  2,069  papers  per  day. 

Foreign  RepreeenUtfvee 
CONE,  HUNTON  A  WOODMAN 
New  Yorit  Chicago  Detroit 

Kasuae  Qty  St.  Louis  ABaakn 

Pacific  Coast  Repreacntatlves 
CONGER  A  JOHNSTON 
Loe  Angeles  Sen  Fraadsoo 


mail 

with  its 

WORLD’S  RECORD 
NET  DAILY  SALE 


enables  the  advertiser  to  obtain 
in  a  single  day,  at  a  single  ooet, 
complete  coverage  of  the  whole 
of  the  British  Isles.  It  is  the 
recognized  medium  for  national 
advertising  in  Ehigland,  Scotland, 
Wales  and  Ireland. 

DAILY  MAIL 

NEW  YORK  OFFICES 
2M  Broadway 
Telephone:  Worth  7279 


Links  with  Britain, 

PURLEIGH,  ESSEX 

The  Washingtons 

The  early  foundations  of  the 
Washington  family  were  laid  in 
Durham,  but  'ts  descendants 
gradually  mig:aiwd  southward — 
Thus  we  find  an  ancestor  of 
George  Washington  in  the  sixth 
degree,  LAURENCE  WASH¬ 
INGTON,  built  Sulgrave  Manor 
in  Northampton,  which  from 
thence  onwards  became  the  head¬ 
quarters  of  the  family.  LAUR¬ 
ENCE  WASHINGTON- 
Son  of  Laurence  Washington  of 
Sulgrave — ^was  inducted  to  the 
living  of  Purleigh  in  Essex  on 
1  7th  of  March,  1633.  He  was 
ejected  during  the  Common¬ 
wealth  for  being  a  Royalist.  His 
two  sons  migrated  to  America, 
one  being  the  great-great-grand- 
father  of  George  Washington. 

London  &  North  Eastern 

Railway  from  King's  Cross 
Station,  London. 

Apply  for  free  booklet  describing 
AIX  YOU  OUGHT  TO  SEE  IN  BRITAIN 

H.  J.  KETCHAM 

General  Agent  . 

London  &  North  Eastern  RIy. 

311,  Fifth  Avenue  (at  Thirty-Second  St.), 
New  York 


When  advertising  to 
the  British  Market 

it  is  vital  to  success  to  observe 
that  Scotland  is  served  entirely  by  its 
own  daily  newspapers,  chief  of  which  are 

The  Glasgow  Herald 

Est  11  th«d  1783  The  premier  n*we’a>cr  of  Scotland,  and  the  largest  and 
leading  advertisf  ment  medium  out  of  London.  **  The  Glasgow  Herald  ’*  occupies  a 
position  of  unriva  led  power  amongst  the  wedthj  buvneta  and  profassienal 
claases  throughout  the  whole  of  Scot  aruL 

The  Evening  Times 

Certif^d  Net  Salea,  285,759  copies  per  day,  **Tho  Evening  Times**  is  the  most 
popular  Ev  ninii  newspaper  in  Scotland.  Its  guaranteed  net  tales  are  far  in  excess  of 
the  combined  circulation  of  any  two  other  Evening  Newspapers  north  of  the  Twoed. 

The  Bulletin  S  Scots  Pictorial 

Tka  only  picture  paper  in  Scotland.  National  advert  ar,  who  appreciate  the  value 
of  the  Pictorial  Daily  for  a- pealing  to  women  rtadrit*  will  find  “The  Bullalin*’  can 
produca  rriults  which  compare  favourably  with  any  limiliar  publication  in  tha  U.K. 


Th«ae  newspaper,  ere  published  in  GIas|{ow, 
the  second  largest  city  in  the  British  Isles, 
and  circulate  thioughout  the  whole  of 
Scotland.  Their  readers  are  ready 
bnyers.  quick  to  respond  to  advertising. 

Advertisement  rates  and  all  particelars  on 
applicat'on  to  the  Advertisement  Manager, 

65  Buchanan  St,  Glasgow,  Scotland 
or  112  Fleet  Street,  London,  England 


1 
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CLASSIHED  ADVERTISING 

The  New  Public  Service 

XVIIl— ARE  YOU  SELLING  CLASSIFIED  ADVERTISING 
AS  IT  SHOULD  BE  SOLD? 

Bj  BASIL  L.  SMITH 


3 


rpHEl  has  probably  been  more  said 
A  and  written  about  salesmanship  in 
ent  years  than  about  any  other  subject 
interest  to  a  proportionate  number  of 

■pit'. 

We  are  constantly  hearing  of  the  power 
;  salt'tnanship,  of  the  feats  of  selling. 

“gc'  setters”  and  “super-salesmen.” 
.tnetitnes  we  might  be  led  to  think  of 
rsmaiiship  as  some  mysterious  quality 
lose  secret  can  be  understood  only  by 
chosen.  We  might  even  be  led,  under 
spell  of  the  name,  to  forget  to  look 
the  thing  for  which  it  stands.  And 
might  somehow  overlook  the  fact  that, 
r  all,  salesmanship  is  a  simple  phase 
human  relationship  in  which  one  man 
Ds  something  to  another  man  because 
can  create  a  need  for  it. 

.W  so,  salesmanship  boils  down  to 
thing  very  like  a  one-man-to-another 
oposition.  It  is  seen  to  be  a  thing  that 
^ways  the  same,  because  it  depends 
human  nature,  and  never  the  same — 
the  same  reason.  1 

A  tailor  will  cut  two  suits  out  of  the  | 
piece  of  cloth,  one  for  a  thin  man 
one  for  a  stout  one.  If  he  cuts 
.  out  on  the  same  pattern  for  both 
tomers,  neither  one  will  accept  his 
t  But  if  he  tailors  each  one  to  the 
re  of  its  prospective  wearer,  he  will 
e  two  satisfied  customers. 

The  same  thing  is,  of  course,  true  of 
salesman.  The  cloth  represents  the 
methods  and  sales  appeals  to  use 
putting  his  service  or  product  on  the 
rket.  But  no  matter  how  good  the 
h  is,  it  must  be  cut  to  fit  the  indi- 
-ual  customer  before  a  satisfactory  sale 
.1  be  made.  The  fit  of  the  suit  is  the 
ilor's  responsibility — and  the  fit  of  the 
Btlling  argument  is  the  salesman’s. 

The  first  thing  to  understand  is  that 
ling  the  real  possibilities  of  classified 
ice  to  a  prospect  cannot,  except  in 
<ual  cases,  be  accomplished  at  once, 
the  man  who  signs  up  for  a  yearly 
ge  order  the  first  time  the  solicitor 
s  on  him  is  not  thoroughly  sold  on 
service  that  the  solicitor’s  medium 
an  give  him.  It  takes  months  of  con- 
act  with  classified  advertising  siKh  as 
»  solicitor’s  newspaper  is  promoting 
icfore  a  new  customer  can  fully  under¬ 
and  the  value  of  all  service  that  he 
ps. 

And  so,  the  business  of  selling  lineage 
snfcrs  is  one  to  be  approached  on  a 
ais  of  confidence-building  and  informa- 
lioo-giving.  It  is  the  last  extreme  from 
tdiing  to  a  prospect  and  selling  him  so 
ach  space  in  a  medium.  It  demands 
ht  for  a  sale  to  be  successful — and  only 
(If-renewing  sales  are  successful — the 
Inspect  must  be  studied  as  an  indi- 
'i^ual  and  his  business  considered  from 
S*  point  of  view  of  how  it  may  be  best 
ihertised  in  classified. 

The  rvice  the  solicitor  is  selling  is 
^  big  a  thing  to  be  put  over  all  at  once, 
sjhould  never  be  sold  through  “kncKk- 
t»n-an(!  drag-out”  efforts.  It  must  be 
w  before  prospects  on  a  selling  pro- 
that  calls  and  call-backs,  each  one 
"hg  utilized  as  an  opportunity  to  give 
fresh  example  of  the  unusual  serv- 

*  Mid  qualifications  of  his  medium  for 
*ilding  the  kind  of  business  that  his 

wants. 

b  is  not  meant  to  be  implied  that  any 
••esmaa  will  not  be  anxious  to  sign  up  a 
j^speef  at  the  earliest  possible  moment. 
^  point  is  that  selling  classified  should 
*a[)ught  of.  not  as  one  encounter  be- 
salesman  and  prospect  that  decides 

*  natter,  but  as  a  planned  campaign 
"tdneation  and  co-operation  that  sooner 

j  *  later  will  get  results.  Persistence  and 
^^slan,  when  they  are  applied  to  a 
of  such  value  as  the  one  he  is 
B®ng,  are  almost  sure  methods  of  win- 


The  Compass  That  Guides 
The  Classified  Craft 

TTS  just  as  small  in  proportion 
^  as  the  Berengaria's  compass — 
and  just  as  vital. 

“An  importnat  piece  of  paper” 
is  what  Mr.  Smith  calls  the  ad- 
copy  blank  that  a  classified  depart¬ 
ment  uses.  And  he  has  some 
mighty  good  reasons  for  this. 

What  does — and  what  should- - 
a  classified  ad-eopy  blank  do? 
And  how  should  it  perform  its 
functions — and  why? 

Mr.  Smith  clears  up  this  essen¬ 
tial  point  in  his  article  for  next 
week. 


In  many,  if  not  most  instances,  he  will 
have  to  create  a  desire  for  a  thing  that 
the  prospect  does  not  know  exists — the 
type  of  scientific  classified  advertising 
service  that  his  newspaper  gives.  The 
prospect  not  only  has  to  be  made  to 
want  it  before  he  will  buy  it — he  has  to 
be  educated  to  it  before  lie  can  want  it. 
It  requires  time  and  tact  and  a  real 
spirit  of  friendly  co-operation  to  win 
mough  of  a  busy  man’s  attention  to  make 
him  understand  exactly  what  the  solici¬ 
tor  wants  to  sell  him. 

If  the  solicitor  looks  at  classified  sales¬ 
manship  as  a  combination  of  giving  in¬ 
formation  and  service,  he  is  steadily  add¬ 
ing  to  the  new  contracts  in  his  territory. 
He  is  making  persistence  a  great  deal 
more  than  a  determination  never  to  give 
up  a  prospect — ^because  he  is  looking  at 
it  as  a  necessary  part  of  his  program  to 
educate  his  prospects  to  the  profitable 
possibilities  of  classified  advertising.  His 
call-backs  have  an  accumulative  power 
that  could  only  come  from  an  intelligent 
plan  of  procedure.  .And  he  will  sign  up 
more  and  more  prospects,  because  he  is 
selling  classified  advertising  as  it  is 
meant  to  be  sold. 


Mr*.  Helen  Keeney  Floyd 

Mrs.  Helen  Keeney  Floyd,  33,  wife  of 

L  James  Floyd,  reporter  for  the  New 
ndon  (Conn.)  Day  died  last  week  at 
New  London  after  giving  birth  to  a 
daughter.  Mrs.  Floyd,  who  was  the 
sister  of  J.  B.  Keeney,  business  manager 
of  Editor  &  Pubusher,  had  been  asso¬ 
ciated  with  the  city  government  of  New 
London  for  10  years.  The  municipal  flag 
was  half-staffed  for  two  days  and  all  city 
business  was  suspended  during  the  fun¬ 
eral. 


loa  SnseUfi  Ctinee 

Th4  only  great  morning 
newspaper  in  the  PaciAc 
SouthTvest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 


WarM  Laadar  hi  ftilianlihn 
far  Thraa  riawMia  Yanra 


LEADS  IN  GOAL  RESOURCES 

ILLINOIS 

RANKS  THIRD  IN  COAL 
PRODUCTION 


Illinois  has  thirty-six  thousand  eight 
hundred  square  miles  of  coal,  suffi¬ 
ciently  thick  to  justify  mining, under¬ 
lying  the  surface  of  the  State. 

Illinois  leads  the  nation  in  potential 
production  of  coal,  having  approxi¬ 
mately  240,000,000,000  tons;  only 
one  per  cent  of  which  is  so  far  used 
up. 

The  production  in  the  State  runs 
around  75,000,000  to  90,000,000 
tons  annually. 

Coal  is  produced  from  838  mines  in 
53  of  the  102  counties  of  the  State. 

Illinois  coal  is  sold  for  commercial 
use  to  fourteen  States  and  373  ship¬ 
ping  mines  are  served  by  40  rail¬ 
roads. 

Illinois  daily  newspapers  reach  every 
class  of  wage  earner  in  the  State. 
Their  influence  and  pulling  power 
will  produce  maximum  results. 

Concentrate  your  efforts  in  these 
newspapers. 


Rata*  lor  Rat**  far 


***Aurora  Beacon-New* . . 
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tffChicago  Tribune  . 
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tftChicago  Tribune . 
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***La  Salle  Tribune  . . 

.(E) 

3,162 
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.025 

***Moline  Diepatch  . 
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10,569 

.045 

.045 

•••Peoria  Star  . 

.(E) 

27,083 
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•••Rock  Uland  Argu*  . . 

(E) 

10,513 

.045 

.045 

•••Sterling  Gasette  . 
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***A.  B.  C.  Statement,  April  1,  1924. 
ff't'GoverBnMnt  Statement,  April  1,  1924. 
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WILLIAM  ALLEN  WHITE’S  EDITORIALS 
COLLECTED  IN  BOOK  FORM 

“The  Editor  and  His  People”  Shows  Brilliant  Kansas  Editor 
As  Newspaper  Man  and  Evangelist — Intimate 
Pictures  of  Life 

By  JAMES  MELVIN  LEE 

F)irt*ctor,  Department  of  Journalism,  Nevv  York  L’niversity 

ALLI'-X  WHITE  is  a  ten  while  the  men  were  still  livinji.  And, 
’’’  . . . . ii;,-  . .  as  Mr.  W  hite  i>*>ints  out,  it  is  “difticult 


dal  Ik'  omitted?  Here  is  Mr.  White's  reading  his  favorite  paper,  the  Hizette. 

reason  :  After  reading  the  book,  I  am  incline 

A  few  months  ako  tile  lown  liuz/e  1  with  a  agree  with  the  Ktiiiscis  City  Star,  vvhen 

sail  story.  It  did  iiot  agiiear  in  tiie  liazette.  It  It  said; 

will  not  api*ai  in  the  (i^ette  The  sad  stories  ihe  l^-st  writing  that  .Mr.  White  dw.  is  i, 

of  life,  unless  they  are  firced  into  publicity  hy  editorials  for  the  Cazette.  There  is  in  thm 

court  record,  or  by  some  crisis  of  a  public  ,,„ali;y  of  audacity,  tempered  with  a  wclUon- 
event,  are  not,  as  a  rule,  giasl  reading.  I.ives  sidered  vertial  extravagance,  that  always  malin 
of  men  and  wimen  are  not  always  pleasant  ,j,e  piece  hit  the  mark  without  leaving  a  scar. 


The  giMxl  laird,  looking  down  on  us,  sees  much 
that  must  make  him  smile  and  sigh  at  the  |ier- 
versity  of  his  handiwork.  I'or  the  ways  of  a 
serpent  on  a  rock  and  an  eagle  in  the  air  are 
not  the  only  ejneer  things  in  this  queer  world. 
But  queer  things  are  niK  inqHirtant.  The  im- 


N.  Y.  Bureau  to  Broaden  Service 


great  evangel  i.st. 


not  the  only  ijueer  things  in  this  queer  world.  Scrvicc  of  the  Better  Business  Bureau 
But  queer  things  are  niK  inqHirtant.  The  im-  of  New  York  City  will  be  broadened  and 

iu  il^^’TiSti^ms""-  coming  year,  H.  J. 


A  much  lietter  illustration — but  too 


Kenner,  president,  declared  this  week,  in 
his  report  at  the  annual  meeting  of  the 


tistially  comes  throtigh  the  press,  but  to  estimate  living  men  correctly  as  it  is 


once  in  a  while 
't  comes  from  the 
pulpit. 

The  first  time 
1  ever  saw  Wil¬ 
liam  .Mien  White, 
he  was  not  sit¬ 
ting  in  an  edi¬ 
torial  chair  at 
1-i.mporia  but 
standing  in  a 
pulpit  at  Law¬ 
rence,  Kan.  The 
Xational  News¬ 
paper  (.'onference, 
held  at  Lawrence 
inder  the  auspices 
of  the  I  niversitv 


to  know  the  truth  almut  the  ‘news'  of 
the  day." 

The  editorials  in  the  chapter,  “Em- 
IPiria,"  might  Ik*  thought  to  be  so  liK'al 
that  they  would  have  no  interest  for  the 
general  reader.  Such,  however,  is  not 
the  case.  They  give  iiicturesiiue  glimpses 


long  to  (luote— is  the  editorial  entitled,  organization.  He  said  this  would  1* 

‘The  Sickening  IX-tails”  (page  29).  done  by  investigation  and  correction  of  I 
Hut  I  forget  that  I  am  writing  a  Ixxik  abuses,  in  co-operation  with  legal  author-  I 
review  and  not  chatting  alxiut  the  prin-  jties,  and  by  the  distribution  of  invest-  I 
ciples  of  journalisrn.  To  review  the  b<Mik  rnent  literature.  During  last  year,  Ken-  I 
is  not  hard.  White  has  done  it  in  his  qey  re|M>rte<l,  the  bureau  had  been  instru-  I  able  i 
preface.  In  so  doing,  he  gives  the  reader  mental  to  a  large  extent  in  stopping  the  I  and  I 


some  worthwhile  information  on  edito 


»!■><  •  •  ^  «•  ni'iiiv  v>  1  ri  III  line  1 1 1 1 1  I  iia  I  mil  i/ii 

,■  case.  Ihev  give  pictures., ue  ghmpses_ 

o  the  hte  ..t  a  com,  ry  t.iwn.  .Some  of  treatment. 


Wn.i.iA.w  A1.1.F.S  WTiii 


lluiii  reinin.l  the  rea.ler  .if  that  Ameri-  two  paragraphs  of  the 

i  .m  c  assK,  1h  -  (<**■>  of  a  I'reface  would  not  make  a  liad  review : 

lown.  hv  aiintluT  Kansa.s  i*<litor.  h.  \\. 

Howe  of' the  Atchimn,  tilohr.  l  o  rea.l  ^  literary  form  is  as  rv.incscent  as 

...  .  ,  _  the  eililonal.  I’crhaps  it  may  not  have  sum- 

some  o,  these  .'(htorials  Is  to  live  over  ciint  ilirectioii  even  to  lie  called  a  literary  form, 
again  the  Ixivhood  .lavs  in  a  sort  of  In-  l‘rob.at.|y  the  editorial  is  a  mere  literary  im- 
diaii  summer' of  th<-  h'eart.  W  hite  has  a  l’"''','  •'"’'1  ■*  eilitorials,  all  Katliere.1  up 

.  I  .  .1  1  1  'U'd  Imiind  in  1»  ok  (laiier  and  in  l*Mik  tvpe,  is  a 

\\a\  a|)lKaiIliy  not  to  llK*  lnKik  nf  vaKr^tit  fam'ies,  iia.sstnK  wishes,  hopes 

lull  also  to  the  he.irt.  that  died  a  iKiiniiiK.  It  is  like  a  record  of  the 

I  nlike  the  fariienter's  Son  of  .\'a/a-  ymanaiions  Ot  a  suliconscious  mind-curious. 


unlawful  practices  of  24  financial  lirnii 
Eourteen  were  engaged  in  the  sale  of 
stocks  and  other  securities,  and  many  of 
the  remainder  in  cotton  brokerage. 


of  Kansas.  ha.l  oiKned  on  Sunday  with  reth  White  <loes  not  save’ his  Ih-s,' wnie  i mrCk ^e^nK  the 

IrlV  scrilPMlS  prtUClKd  in  I<h«U  pnll-lts  n\  niltll  tin*  l*ist.  lie  is  tfM>  lli’WS-  e*litfiria!  fmipul  nf  a  man  fcrowtnK  fr<»ni  his  nitil- 


Kansas  editors.  1  intende.l  to  hear  Henry 
J. '.Allen,  editor  of  the  ll'ir/iita  Daily  I’tii- 
niii.  who  was  to  occuiiy  the  .Methodist 


jiuljiit.  In  conversation  with  him.  how-  title  as  that  of  the  Uiok.  Its  eilitorials 
ever,  he  remarked.  "You  ha.l  better  hear  ;,re  ehielly  alxiiit  the  .-ditor  of  the  (lazette. 
Bill  White.  He  has  just  got  religi.m.  He  frankly  .i.lmit--  that  they  were  writ- 
and  I  think  he  w  ill  have  a  real  mes-  ten  to  ask  most  seriously ;  W  hat  is  the 
sage."  ,\s  I  had  neither  seen  or  heard  editor?  W'hat  is  his  relation  to  his  suh- 
W'hite,  1  t.Hik  .Allen's  advice — though  1  scriher;  to  his  advertiser;  to  his  coni- 


IKlJH'r  man  not  to  ,)Ut  his  In-st  first,  at  l»ciiiics  into  his  mid-fi flics,  and  contains  all 

b-ist  fi.r  till.  ri.iil,.rs  i.f  l■T.lTl.ll  V-  Pi  n  c.iiilradiclioiis.  But  the  c.intra- 

liast  lor  the  r..i,l.rs  ol  l.miok  \  I  l  11-  f„r  ,h,.  most  part  follow  a  definite  line 

l  ISlIKK.  1  hls  first  chaji'.er  has  the  same  .f  curve,  .'so  the  Iiassin.i?  miHsU  show  among 

as  that  of  the  iMiok.  Its  eilitorials  "iher  things  a  rather  direct  and  almost  complete 

■hiellv  alxitit  the  editor  of  the  ( .azette.  p™;“o'’!  '■‘‘lat- 

.  .  ,  ,  .  u'tf  t'l  oic  c<  MHOS,  to  man  s  [dace  111  the  universe, 

trankly  .ulmit--  that  they  were  writ-  lo  ‘he  Imss  system  and  t.Mi  high  taxes. 


To  make  this  review  com,)lete.  it  should 
lie  said  that  the  editorials  in  the  volimx; 

regre-tted  that  I  could  not  be  in  two  iilaces  nmnitv ;  to  truth;  to  whatever  inner  ‘’’c  I'.mp<iria 

at  once.  Erom  all  1  can  learn,  these  lioh,  im  holds'  Hazette  by  Helen  Ogden  Maliin  of  the 

Kansas  editors  did  letter  that  Sunday  When  W  hite  assumed  editorial  con-  T  .  .  and  that  the  111- 

iiKirning  in  iniliiits  than  Kansas  preachers  ,r,,l  ,,f  the  (iazette  on  lime  3,  1«*>3.  he  ‘‘'c*" t'>  the  \arious  clmpters  and 
have  done  when  they  have  attem,>te<l  to  printed  a  salutatorv  editorial-‘‘Etitirelv  "xf  '  uu  ‘^'’..ngh  th 

run  newspaimrs.  l>ersonal"-from  which  1  should  like  to  .T'"'  ' 

.A  reference  to  White  as  a  preacher  (,n.ite  one  iiaragraiih  iHMrause  it  supiile-  •''■“-millan  Company 

is  not  so  strained  as  it  may  seem  to  the  meiits  so  admirably  tlie  advice  once  given  ''""tispiece  shows  Editor  Whit 

casual  rea.ler.  One  of  the  Ix’st  cha]>ters  by  Horace  (ireeley  of  the  Acu’  )  ork  \ 
in  the  Ixiok  is  entitle.l,  “Saith  the  Tribune  to  a  friend  who  was  alxuit  to 

Preacher.”  By  way  of  intr.Kluction  Xn  start  a  jiaper  in  a  small  country  town  in 

his  editorial  sermons.  Mr.  White  has  in-  .New-  York  state: 

sertetl  the  following.  ,(,p  Cazette  desires  to  make 

To  read  tolerantly  these  intolerant  awk-sure.  a  clean,  honest  loc.al  ixiiier.  He  is  a  Kepiili- 
ties  1  lie  must  understand  that  they  come  out  o,  bean  and  will  sup|Kirt  Kepiitilican  noniitues  tirst. 


trol  of  the  (iazette  on  lime  3.  1W3.  he 
printed  a  salutatorv  editorial-‘‘Entirdv 

Personal"-from  which  1  should  like  to  ^  The  btmk  is 


T^OBODY  can 
^  ^  stay  long  in 
Texas  without  real¬ 
izing  that  The 
Dallas  News  is  con¬ 
siderably  more  than 
a  city  newspaper. 

THE  DALLAS 
MORNING  NEWS 

SupreiM  In  Texas 


iIh‘  frontispiece  shows  Editor  \Vhite 


xerted  the  following: 

To  read  tolerantly  these  intolerant  aK'k-sure- 


small  town;  arc  written  all  in  the  family,  and  last 
that  they  are  epistles  rather  than  editorials.  The  ing, 
relation  of  the  e<litor  to  his  suhscriliers  in  a  al>o 
'^mall  American  community  is  partly  pastoral. 

Bui  in  these  sermons  he  seems  to  wear  in  Ids  we« 


last  and  all  the  time.  There  will  lie  m>  Iwdt- 
ing,  no  sulking,  no  “hiflier  than  thou**  husines'x 
alxnit  his  politic.** — but  tK»litics  is  so  little.  No 
one  man  in  ten  carets  for  |>olitics  more  than  two 
weeks  in  a  year.  In  tins  pa|ier.  while  tue 


Dulpit,  nfrt  the  stock  and  frfick.  Imt  ton  often  l^cditics  will  l)e  straight,  it  will  mit  l»e  obtrusive 
the*  cap  and  pantalot-ns.  Take  them.  then,  the  It  "ill  l»t*  confined  to  the  editorial  |»age--  where 
-ernvms  of  VdTstm  Biern.l!  the  gentle  reaf’er  m;iy  venture  at  nis  |»eril.  The 

main  thing  is  to  have  this  pai*er  represent  the 
As  a  tht*f»Ir»g^ian,  W  hitc  is  possibly  at  average  thought  <if  the  l»est  pe*  pie  of  Emporia 
luH  Imst  ill  his  Easter  sermon  (i)age  122 ).  '-y'.’"  .a"  varied  interests, 

ij  .w  4.1.  -  _ _ ...  _ .1. _ - . 1  he  editor  will  do  his  best.  Me  has  nt*  axes 


lint  otluT  sermons  much  more  needed 


He  is  not  running  the  pa|»er  b»r  a 


are  those  in  which,  in  Kansas  language,  |H>litical  pull,  if  lie  cimld  get  .m  office  lie 


But  if  Kansas  editors  in  editorial  rows 
use  strong  language  they  can  hohl  their 
ton.gues  at  other  times.  W’hv  mav  scaii- 


W  llite  tells  the  bovs  and  girls  of  Em-  wouldn  t  have  it.  Me  is  in  Ifie  newsixtiKT  Imsi 

...  i;(«  'less  ax  he  wiinld  lie  in  Ihc  ilry  gmsls  Imsiness 

ix.na  some  ot  the  great  truths  of  life  ...n  ho.u-sl  living  and  to  leave  an  hom-st 

tliat  tor  some  reason  have  not  ban  dis-  name  Inhind.  If  the  good  iH-onle  can-  for  a 

cussed  in  the  Jtlace  thev  should  he --the  fair.  hone>t  hi'me  pajier.  that  will  stand  for  flic 

'  l»cst  that  i**  in  the  tf»wn  here  it  is. 

In  some  resjH’Cts,  W  hite  is  a  fundameii-  But  if  Kansas  edito 
talist.  If  you  want  jiriHif.  read  the  ser-  use  strong  language 
mon  ( jKige  L3S),  which  he  jireaches  from  tongues  at  other  time 
the  text.  "Bring  On  Your  Hell."  .After 
you  have  tinishetl  it.  you  will  want  to  lie 

a  shouting  Methodist  with  a  loud  The  CU 

■.Amen. 

Kansas  journalism  is  jK-rsonal.  Ton-  pj  A  T^T  T 

sajuently,  some  of  the  best  editorials  are  1  L 

those  alxiut  men  of  the  moment — colletied  <  < 

under  the  title.  “There  Were  (bants  in  TCPfLllSrl^ 

Those  Days."  It  should  he  rememlH-re<l.  ^  ' 

however,  tliat  these  editorials  were  writ-  ^(1 


Lm  Angclet,  CaUf. 

Gained  7,24>  Daily  Average  Qrcuktlan. 

Sworn  dovernment  Stntement.  Six  Month* 
Ending  March  .11,  1923.  l«fi,300  Oally.  Six 
Month*  Ending  March  .31.  1924,  173..M9 

Bally.  Increase  In  Bally  Average  Circula¬ 
tion.  7.249. 

IT  COVERS  THE  FIELD  COMPLETELT 
REPRESENTATIVES : 

H.  W.  Moloney.  604  Timea  Bldg.,  New  York. 
O.  Logan  Payne  Co.,  401  Tower  Bldg.,  6 
North  Michigan  Ave.,  Chicago. 

A.  3,  Norria  Hill,  710  Hearst  Bldg.,  Sa.n 
Pranclico,  CalU. 


The  Cleveland 

PLAIN  DEALER 

regularly  carries 

50% 

of  ALL  National 
Advertising  placed 
in  ALL  Cleveland 
newspapers 

^Plain 


ONE  eHtdium  -  ONE  Cost 


er 

l/TtUseUH 


J.  B.  Woodward 

Woodward  A  Kally 

IM  E.  4ad  St. 

Security  Bldg. 

Now  York 

Chicago 

The  Best-Liked  Word  in 
The  Newspaper  World ! 

'  ‘’'(iains!” 

Tlial's  our  text  for  today — revenui*  jiaiiis  from 
rlassirii'il  atlvertising  promotion. 

.\iid  luTf’s  what  we  have  to  haek  it  up — these 
iigurt's  that  speak  more  poiiitetlly  than  any  wortls: 

’Newspapers  iluring  their  1st  serviee 

year  averagetl .  trains 

’Newspapers  iluring  their  2ii<l  serviee 

year  averaged  .  96%  “ 

’Newspapers  during  their  3rd  serviee 

year  averaged  .  120%  “ 

’Newspapers  tiuring  their  tih  serviee 

year  averagetl  .  l.'>2%  “ 

’Newspapers  during  their  .3lh  serviee 

year  averagetl  .  176%  “ 


*.><>M‘spa/M*rii.  in  etuh  <tf  the  ahme 
not  i/ulutiinf  the  metropfttitan  grmtp. 
at  hy  taking  a  ha*ir  year  the  tme 


winlofur.*,  that  ue  are  now  teriing. 
The  percentage  figuren  are  arrived 
before  our  $errue  uaa  put  on. 


Wouhl  you  call  thexe  real  {lains  anil  would  you 
like  to  sec  some  figures  like  these  on  your  classified 
hooks? 

THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Counsellors 

Otis  Building  Philadelphia 
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WHAT  OUR  READERS  SAY 


A.S.N.E.  Stenographic  Report  Appre¬ 
ciated 

(Oklahoma  City,  May  5,  1924. 


paiK'rs  do  not  have  printing  departments, 
whereas  in  the  smaller  cities  very  many 
of  the  newspapers  have  job  printing 
departments  and  it  is  unite  likely  that 


To  Kditor  &  Pi'BLiSHKR: — I  am  over-  fjict  that  the  papers  are  advertised 

joye<l  at  the  interest  Editor  &  Pvblishkr  only  jn  the  large  newspapers  and  not  in 
took  in  the  organization  of  the  .\merican  jhg  smaller  ones,  might  have  the  effect 


Soci'  ty  of  Newspaper  Editors. 


of  alienating  the  sympathy  and  support 


Yi'Ur  publication  on  May  3,  of  a  full  tiig  smaller  printers, 

stenc 'grapbic  report  of  all  discussions  at  Ti,e  article  as  publisbetl  by  you  might 

Atlantic  City  at  the  second  annual  meet-  ^ls(>  have  the  effect  of  influencing  other 
ing,  is  further  evidence  of  your  opinion  as  advertisers  to  the  idea  that  they  can 


to  the  possibilities  of  this  group. 

VN  liile  this  society  had  small  beginnings. 
I  am  confident  that  it  will  have  consider¬ 
able  national  standing  within  live  years. 


cover  the  held  generally  by  using  metro¬ 
politan  papers,  whereas,  you  know  from 
your  knowledge  of  the  advertising  held 
that  this  is  impossible  with  almost  any 


awl  1  predict  that  in  10  years  it  will  be  to  article  that  is  put  upon  the  rruirket.  In 
the  editors  of  the  United  States  what  the  fact,  if  the  territory  of  any  State  or 
h.  N.  P.  A.  is  to  the  publishers.  No  several  States  is  to  lie  adeipiately  covererl, 
man  in  the  active  etlitorial  end  of  the  it  must  w  done  not  through  the  metropoli- 
newstiaper  can  attend  one  of  these  meet-  tan  newsjwpers,  but  by  advertising  in  the 
ings  of  editors  without  getting  a  lot  iif  various  smaller  daily  papers  scattereil 
new  ideas.  Becoming  acquainted  with  throughout  the  territory.  I  think  you 
the  men  at  the  top  of  the  profession  is  will  see  the  p<»int.  I  think  the  man  who 
worth  much  to  any  man  who  is  making  wrote  the  article  will  see  the  point  and  I 
the  newspaper  business  his  life  work.  li,,pe  the  advertiser  will  see  the  point 
If  every  eligible  erlitor  were  to  make  niaile.  Frank  E.  Noyks, 

the  annual  convention  of  this  organization  Manager,  /ing/c  Star. 

business  i>f  first  importance,  he  would  not  _ 

onlv  increa.se  his  own  usefulness,  but  he  ...  „ 

woiihl  lie  of  some  service  himself  in  im-  ^ot  .  Kl.n  Newspaper 

proving  the  ethics  of  our  profession.  Sacinaw,  Mich.,  May  2,  1924. 

Wai.tkr  M.  Harrison,  To  Iaditor  &  Pi  Bt.isiiKR:  .\  current 

Managing  Editor.  issue  of  your  publication  has  come  to  my 

The  Daily  Ohialioiitan.  .'ittention  in  which  you  ran  a  story  headed 

-  “Klan  Daily  for  Michigan.”  In  this 

The  Prewident's  Thanks  >"»  statement  that  ‘‘stock 

in  the  new  concern  will  Ik-  sokl  only  to 
Uoi'is,  May  6,  192-1.  members  of  the  Ku  Klux  Klan  and  that 
1(1  hniToR  it  PfBi.iSHKR:  I  am  im-  ne\\s)iaper  would  have  a  pnvKlan 

men.'cly  pleased  with  Editor  it  Pi  n-  |K>licy.” 

LisiiKRs  treatment  of  the  met-ting  of  the  i  am  filing  with  von  an  absolute  denial 
Anu-rican  S<K;iety  of  Newspapi-r  Editors.  „f  this.  The  Ku  Klux  Klan  d(K-s  not 
The  event  was  thoroughly  and  ably  ,;wn  this  pajK-r.  This  pajx-r  will  not  have 
envered,  and  the  make-up  most  attractive,  a  pro-Klan  jxilicv  nor  will  it  have  an 
I  find  nothing  to  criticize  in  it  and  much  anti-Klan  policy.  ’  It  will  continue  to  be 
to  commend.  I  feel  very  much  indebted  to  a  iiewsparer  and  not  a  propaganda  publi- 


EniToR  &  Pi'BLiSHKR  for  its  generou>> 
•pace  and  its  sympathetic  interest,  and 
lave  no  doubt  all  the  other  members  have 
the  same  feeling. 

Casdkr  S.  Yost, 

President,  American  Society  of  News- 
papt-r  Editors. 

Small  Dailiew  ▼•.  Large 

Marinkttk,  Wis.,  May  2,  1924. 


cation.  R.  K.  ,-\ldkrma.n. 

Editor*  and  Manager. 

POUZZNER  INCREASES  HOLDINGS 

Lowell  Publisher  Buys  Lawrence  Sun 
and  Times — Suspends  Times 

H.  S.  Pouzzner,  puhli.sher  of  the  Lmvt'li 
(.Uu.M. )  Tcle^’ram,  issueil  Sunday’s  only, 


To  Editor  &  Plblishkr:  Attentiiin  is  annouiKed  his  purchase  this  wei-k 


called  to  page  62  of  your  edition  of  .-April 
19.  with  the  article  in  regard  to  the  adver- 


of  the  Lawrence  (Mass.)  .Sunday  .Sun 
and  /ir-iuiiiig  Times.  He  will  continue 


tising  for  Warren  Standard  Printing  publication  of  tin-  Sun.  The  Times  was 
rapers.  it  would  appear  from  this  that  suspended 

the  advertiser  is  using  iiajH-rs  only  in  e  bark-s  I).  Mahoney,  who  has  iK-en 
Oties  of  over  lOO.fXK)  population  and  none  editor  of  the  Latcrenee  Times  will  retire 
of  the  smaller  papers.  The  advertising  from  newspaper  work  and  devote  his 


IS  esiK-cially  directi-d  to  the  consumer  and 
prnbidily  may  have  some  influence  also 
with  the  printers  of  these  cities  of  larger 
population,  but  in.stead  of  getting  go«Kl- 
W’ill  the  tendency  might  be  just  the 
Opposite  in  the  smaller  cities.  It  is  a 
well  known  fact  that  these  larger  news- 


entire  time  to  the  pratice  of  law. 

A.  N.  P.  A.  Elects  Marietta  Register 

Marietta  [Ohio)  Netiister  has  been 
electeil  to  active  membership  in  the  .-A.  N. 
P.  A. 


Directory  of  Leading  Features 

rOS  DAILT,  SmiDAT  AVD  WBDELT  nwgrAFEU. 


Fashions 


Hollywood  fashiokb— nxw  weekly 

All  shoot  the  clothes  worn  by  Filmland's 
twnllfiii  women  when  "off  locstlon.’* 
Iiresiatlbly  feminine  snd  timely, 
nm  Beck  Festures,  783  Ban  Fernando  Bldg.. 
Los  Angeles. 


Fiction 


Motor  Service 

himts  for  TH£  motorist— bt  cloooh 

Topnlsr  with  both  sntomotdllst  snd  ndrertiaer. 
The  International  Syndicate.  BALTIMORE. 

Newspaper  House  Organ 

THE  AD-ROUTE— A  BIX  YEAR  SUCCESS 
Booklets  (Ic  per  ropy — or  mats  and  copy. 
The  Intamattonal  Syndioata.  BALTIMORE. 

Radio 


CIRCULATION  BRIMOERS  DAILY  OR  WEEKLY  RADIO— BT  CHAPMAN 
FammiM  fli-tinn  of  all  Irnittho  Chapman  Is  the  Baltimore  Snn’s  Radio  writer, 

■mire  for  Authors.  38  W.  42d  St.,  New  York.  The  International  Syndioata,  BALTIMORE. 


■ 


r.  ,1  n  m-  ,  Religious  Features 

Full  Page  Mats  - - 

_ _ _  A  ‘  DIFFERENT”  SUNDAY  SCHOOL  LESSON 

^  The  StandanI  IlellgiouH  Feature  of  Amerlenn 

I  COL.  18  EM — ALSO  7  COL.  PAGES  Newspaiu-rdom.  Twenty-live  .rears  of  eontiniunis 

’■■erj  News.  Faslibm  Feature,  fhlldren's  l*aEes  publleatlon.  Nnn'rontroVerstal.  Itendahle.  Timely. 
The  International  Syndioate.  BALTIMORE.  The  Ellis  Serrice,  Swarthmors.  Pa. 


I  COL.  18  EM— ALSO  7  COL.  PAGES 


FOR  ITS  SIZE 

West 

Virginia 

is  the  richest  area  of  natural 
resources  in  the  world. 


Here  is  a  state  croAvned  Avith  iron  and  under¬ 
shot  with  coal  and  oil  and  natural  gas. 

Itcsides  these,  it  possesses  a  soil  of  great  fer- 
tilitv,  splendid  for  farms  and’  orchards,  and 
yielding  an  ainonnt  of  timher  second  to  only 
one  other  state. 

It  has  water  power  that  is  exceeded  by  no 
other  state  in  the  East. 

Xatiiral  honndaries  make  it  a  “Market  by 
Itself”  with  more  natural  wealth  than  any 
other  like  area  on  the  face  of  the  earth. 

West  Virginia  stands  on  its  resources  and 
cashes  in  on  its  industries. 

It  is  a. territory  to  he  considered  in  any  adver¬ 
tising  plan,  d'he  people  of  West  \'irginia  read¬ 
ily  resjiond  to  the  right  merchandising  appeal 
— when  they  see  it. 

These  newspapers  promise  co-operation  with 
your  sales  promotion  department. 

THEY  LOCALIZE 

NATIONAL  ADVERTISING 


Blue  field 

•••Telefraph  . 

Charleston 

***G*sette  . 

***GMOtte  . . 

Clarksburg 

•••Telegram  . 

•••Trfegram  . 

Fairmont 

•'Times  . 

Huntington 

•••Advertiser  . 

•  ••Herald'Dispatch 

*  *  •Herald’ Dispatch 
Martins  burg 

•••Journal  _ 


Rate  ' 
for 

CircU’ 
lation  Unes 

(M)  \\,m  .U 

(M)  Z8,«67  .tt  I 
.(S)  24,832  .87  I 


Rate 

lor 

Circle  S.OW 
lation  lines 


(M)  7.185  .825 

..(S)  8.758  .825 

..(E)  7,841  .83 


.(S)  11.787  .845 


(M)  7,g75  .83 


'‘'Intelligencer  ....(M)  11,812  .8325 

•••News  . (E)  15,812  .85 

•••News  . (S)  18,888  .87 


(E)  11,178  .135  i - 

llloT  i  **•'•  B.  C.  Statement,  Sept.  30,  1V3B. 

•(  )  '  !-A.  B.  ('.  .S,.a.ement,  April  1,  Ib.M. 

.(E)  4,542  .83  I  tttleirrmment  Statement,  .April  1,  llii. 
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Advrrtitmg  and  eircnlcft^  manager t  are  always  on  the  lookout  for  new  idemt 
that  wUl  increase  advertising  receipts  and  ti«'n  new  circulation,  rour  idea  for 
increasinf  advertising  or  circulation  may  not  appeal  to  your  manager,  but  it 
may  be  just  the  thing  that  tome  other  manager  wants.  Eoitok  &  PusuSHn 
•lUl  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that  the  idea  it 
now  being  used  m  your  city  does  not  bar  it  from  the  department.  Address 
your  communication  to  the  Dollas  Pulues  Eoitok.  When  they  appear  clip 
them  and  mail  them  in  and  receive  payment.  Unavailable  ideas  will  not  be 
returned. 

the  dealer  from  long  explanations  and 
frequent  charges  that  he  is  to  blame. — 
Robert  L.  Beard,  Fort  IVayne  {Ind.) 
News-Sentinel. 


Spring  cleaning  time  will  soon  be  here. 
Newspapers  should  suggest  to  their 
readers  the  use  of  want  ads  in  disposing 
of  their  old  stuff  at  a  good  price.  Use 
the  argument  that  they  can  buy  new 
furniture  by  selling  the  stuff  they  haven’t 
used  for  years.  Get  them  to  clean  out 
their  attics  of  all  the  things  they  don’t 
want. — George  L.  Bird,  Madison,  Wis. 


Hose”  (concerning  fire  insurance)  ;  “At¬ 
tend  Now  to  Plumbing,  Heating,  and 
Electrical  Work” ;  and  “Beautify  Both 
Inside  and  Out.” 


JUNE,  the  bride's 
month,  ig  also 
the  time  for  many 
wedding  anniversa¬ 
ries.  K  e  m  em  b  e  r 
’em: 

Ist  Cotton. 

2nd  Paper. 

3rd  Leather. 

5th  Wooden. 

7th  Woolen. 
lOlh  Tin. 

12th  Silk  and  Linen. 

15th  Crystal. 

20th  China. 

25th  Silver. 

30th  PearL 
40th  Ruby. 

50th  Golden. 

Don't  forget  flag  ads  for  Decoration 
Day. 

National  Garment  Retailers'  Associa¬ 
tion  sets  May  19,  as  opening  date  to  pub¬ 
lic  of  new  Summer  and  sports  season  in 
feminine  fashions.  Look  out  for: 

Sports  sweaters. 

Skirts, 

Suits, 

Scarfs, 

Blouses, 

Summer  frocks. 

Hats, 

Sport  shoes. 

Soon  time  for  tennis. 

Straw  hat  season  opens  May  15. 


We  run  a  “Where  to  Eat”  space  for 
lunchrooms  and  restaurants  on  the  Sport 
Page  every  day.  Each  advertiser  t^es 
alxjut  two  inches  or  four  inches  as  he 
thinks  he  can  afford  and  puts  in  specials 
for  lunch  and  dinner  ea^  day. — A.  R. 
Dwyer,  Hartford  Courant. 

A  western  paper  has  a  rather  effective 
method  of  building  circulation.  One  of 
the  employes  in  the  circulation  depart¬ 
ment  watches  the  society  columns  of  the 
paper  each  day  to  get  the  names  and 
addresses  of  persons  who  are  mentioned 
as  going  away  on  trips.  Then  this 
employe  calls  them  up  and  asks  if  th^ 
don’t  want  the  paper  sent  to  them  while 
they  are  gone.  In  this  way  a  good  num¬ 
ber  of  subscriptions  are  signed  each  week 
which  would  probably  not  be  obtained 
otherwise  as  most  of  the  vacationists  and 
travelers  would  forget  to  notify  the 
paper  to  send  the  paper  to  them. — F.  H. 
Williams,  Santa  Ana,  Cal. 


America’s  Best 
Magazine  Pages 

Daily  and  Swmday 

Newspaper  feature  Service 

241  WEST  B8TH  SITREET 
N*w  York  City 


Twenty-five  dollars  in  cash  is  given 
away  each  week  day  to  persons  obtaining 
jwsitions  through  the  help  wanted  adver¬ 
tisements  appearing  in  the  Philadelphia 
Public  Ledger.  In  order  to  be  entered 
and  eligible  for  the  prize  the  person 
answering  any  advertisement  in  the  help 
wanted  columns  must  prove  that  they 
saw  the  advertisement  in  the  Public 
Ledger.  To  do  this  it  is  suggested  that 
they  have  a  copy  of  the  paper  in  their 
pocket  and  to  state  to  the  employer  where 
his  advertisemnt  was  seen.  Then  to  be 
sure  that  the  name  is  entered  for  the 
prize  that  day  they  are  either  to  write 
the  Want  Ad  Department  or  telephone 
what  enjoyment  was  obtained  and  the 
day  that  work  was  commenced.  This  is 
valuable  for  increasing  advertising  of  this 
nature  and  could  be  worked  in  various 
other  ways,  offering  a  smaller  amount  of 
money  to  each  person  finding  employment 
or  a  premium  of  some  kind  which  would 
boost  the  columns  as  result  getters. — L. 
K.  Slama. 


At  this  time  of  year  many  people  are 
feeling  bad — no  pep — colds — etc.  Many 
of  these  same  people  are  complain¬ 
ing  about  the  high  prices  charged  by 
doctors.  A  Columbus,  O.,  newspaper 
cashed  in  on  this  situation  by  running 
several  large  drug  store  advertisements 
under  the  heading — “There  are  Many 
Health  Aids  at  Your  Drug  Store.”  An¬ 
other  heading  which  keeps  the  drug  ads 
in  the  paper  at  this  season  is :  “There  Are 
Many  Cleaning  Aids  at  Your  Drug 
Store.”  Appropriate  stories  are  run  in 
the  ad.  At  the  bottom  are  listed  the 
stores  subscribing  and  the  cost  is  divided 
among  them.  Other  headings  can 
used  to  keep  the  series  running — Edwin 
Ulrey,  (joshen,  Ind. 

This  is  the  season  of  the  year  when 
amateur  photographers  are  flocking  into 
developing  stations  with  rolls  of  films  and 
coming  teck  eagerly  next  day  to  find 
about  half  of  their  attempts,  out  of  focus, 
under  or  over-exposed,  tilted  or  blurred 
by  moving.  See  if  your  kodak  dralers 
and  leading  developers  won’t  take  kindly 
to  the  suggestion  that  they  group  their 
ads  for  a  series  of  days  about  a  short  list 
of  some  of  the  common  causes  for  failure 
in  amateur  picture-taking.  There’s 
scarcely  a  home  without  its  amateur 
photographer  and  they  will  ^  eager  to 
know  the  way  to  better  pictures  and 
fewer  fizzles,  all  of  which  would  relieve 


In  most  states,  the  fishing  season  opens 
o-n  May  15,  and  this  is  just  about  the 
time  when  the  spring  fever  epidemic 
reaches  its  height.  A  special  page  can 
be  secured  from  your  sporting  goods 
dealers,  furniture  stores,  grocers,  boat 
livery,  clothers,  shoe  dealer,  and  others 
who  have  merchandise  to  sell  fishermen 
and  campers.  A*  good  feature  is  to  run 
the  State  Game  Laws  in  a  box  in  the 
center  to  get  attention. — Donald  O.  Ross, 
Washington,  Iowa. 


Why  not  get  up  a  “Home  Beautiful” 
page?  Have  your  artists  draw  a  hand¬ 
some  house,  garage  and  grounds,  then 
sell  the  various  parts  of  the  page  which 
are  apropos  to  various  firms.  For  in¬ 
stance,  a  lawn  seed  firm  might  buy  the 
section  showing  the  lawn  for  an  adver¬ 
tisement,  another  might  buy  the  roof  for 
a  roofing  ad,  etc.,  through  the  page. — 
James  M.  M.,  Boston,  Mass. 


Binn*  Head*  N.  Y.  Newspaper  Club 

John  R.  Binns,  well  known  radio 
writer,  was  elected  president  of  the  New 
York  Newspaper  Club,  May  1,  succeed¬ 
ing  Qiarles  G.  Hambidge,  who  retired. 
Binns  was  formerly  treasurer  of  the  club. 
Other  officers  elected  were  Gene  Fowler, 
first  vice-president;  Walter  M.  Daven¬ 
port,  second  vice-president ;  Dwight 
Perrin,  treasurer ;  Dr.  W.  E.  Aughin- 
baugh,  recording  secretary;  and  Thomai 
Cohn,  corresponding  secretary.  Ham¬ 
bidge  was  elected  to  serve  a  3-year  term 
on  the  board  of  directors  with  Patrick 
McEvoy,  Charles  M.  Bayer,  William  E 
Gregory,  James  Melvin  Lee,  D.  Kings¬ 
bury,  Robert  Livingstone,  J.  J.  Leary  and 
Alfred  W.  Pierce. 


Bus  lines  are  springing  up  over  the 
country.  In  many  instances  they  are 
confronted  with  unfair  taxes  and  regu¬ 
lations.  You’ll  find  them  willing  to 
spend  a  little  money  on  good  will  adver¬ 
tising  if  the  copy  submitted  to  them  is 
forceful — they  will  seldom  buy  white 
space.  Try  a  co-operative  series  on  the 
reliability  and  necessity  of  this  mode  of 
transportation.  —  John  Lewis  Shissler, 
— Cleveland  Times  and  Commercial. 


ClitCUIATIOir 

BUILDING 

SUPl^ACY 

Proven  time  and  time  again 
by  tKe  many  thousands  of 
NEW,  paid-in- advance  sub¬ 
scribers  we  gain  for  newspapers 
in  all  parts  of  the  county. 


wire  or  Write  Car*  of  Rocfa**ter 
Herald 


NBN/ 

falwnwliotud  N«ww  Scrvic* 

a  IpraM  Hw  Mnw  Tak 


ONE  WAY  TO  GET  ADS 

Mt.  Vernon  Argu*  Complete*  Succe**- 
ful  “Home  Building’’  Serie* 

Mount  Vernon  (N.  Y.)  Daily  Argus 
has  completed  an  interesting  full  page 
“ad-getting”  series  under  the  caption 
“Instructions  on  How  to  Own  Your 
Own  Home.” 

Local  real  estate  agents,  builders,  loan 
and  insurance  companies,  carpenters, 
hardware  supply  dealers,  plumbers,  and 
furniture  stores  bought  space  on  the 
page,  which  was  run  daily  for  8  suc¬ 
cessive  days. 

Text  matter  on  the  pages,  which  were 
three-fourths  *  advertising,  appeared 
under  the  following  captions :  “Own 
Your  Own  Home”;  “We  Will  Build 
Your  Home”;  “Real  Elstate  Loans  and 
Titles  Searched”;  “Get  Estimates  Now 
for  Carpentry  and  Masonry  Work” ; 
“.Arrange  Now  for  Millwork  and  Hard¬ 
ware”;  “The  Pen  Is  Mightier  Than  the 


BEDTIME 

BIBLE 

STORIES 

BY  FLORENCE  VINCENT 
FULL  COLOR  ILLUSTRATIONS 
FROM  WORLD  FAMED  PAINTINGS 
By 

TISSOT 

An  elabarmte  book  tba*  will  attract  an 
unusual  numbar  of  aoUcitara  wbo  will 
ilouhle  paat  aarafcig*  and  raoorda  h>  ae- 
curing  six  months'  aubaerlpIlDaa  far 
ynur  nawspapar.  Tba  cost  la  only 
cents  InchuBi^  book  and  soUcitor'a  oom- 
mfaafan.  Old  anbaeribara  can  ba  anp- 
pUed  without  expanaa  to  you.  Wbw 
for  sample  copy,  option  and  plaa. 

KEANE  BROTHERS 

Brokaw  Bldg..  Times  Square,  N.  Y. 


READING 

CARPENTER 

IS 

SEEING 
THE  WORLD 


CARPENTER’S 

WORLD  TRAVELS 

Wastilnaton  D.  C. 


Business  Men  Want  to  Read 
The  Daily  Business  Reviews  of  the 

U.P.C.  News  Service,  Inc. 

Because  they  are  backed  by  the 
greatest  business  news  gathering 
organization  in  America  —  The 
United  Publishers  Corporation, 
publishers  of  Iron  Age,  Dry  Goods 
Economist,  Hardware  Age,  Motor 
Age  and  a  score  of  other  nationally 
known  business  papers. 

EDWARD  F.  ROBERTS 
Editorial  Director 
20  West  »th  St.,  New  York 


Our  Features: 


Samuel  G.  Blythe 
Irvin  S.  Cobb 
R.  L.  Goldberg 
Ed  Hugh  es 
O.  O.  Meintyr ; 
Penrod  and  Sam 
Will  Rogers 
H.  J.  TuthUl 
Albert  Payson  Terhune 
and  others 


The  McNughi  Syndicsle,  he. 

Times  Building,  New  York 
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The  South  is  the  Nation’s 
Greatest  Asset 

Its  resources  in  oil,  timber,  natural  gas,  coal  and  iron  ore,  and  other  mineral  deposits, 
give  this  section  a  combination  of  advantages  unequaled  in  any  like  area  on  earth. 


The  South  produces  nearly  6o%  of  the 
world’s  supply  of  cotton.  It  has  one- 
quarter  of  the  country’s  coal  reserve,  over 
half  of  the  country’s  forested  area,  one- 
third  of  country’s  iron  ore  deposits,  half  of 
our  natural  gas  and  petroleum,  one-third 
of  the  mining  and  quarrying  capital  of  the 
country. 

The  value  of  Southern  farm  products  in 
these  eight  .states  is  approximately  three 
billion  dollars. 


The  South  is  rich  in  merchandising 
possibilities  and  no  broad  visioned  national 
advertiser,  who  will  investigate  and  study 
the  facts,  can  but  know  the  ever  increasing 
demand  for  all  kinds  of  supplies. 

To  be  convinced  look  over  this  fertile 
and  opulent  region.  It  is  unsurpassed  by 
any  area  on  earth,  in  the  variety  of  crops, 
in  abundance  of  yield  and  in  plentitude  of 
resources. 


These  newspapers  can  help  you  in  any  advertising  or  merchandising  if  you  give 
them  a  chance.  In  the  newspapers  listed  below,  you  will  find  a  tried  and  tested  class 
of  mediums  for  covering  the  vast  Southern  market. 


Cirou- 

8,800 

10,000 

AT^TlAUJk^ 

lation 

linea 

linea 

•••Birmincham  Ase-Herald  . 

. (M) 

30,980 

.08 

.08 

***Blrmincl>am  Ace-Herald  . 

. (B) 

49,177 

.10 

.10 

***Blrmlncham  Hewt  . . 

. (E) 

78,304 

.18 

.18 

•••Birmincham  Newa  . 

. (■) 

M,888 

.18 

.18 

•••Kobile  Newi-Item  . . 

. (E) 

11,817 

.06 

.06 

•••Mobile  Reciater  . 

. (M) 

80,887 

.07 

.07 

•••Mobile  Roaster  . 

. (8) 

31,968 

.088 

.086 

•••Montcomerjr  Journal  . . . 

. (*) 

18,084 

.06 

.06 

FLORIDA 


•••Florida  Tlmei-Union,  Jaokaonville 

.(H*8) 

89.836 

.09(.10B) 

.09(.10B) 

Feniaoola  Mewt  . 

....(E) 

1780 

.08 

.08 

ttfBt.  Feteriburc  Independent . 

....(E) 

7,836 

.08 

.08 

•••Tampa  Timea  . 

....(E) 

14,770 

.06 

.08 

•••Tampa  Tribune  . . . 

.(MM) 

88.661 

.07(.08B) 

.06(.07B) 

OEOaOIA 


•••AucuaU  Herald  .  . 

.(E) 

16,094 

.06 

.06 

•••Ancuata  Herald  . 

.(8) 

16.868 

.08 

.06 

•••Maoon  Telecraph  . 

.(M) 

88.878 

.07 

.07 

•••Macon  Telecraph  . 

.(S) 

86.188 

.07 

.07 

••Savannah  Mominc  Kewi  (M)  80.888. 

.(S) 

88.487 

.06(.07B) 

.06(.07S) 

Ciros- 

8,600 

10,000 

BORTH  CAROUMA 

lation 

Unas 

UnM 

tfAahevilla  Timea  . 

...(E) 

8,969 

.04 

.04 

••Asheville  Citixen  . 

...(M) 

11,760 

.068 

.088 

••Asheville  Citisen  . 

...(8) 

18,481 

.086 

.088 

••Greenabcro  Daily  Bewa . 

...(M) 

81,830 

.07 

.06 

••Greensboro  Daily  Bewa . 

...(8) 

39,808 

.07 

.97 

••Ralei^  Bewa  and  Obaerver . 

...(M) 

86,488 

.06 

.06 

••Raleich  Bewa  and  Obaerver . 

...(S) 

80,948 

.06 

.06 

••Winston-Salem  Sentinel  . 

...(E) 

18,840 

.06 

.06 

SOUTH  CAROUBA 

••Columbia  State  . 

...(M) 

88,886 

.06 

.06 

••Columbia  State  . 

...(8) 

84,886 

.06 

.06 

Greenwood  Index  Journal  . 

.(EM) 

4,867 

.086 

.086 

Spartanbuic  Journal  . 

....(E) 

4,168) 

Bpartanburc  Herald  ....  (M)  8886 

....(S) 

7,186  ( 

.04 

.04 

TEBBESSEE 

••Ohattanooca  Timea  . 

...(M) 

84,068 

.07 

.07 

••Chattanooca  Times  . 

....(8) 

84,148 

.07 

.07 

tttBashville  Banner . 

...(E) 

68,898 

.10 

.10 

tttBashville  Banner  . 

....(S) 

88.989 

.11 

.11 

VIRGIBIA 

•Alexandria  Gaxette  . 

8,900 

.088 

.088 

•••Damville  Recister  and  Bee . 

(MAE) 

18.886 

.06 

.08 

•••Danville  Recister  (Sunday)  . 

7,890 

.06 

.08 

Bewport  Bewa  Tlmea-Herald . 

....(E) 

7,660) 

Bewport  Bewa  Daily  Freaa . . 

.(SAM) 

8,786  ( 

.05 

.05 

•••Roanoke  Times  A  World-Bews . 

(MAE) 

38,048 

.07 

.06 

•••Roanoke  Tinwa  . 

....(S) 

17,896 

.07 

.06 

••Staunton  Bewa-Leader  (M),  Leader... (E) 

6,870 

.08 

.08 

EEKTtTCKT 


***Lexliirtoii  Leader  . (Z)  18,438 

'''Lexington  Leader  . (S)  18.888 

•••Fadooah  Bon  . (E)  8,789 


.06  .08 

.08  .08 

.04  .04 


•  A.  B.  C.  Statement,  April  1,  1988. 

**  A.  B.  0.  Statement,  Sept.  80,  1988. 
tt  Government,  Sept.  80,  1983. 

•••  A.  B.  O.  SUtement,  April  1,  t994. 
ttt  Government  Statement,  April  1,  I9ti. 
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N.  Y.  SYNDICATE  ADOPTS 
PROFIT  SHARING  PLAN 

Nine  Employe*  to  Benefit  by  New 

McClure  System  Recently  Inaugu¬ 
rated  by  President  Clinton 
T.  Brainard 

In  the  fortieth  year  of  its  existence 
the  Met 'hire  Xewspajier  Syndicate  has 
lieen  reorKani/ed  Iiy  Clinton  T.  I’rainard, 
its  iircsident  and  owner,  on  a  protit-shar- 
ing;  basis  with  9  of  the  men  and  women 
who  had  part  in  building  it  to  its  jiresent 
proiiortions. 

This  announcement  was  made  liy  Mr. 
lirainard,  who  is  also  president  of  Har¬ 
per  &•  Hrothers  I’ublishini'  Comi>any,  at 
a  meetiiiK  at  his  home.  His  action  in 
placing  9  of  his  employees  on  a  prolit- 
sharinjf  basis  is  said  to  be  unique  in  the 
.syndicate  field. 

In  effecting:  his  new  orijanization  Mr. 
lirainard  made  the  proiit-sharinjf  ar¬ 
rangement  retroactive  to  Jan.  1,  and 
chose  the  following  to  share :  il'.  I'.dith 
(J’Dell,  e<litor-in-chief  and  assistant 
treasurer;  Howard  Wheeler,  secretary 
and  general  manager;  Irwin  liarlMiur, 
Pacific  Coast  manager;  Howard  L.  NIc- 
liwen.  Middle  West  manager;  li.  C. 
Bryant.  New  Pngland  sales  representa¬ 
tive;  Clen  R.  Mahar,  Southern  sales  rep¬ 
resentative;  (jeorge  (j.  Janosik,  husiness 
ni.inager ;  Roliert  (1.  Paterson,  associate 
editor ;  I'anny  Marshall,  associate  editor. 

The  McClure  Newspaper  Syndicate 
was  launched  N’ov.  16,  W4.  by  S.  S. 
McClure,  who  had  conceived  the  idea  that 
he  could  get  a  short  story  from  any  of 
the  liest  story  writers  for  about  $1.t0  and 
could  sell  it  to  1(X)  newspaiR-rs  at  $5  each. 
As  his  first  venture  he  paid  H.  H. 
Boyesen  $2(K)  for  a  two-part  story  and 
when  he  had  added  iq)  the  returns  he 
found  gross  sales  amounted  to  $50  less 
than  the  story  cost  him.  He  borrowed  $3 
which  carried  him  to  ITiiladelphia  where 
he  sold  another  story  for  ^5.  This  was 
the  fouiwiation  of  the  syndicate. 

When  the  syndicate  had  been  running 
for  two  years  McClure  was  under  the 
impression  that  he  was  about  $1,8(K) 
ahead,  but  John  Phillips,  who  joined  him 
alxmt  that  time,  discovered  the  syndicate 
was  only  $600  on  the  right  side  of  the 
ledger.  Phillips  took  over  the  office  man¬ 
agement  while  McClure  managed  the 
outside  work.  The  syndicate  introrluced 
to  the  .American  fiction  reading  public  the 
names  of  such  writers  as  Kudyard  Kip¬ 
ling,  Conan  Doyle  and  Rider  Haggard. 
McClure  Ixuight  the  first  12  Sherlock 
Holmes  stories  from  Mr.  Watt,  Conan 
Doyle's  agent,  paying  $6().(K)  apiece  for 
them  and  discovered  that  Doyle  stories 
were  not  ixipular  with  /Xmerican  erlitors 
and  it  was  not  until  the  first  12  had  been 
imblished  that  he  began  to  get  a  favor¬ 
able  reception  of  Conan  Doyle’s  work. 

.McClure  Ix-came  engrossed  in  the  mag¬ 
azine  busiiK'ss  and  in  1912  the  syndicate 
was  purchased  by  Clinton  T.  Brainard. 
Today  it  is  handling  the  work  of  such 
writers  as  Dr.  Frank  Crane,  H.  fl.  Wells, 
Kathleen  Norris,  Mary  Roberts  Rinehart, 
Frank  H.  Simonds,  F'annie  Hurst  and  K. 


Don’t  Pig  Metal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


Phillips  ( Ippenhcim.  and  such  artists  as 
Cluyas  V\  illiarrs,  Cene  Carr,  Raeburn 
\'an  Buren.  Claire  X’ictor  Dwiggins.  W. 
Heath  Robinson  and  H.  J.  Westerman. 

"The  reason  for  this  reorganization  is 
that  I  have  gradually  become  convinced 
that  it  is  sound  judgment  in  these  days 
for  business  to  operate  on  a  profit-sharing 
basis,  though  of  course  every  business,  in 
consideration  of  its  own  problems,  must 
be  treated  individually."  .said  Mr.  Brain¬ 
ard. 

“Ffir  .several  years  1  have  lieen  trying 
to  figure  out  the  particular  problems  of 
my  own  business  and  1  am  now  con¬ 
vinced  tliat  in  entering  into  a  profit-shar¬ 
ing  arrangement  with  the  9  people  most 
im])ortant  to  the  success  of  the  syndicate, 
I  am  doing  something  which  is  Ixith  just 
and  gixKl  business. 

"There  m:ty  Ik'  numerous  cases  where 
an  individual  will  work  just  as  hard  on 
a  salary  basis  as  in  a  partnership,  but  it 
is  neither  natural  nor  logical  that  he 
should  do  so.  The  man  who  knows  that 
he  is  going  to  have  a  percentage  share 
when  he  .saves  $5(K)  on  expenses  or  makes 
$.500  on  .sales,  is  going  to  be  very  keen 
to  accomplish  that  saving  or  that  ad¬ 
ditional  profit. 

"The  profit-sharing  method  helps  to  do 
away  with  office  politics  and  lack  of 
harmony.  Salesmen,  instead  of  re.senting 
the  entrance  of  another  salesman  into  ap- 
Ix:rtioned  territiiry,  will  welcome  him  if 
he  is  a  good  salesman,  because  they  know 
they  are  going  to  share  in  his  success. 

"In  the  past  1  have  attempted  to  make 


‘slUgfeed^ 


Etiminatex  the  Metal  Furnace 

Printers  Manufacturing  Co. 

709-719  Palace  Bldg-, 
Minneapolis  Minn. 


b.inuses  take  the  place  of  profit-sharing, 
but  in  my  opinion  actual  profit-sharing  is 
the  better  plan  and  makes  for  greater 
unity  and  solidarity  in  a  business  organ¬ 
ization." 


PREPARING  A.N.A.E.  PROGRAM 

Adoption  of  Code  of  Ethics  Suggested 
by  President  Carroll 

proposal  of  a  "Code  of  Ethics,” 
covering  varied  problems  and  practices 
of  newspajier  management  will  be  made 
at  the  final  session  of  thi'  annual  conven¬ 
tion  of  the  .\ssociation  of  Newspaper 
.Advertising  Executives,  Columbus,  O., 
June  9-11,  according  to  a  program  out¬ 
line  made  public  this  week  by  Frank  T. 
Carroll,  of  the  Iiitiianof>olis  .Vcti’.r,  presi¬ 
dent. 

Local  display,  national,  and  classified 
advertising  problems  will  be  thoroughly 
discussed  at  the  three-day  meet.  Mon¬ 
day,  June  9,  following  registration,  will 
be  given  over  to  local  advertising,  with 
Joseph  B.  Mills,  publicity  director  of 
J.  L.  Hudson  Company,  Detroit  depart- 
jiient  store,  the  chief  speaker. 

W  illiam  .A.  Thomson,  director  of  the 
bureau  of  advertising,  .A.  N.  P.  .A.,  will 
address  the  national  advertising  sessions, 
Tuesday,  while  electifin  of  officers,  re¬ 
ports  of  committees  and  discussion  of 
Ilians  ffir  the  new  year  will  feature  the 
meetings  tif  the  final  day. 


TEWSON  TO  NEW  YORK  POST 

Succeeds  H.  S.  Canby  as  Editor  of 
Literary  Review 

W'.  Orton  Tewson,  literary  editor  oi 
the  I’hiladcll'hia  1‘ublic  Ledj’cr,  ha--  bew 
apixiintixl  editor  of  the  Literary  Revin 
of  the  .\  <’ti’  York  Evening  Post,  effectivt 
.May  10.  He  succeeds  Henry  Seidel  Cm- 
by.  who  has  held  the  position  since  1920 

The  management  of  the  Post  infortnoi 
Editok  &  PriiLiSHER  there  would  lie  no 
change  of  policy  in  connection  with  the 
IxHik  review  columns.  Canby  would 
make  no  statement. 

Canby  was  graduated  from  A’ale  witb 
a  Ph.  B.  degree  in  1899  and  took  Ws 
Ph.  1)  in  1905.  He  has  held  varion- 
posts  as  instructor,  assistant  professor 
and  professor  of  Finglish  and  adviNcr  it 
literary  composition  at  A’ale  .since  191d. 
and  from  191 1  to  1920  was  assistant  ed¬ 
itor  of  the  Yidc  Review.  He  has  lec¬ 
tured  at  Dartmouth,  and  in  1918  was 
engaged  in  liaison  work  in  Great  Britain 
Ireland  and  France  for  the  British  Min¬ 
istry  of  Information.  He  is  the  author 
of  a  numlKT  of  books  on  literary  com¬ 
position. 


A.  P.  Committee  to  Meet 

E.xecutive  Committee  of  the  .Associated 
Press  will  meet  May  28,  at  the  head- 
(|uarters.  383  Madison  avenue,  Nei 
S’ork. 


SUPPLIES  and  EQUIPMENT 

For  Newspaper  Making 


For  Sale. 

<Xie  factory  overhauled  Duplex  Angle  Bar 
rres.s.  Prints  4.  6  or  8  p.ages.  Price  and 
terms  reasonable.  The  floss  Printing  Press 
Co.,  1.135  South  Paulina  St.,  Chicago,  Illinois. 


Addressing 

Listing 

Mailing  Machines 

made  for  any  size  lists  from 
1000  to  millions.  Most  durable, 
and  cost  less  for  up-keep  and 
suiiplies  than  any  other  address¬ 
ing  system  made. 

Write  for  list  of  users,  give 
jiarticulars  concerning  size  of 
your  list,  frequency  of  mailing, 
etc. 

POLLARD-ALLING  MFG.  CO. 

Addressing — Listing — Mailing  Machines 
220-230  West  19th  St. 

New  York  City 


Cline- Westinghouse  Double  Motor-Drive 
with  full  automatic  push  button  control. 

USED  BY  THE 

Davenport  Democrat 

Davenport,  Iowa 

We  refer  you  to  them  for  their 


MAIN  OFFICB 
Fisher  Building 


EASTERN  OFFICB 
Marbridge  Building 


343  S.  Dearborn  St.  Broadway  at  34th  St. 
CHICAGO  NEW  YOBK 


Goss  Sextuple  Presses  for  Sale. 

We  are  about  to  install  in  the  Christian 
Science  Publishing  Society  plant,  Boston, 
Mass.,  three  High  Speed  Super-Imposed  Unit 
Type  Octuple  Presses.  By  reason  of  this  in¬ 
stillation  we  can  offer  to  publishers  two  ex¬ 
ceptionally  good  Goss  Straigbtline  Sextuple 
machines.  As  is  generally  known,  the  Chris¬ 
tian  Science  Monitor  is  one  of  the  very  test 
printed  papers  in  the  United  States,  and  print¬ 
ed  exclusively  on  Goss  presses.  These  are 
desirable  machines  and  offered  for  early  ship¬ 
ment.  Motor  equipment  available  with  the 
presses  if  desired.  Full  particulars  upon  re¬ 
quest.  The  Goss  Printing  Press  Company,  1535 
South  Paulina  St.,  Chicago,  DL 


For  Sale.  , 

Five  Intertypes,  steel  furniture,  Goss  Press 
24  pages.  Also  job  department  netting  five 
thousand  without  pushing.  Inquire  Zell  Hart 
Demiiig,  President  Tribune  Company,  Warren, 
Ohio. 


FOR  SALE 

15-HOE  Presses 

These  presses  range  in  capacity 
from  20  to  64  pages.  If  you 
are  in  the  market  for  a 
second  hand  press 
Let  us  know  your  wants. 

THE  GOSS  PRINTING  PRESS  CO. 

153S  So.  Paulina  St. 

Chicago 


Printers’  Outfitters 

Printing  Plants  and  husiness  bought  and  lok 
American  Typefounders'  products,  printen 
and  bookbinders’  machinery  of  every  desenr- 
tion.  Conner,  Fendler  &  Co.,  96  Beeluiui 
St.,  New  York  City. 


We  can  inercaae  your  bnatness— yoa 
want  it  incseaaed. 

You  have  thought  of  preae  elippinta 
yourself.  But  let  ns  tell  yon  how  pres* 
clippings  can  be  made  s  business  builder 
for  you. 

BURRELLE 

145  Ufayclle  St.  N.  Y.  Cit, 

Established  ■  Quarter  af  a  Cautvy 


USED  NEWSPAPER  PRESSES 

Goss  Two  Deck  Press,  prints  up  to  16  pages. 

Scott  Throe  Deck  Press,  prints  up  to  24  pages. 

Goss  Throe  Dock  Press,  piints  up  to  24  pages. 

Goss  Foot  Deck  Preos,  prints  up  to  .32  pages. 

Hoe  QsaSrople  Pren,  prints  up  to  ;12  pages  in  ralor 
if  (hrsired. 

Scott  Color  Scxtsple  Press,  prints  ig>  to  48  pages. 

has  rolor  fount^ns  for  newspaper  supplements. 
Scott  Oetsple  Pross,  prints  and  folds  up  to  64  pages. 
Inset  or  rollected  as  desired. 

WRITE  FOR  PRICE  ON  PRESS  INTERESTS  YOU. 

WALTER  SCOTT  A  CO. 
Plainfield,  New  Jersey  U.  Ss  A. 

New  York:  14S7  Broadway 
Chicago:  Monadnock  Block 


Editor  &  P  li  h  I  i  s  li  V  r  for  May  Id,  1924 


41 


T 


r  of 


>r  oi 
b«8 
.'viot 
■ctivt 
Can- 
1920, 
’rmd 

t)€  DO 

h  the 
Aould 

wth 
k  his 
iirioui 
lessor 
'cr  it 


3c 


The  Mzirket  Place  of  the  Newspaper 


per  word  per  insertion,  cash  with  order,  -  - 

for  advertiseim^nts  under  the  classihca’  . 

oi  'Situations  Wanted/*  bltuations  Wanted 


Situations  Wanted 


•  A  per  line  per  insertion,  cash  with  order, 
if  white  space  is  used  at  top  and  bot- 
(01  oi  advertisement. 

fcpcr  word  per  insertion,  cash  with  order, 
for  advertisements  under  any  other 
^ihiation. 

per  line  per  insertion,  cash  with  order, 
if  white  space  is  used  at  top  and  bot* 
;os»  of  advertisement. 


SITUATIONS  WANTED 


Classified  Manager. 

(p.'  ‘.f  the  hii’.’c  t  iTH-n  in  cl.is«it*ieir ’ofl.iy  plans 
cliini’c.  Any  i-rs:  paper  re>niinnB 

■••avii T  caliher  iliTr^tiim  (nr  anv  I)ij5 

;m'lfvel(iped  i»riiK.M  viih  :t  m-i.id  cai.  here  *>e- 
.  uTc  the  needed  taln.t  and  leader^ihip.  There 
*1  Tfn*’  in  cla.  in  uoii  V;ur  arc 

ir-  imr  lor  a  j-roio  i  nal.  even  Ih  y; have 

}  lit  an  amateur.  .'^.i!;irv  'Ml.  .  r  lit.c’al  com 
:•  n  A'.n*.  ov.a  iliii  >  IVrfc*ct  record. 

I  '  ltf  r  \Nr;tf  Unlnv  ti  ISox  .VS67,  Kdn«  r  &  l*uh- 
li-'vr. 


Composing  Ror.m  Foreman. 


City  Editor, 

K  r  th'-  »' i-i=  year  <*n  hval  desk  <*f  morniiiK 
nl^.-;T^l•  f  Ml  rMiliT  Ml  h'J.oii  ;  previ' us  exin-ri- 
tiu  a  m  ait' “u  'll  tu'ld;  a*.’e  .'i-.  married,  snlier; 
gMinn  hack  to  day  papi  r.  ritlu  r  ilesk  or 
rtp  ;Ttt  r;  H  .x  A  I  ditor  A:  l*ut»lisluT. 


Reporter. 

l;xi  .'rteneid,  .all  1  cats.  J.i.  martie*!.  ctdle^r 
V  initial,  .  f  i.ij.l  v  d  «.n  pap  r  mi  ’1.  riren* 
l.iti  n,  wants  rhanK<*-  Oerahl  IVailev,  Kvans* 
vil\*  iVe^s.  Kv.!U«.\il!e.  Iml. 
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i^vviii  11*5  Manager. 

’ire  wire,  encrcctic  and  clean  cut:  age  thirty, 
•jBlily:  fifteen  vtnrs’  experience  in  new'^pajH**' 
lame.  (*apahle  cxe<ptivc.  copywriie^  an;l  c^n 
mciH'?  «alesir.an.  Know  how  to  nrike  fricn«ls 
f.r  myself  and  patwr  anti  hold  them.  Will 
(idtver  the  giotls;  a  week  in  heginninjd 

will  earn  it.  Job  must  offer  nermanenp’, 
conpei»i-d  surnumdincs  and  {m(»d  nittirr.  Ex* 
ftllent  references  an.i  rcc<  rd.  A  175.  Ftlllot 
_Pi.l  libber. 

A^^artising  Manager. 

-«fiil  see'-iidary  Kxecuti\e  on  nietniivdi- 
will  consider  rnan.accnnnt  in  smaller  city, 
..TV  and  connnissit»n  basis.  lH*.st  references, 
.niter  am!  results.  W.aot  t.»  erow’  with 
:  Ih  X  A -91.5.  Editor  ihihlisher. 

Advertising  Solicitor. 


r  thirty.  With  eight  years*  snund  cxixTi- 
,  on  Magazines.  Special  Kilithnis,  News- 
ifr  jlisfday  .space,  etc.,  now  working  on 
ci.d  edition  page  of  one  ^ci  Rnwklyn’s 
,:rr<.  A  real  pHnUiccr,  who  understands 
bt  all  the  time  he  goes  on  producing  his 
h  lasts,  is  looking  for  a  permanent  place, 
^rre  it  means  building  up.  One  hundred  per 
references.  Small  town  |K>sition  no  ob- 
ctitiii  Free  to  start  work  May  12th.  .•\-917, 

&  I^lhlisher. 


Manager. 

and  Cost  Accountant.  Sjiecialist 
,nd  vaW?  Acorniiiting  System,  cost  and  general  husi- 
pri&Un'V  m.anagement.  Will  c<msider  change  about 
first.  Salary  to  start,  $5,(X)0.  Best  of 
BrekflusK  iintu » s,  ability,  character,  etc.  Address 
X  A  *821,  Eklitor  &  Publisher, 


pmp 

preM 

□ilder 


City  1 


rtomist 

»iUi  lartre  Western  daily  wishes  change.  Work 
ired  in  all  leading  reviews.  Can  produce 
bKoons  with  punch.  Samples  and  qualifications 
Wljr  furnished.  Address  Box  A-897,  Editor 
Publisher. 


ation  Manager 
|Rks  position  with  established  daily.  Has 
15  years'  experience.  Prefers  town  of 
0^1  or  more,  A-905,  Editor  &  Publisher, 


aticn  Manager 

orrespondence  from  Publishers  in  need 
>  m.an  that  knows  Circulation  from  every 
NIf-  Past  record  will  stand  strict  invest!  • 
t -a.  Write  A-912,  Editor  &  Publisher. 

sHcn  Ejcrcutive, 

;  ^«inv  tact  and  confidence  combined  with 
piscntly  successful  record,  solicits  publisher’s 
■  positions  immediately.  Address  Box  A-888, 
dtor  &  Publisher. 


Meet  Them  All! 

\\  lien  you're  looking  for  a 
capable  man  for  your  newspaper’s 
organization  —  don't  be  satisfied 
with  considering  one  or  two  candi¬ 
dates. 

Meet  all  of  Editor  &  Plb- 
lishkrs’s  readers  who  would  be 
interested  in  the  position ! 

There’s  nothing  easier — or  more 
satisfactory.  Your  ad  in  the 
“Help  Wanted”  column  will  reach 
exactly  the  type  of  men  who  you 
want  They’ll  do  the  rest. 

When  you  have  an  opening  to 
your  first  move  is  to  get  in 
with  Editor  &  Publisher. 


cxrrntixf.  ^-rttnc:  m.-ixinuTm  proU’iction 
Ai/i'iitt  frictii  n.  cm  t  m.it.YTTp.  ad  man,  ami 
It  , ‘or,  with  exi'iMtiJi  i.n  larv’C  and  small 
d  iilics.  l'tii-«ti.  l.uati  itiy  \bp  r.  K.  M.  !.,*iml- 
itar,  .^''4  Ethi’Imi  *.vc  .  \  itley.  New  Jersey. 
I  rb  •  b  iir.  Nt'tU’v  412  '  U, 


Desk  M^n 

•  ■  V  s.  nr  city  edit  le-ship  after 

'*  1.  Wis‘-  usin  gr-v!ii‘tf.  IVi.k  ‘.fi*  p  t'» 

'  d.iily  (‘xp'Ti'  !ioi».  M  ikc  up  a  bobby. 

\\  iiii'oii^iti  •  r  li’lm  is.  AtMress  Box 
-1.  Editor  Ibibiishcr. 

E  ci*cr. 

Ax.iilalk*  !'■  w.  *  ■  "T't  •( ’it.  r<"ii  uivt  fill  Kdiltsr 
vx.-’  >  to  take  rbaik’c  •'  aiiti-mobilf  or  tians* 

]*  »’  »  n  -fctiMi  •!  ii\*  l/.dly.  Would  rt.m- 
bine  real  im  t*  r  i-ir  with  ibal  nf  f»thcr 

faii'-pt ’•tali' n  ageiuic'.  I  in  pr«sluce  features 
t-'  attrTii't  ^a^^  laMe  .itteniion  from  mannfar- 
ti;:ers.  dealers  am!  the  public.  Knows  tbe 
I'ews  if  ilu*  indu-^try  ami  has  acquaintance  in 
t'.-'dt  from  coast  to  coast.  Eciitor  & 

Publisher. 

Editor,  Feature  Writer. 

High-grade  man,  38,  university  exliication,  18 
years*  experience  as  rejiorter,  feature  ami  e<li- 
torial  writer,  editor  of  trade  and  class  jrHimals, 

•  qien  for  offer  anywhere.  Address  Box  A'899, 
Editor  &  Publisher. 

Editor  Wants  Work. 

is  a  good  re-write  man,  with  a  forceful, 
attractive  style;  understands  make-up  and 
all  that;  can  clothe  almost  any  subject  with 
human  interest;  is  well  educated;  is  strong 
in  popular  science  and  the  applied  arts;  reads 
half  a  dozen  modem  languages;  is  an  experi¬ 
enced  editor,  abstractor,  and  translator;  just 
the  man  for  foreign  newspaper  exchange 
editor.  Box  A -906.  Editor  &  Publisher. 


General  Manager. 

This  advertisement  is  addressed  to  a  Publisher 
in  a  city  of  30,000  to  60,000,  who  has  been 
carrying  his  burden  alone  and  desires  to  secure 
a  man  who  can  take  the  load  off  his  shoulders 
— as  general  manatter.  He  is  willing  to  allow 
his  general  manager  to  acquire  an  interest  in 
his  newspaper  and  thus  attain  a  share  in  earn¬ 
ings.  The  advertiser  is  33  years  of  age, 
m.'irried,  a  university  graduate  and  has  had 
thornujzh  experience  in  all  branches  of  news¬ 
paper  work.  His  present  responsible  position  is 
in  itself  a  guarantee  of  his  capobility.  All 
replies  treated  in  strict  confidence.  Address 
Box  A-887,  Editor  &  Publisher. 


V'grziFe  Editor. 

SOME  VF^AR.S  AfiO  there  appeaml  in  this 
nuhlicatirm  the  following  advertisement: 
"Magazine  Writer.  W’e  have  an  ofiening  in 
nur  office  for  a  ncwspai>er  man  or  writer  who 
is  ambitimis  to  enter  a  magazine  editorial 
de|>artment.  The  pf>sition  is  that  of  assistant 
to  the  editor  of  a  group  of  fiction  magazines. 
The  duties  comprise  assistance  in  the  reading 
and  selection  of  manuscripts,  the  preparation 
«»f  ^'py  for  the  printer  and  some  prorifrcading. 

.  .  .  \Vc  also  wish  particularly  to  know 
what  magazines  ymi  read  and  what  author's 
work  especially  appeals  to  you — and  why." 
The  advertiser,  at  the  time  that  the  above 
ap|>eared,  was  bound  for  the  Omtinent,  where 
he  has  since  lived.  He  now  h<jpes  to  secure 
just  such  a  p<»sition  in  the  t’nited  States.  He 
will  l»e  in  New  V’ork  until  the  end  of  June  and 
will  lie  glad  to  arrange  for  an  interview  with 
an  interested  publisher.  Address  .A -916.  E<li- 
tor  &  Publisher. 


Managing  Editor, 

employed,  wishes  change.  Able  writer,  works 
at  any  desk;  more  interested  in  size  of  check 
than  h^mor  of  job.  Would  accept  magazine 
work  or  publishing  house  connection.  Only 
high  class  positirns  c<^msidcred.  Present  place 
not  so  unremunerative  nor  circumstances  in¬ 
ducing  him  to  seek  change  so  irritating  that 
he  cannot  wait  indefinitely  for  something  which 
seems  to  him  in  every  way  satisfactory.  This 
may  be  your  opportunity  to  obtain  the  services 
of  an  exceptional  man.  Box  A-920,  Editor  & 
Publisher. 


Mechanical  Superkitiendent. 

Young  energetic  mechanical  superintendent  or 
assistant  to  busy  executive.  Good  or^nizer, 
all-around  practical  printer,  operator,  university 
journalistic  training  coupled  with  14  years' 
practical  experience  in  publishing  and  commer¬ 
cial  printing  plants,  bo  anywhere,  however, 
possibilities  must  be  assured.  Address  A-861, 
Editor  &  Publisher. 


R<  P’^itc  r. 

ung  M  'in.ii’.  v’r;».b\:  lc  «f  Ab  d’’!  S  ht  .  1  of 
J  1*. ; .  Nni  th'v  r-itcni  universitv,  wanl*^ 
w  >11  MitMl;-  \\  fst  I  aiH’f.  A-'>11,  Kditur 
.tM'l  I'.ibli'-hcr. 


fiircay  end  Gravure  Editor. 

:d  il.iv.  ii'dii’-try.  thMri't:i»hiH‘*;«  and 
1.  y.dty  inl«  !x  -l  >  u  wIumi  sek-ct't»tr  a  new  man 
f  r  I  j-  b’  1  have  i.iv/iiii  '-.  and  add 

►  ••..••i:d  a**  a  ♦*’itii'’c  w’itnr.  nh-  t'  granher  an<! 

•  H«  rkrr.  Thirty  vears  «.h1.  col- 

t  \  .I’lnv  f*hi«’»  '  I  u-sli  til 
♦'  ik«  a  iiTM-'  tiM»;  uhcre  the  diniamU  are 
!'•  .  tr»‘.  k  bigiMT.  \i  w  rmid-’yed  on 

‘•♦  IT  •!  a  k-aditig  dailv.  .\^.lilabl^•  on  rea‘‘on- 
ab’e  ni  tier.  Box  A  ‘  18.  Editor  4*^  Publisher. 


HELP  WANTED 


Advertising  Salesman 

.-iril  Cl  ly  » titer  for  cunimtinity  iiewsii:ii>crs. 
I  his  is  a  h.inl  tielil  .tml  requires  ex.ictiiiR 
atteiititin,  hut  tn  rinht  m.m  whit  really  can 
SEI.I.  .'intl  is  vtilliuK  tu  aiqily  himself,  a  very 
iri.Kl  opisirtuiiitr  is  oflFeretl.  Write  fully. 
The  Hertdtl  Put jicatiims,  Keiiinore,  O. 

Advertising  Solicitor. 

ITirec  hiijh  class  advertisint'  siilieitors.  Bux 
.•\-92,I.  Editor  &  I’uhlishcr. 


Bookkeeper. 

M.alc  heail  Isxikkeeper  with  ncwspafier  ac- 
eountiuK  exjierience.  Box  .\-9ZJ,  E<litor  &• 
Puhlisher. 


Circulation  Mar.ager. 

wanted  on  aftemism  and  .Sunday  morniiiK 
newspaper  in  city  rf  1.1.5. OhD  popiilatirin  with 
outlying  territory  of  31D.n<lD  population.  .Ap- 
plic.ants  must  have  executive  ability  .and  thor- 
(StRh  knowledKC  of  the  business.  tafetime 
opening  fi>r  man  who  can  deliver  right  service 
to  publishers.  Xew  spaiH-r  is  published  in  one 
of  the  fastest  growing  cities  in  .America  and 
in  Southern  Ualifi'mia.  This  is  a  big  man’s 
job.  Address  I>rawei^  C,  lamg  Beach.  Calif 


Circulation  Manager,  * 

Who  has  ambitions  to  get  ahead  but  has  reached 
the  limits  of  possible  promotion  in  present  loca¬ 
tion.  _  Must  have  had  experience  in  hiring  and 
training  canvassers  and  be  willing  to  locate 
permanently  in  some  large  cities  between  At¬ 
lantic  and  Pacific.  Further  expansion  of  already 
large  circulation  organization  creating  several 
positions  with  earning  possibilities  ranging  from 
$2,600  to  $5,000  per  year.  Answer  with  full 
particulars  regarding  last  ten  years’  experienre 
and  references  as  to  personal  habits  and  char¬ 
acter.  _  Ernest  A.  Scholz,  circulation  director, 
Pi’tlerick  Publishing  Company,  Butterick  Bldg., 
New  York  City. 


Mechanical  Foreman. 

High  class  foreman  to  employ  help,  lead 
makeup  and  have  general  charge  of  mechani¬ 
cal  end  of  ■  morning  newspaper  with  15.(110 
circulation.  Must  have  gotnl  references.  Daily 
Telegraph  Co..  Bluefirld,  West  Virginia. 

Publicity  Representative  Wanted, 
for  musicHl  organization  of  highest  ty|ie  in 
midwestern  city.  Publicity  experience  and  mu¬ 
sical  knowledge  essential.  Address  A-874,  care 
of  Editor  &•  Publisher. 


Pressroom  Foreman. 

Pressroom  and  stereotype  room  comhinatiim 
foreman.  Must  he  exiiert  press  mechanic. 
Write  or  wire,  giving  full  information,  salary 
exjiectcd.  etc.  I>aily  Telegraph  Printing 
Company,  Bhiefield,  W.  Va. 


Syndicate  Salesman  Wanted. 

Commission  50%  first  3  months  receipts  from 
each  sale.  Correspondence  confidential.  Box 
1363,  Washington,  D.  C. 


’ — Sales=| 
Appraisals 

NEWSPAPER 

PHUPER'HES 

Palmer,  DeWitt  I 
&  Palmer 

Fmifu  CmsI 

M.  C.  MOORE  SU  Cuo*  DHw 

B«varly  HilU,  Calif. 


Successful  Performance 

This  firm  has  a  record  of 
almost  15  years  of  successful 
piriormance  in  the  difficult 
work  of 

PURCHASE,  CONSOUDA'nON, 
SALE  AND  APPRAISAL 
of  newspaper  and  magazine 
properties  throughout  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


^  WE  CONNECT  THE  WIRES  ’ 


|\/I.AX.\<;iNC,  or  CITY  EDI 
TOR.  Filteen  ye.irs  with 
•  (allies  up  tf»  lilO.Oui)  circiilatum. 
\\  e  know  him.  Six  feet  two; 
siTfin^.  attractive  pcrsemality ; 
.H;  married:  coIleKe  trained. 
Publisher  of  large  Eastern  daily 
u  rites :  ” Indus trious,  conscieu - 
lions  and  thoroughly  capable. 
Showed  executive  ability  of  high 
<  rder.  He  leaves  the  paper  vol¬ 
untarily  and  greatly  to  niy 
regret.”  Our  No.  11222. 


Fernalo's  Exchange. Inc  . 

Third  Nat’l  BLo'c.,  Sprincfield.  Mass. 


N.  Y.  DAILY  NEWS 

HALF-TONES 

Best  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 


!i 

|i 


Business  Opportunities 


General  Manager. 

Successful  newsiwper  executive  interested  in 
heariiiff  frfmi  a  publisher  whfise  pajier  is  run 
di  wn.  Has  m.ade  3  pa|*ers  lea»lers  in  their 
i«aumunities  in  the  |Kist  eleven  years.  Now 
•  qien  ff»r  a  prfHM»Hition  in  ti»wn  fnrni  twenty- 
live  to  hundred  thous:iiid  on  |K’rceiitaKc  basis. 
Y(  nr  reply  held  strictly  confidential.  Box 
A-919,  Kditf>r  &  Publisher. 


Where  Is  He? 

TTif  eiR-rgetic,  cumpctent  man  to 
lill  that  vacancy  on  your  .staff? 

The  chances  are  very  good  that 
he  may  not  be  any  farther  awav 
than  the  “Situations  Wanted” 
columns  of  Editor  &  Publisher. 

The  kind  of  men  you  would  like 
to  have  working  on  your  news- 
j)ai>er — from  advertising  managers 
to  printers — are  regularly  offering 
their  .services  there. 

Read  the  “Situations  Wanted” 
ads  today! 
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HUNCHES 

Managing  tditors  and  cUy  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editob  &  Publisbeb  wm  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  bevng 
worked  successfully  tn  your  city  does  not  bar  it  from  this  department.  Address 
your  contributums  to  the  Hunch  Editob.  _  IVlien  they  ap^ar,  clip  them  and 
mail  them  tn  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


GREY  MOVES  UP 


lY/FOST  people  are  thinking  and  plan-  conveniently  available  to  the  general 
ning  vacations  already.  A  feature  public.  You  will  be  surprised  how  people 
letters  are 


ning 

contest  in  which  letters  are  published 
daily  on  “An  Enjoyable  Vacation  at  a 
Moderate  Cost’’  will  make  a  great  appeal, 
particularly  to  “dads.’’  Stories  sugg:est- 
ing  ways  of  spending  enjoyable  vacations 
near  home  with  a  small  expenditure  of 
money  can  be  worked  up,  too. — Yandell 
C.  Gine,  Columbus  find.)  Republican. 


Here’s  an  idea  for  a  good  story  for  the 
automobile  section.  What  are  the 
favorite  accessories  purchased  by  local 
automobile  owners?  How  many  of  the 
cars  sold  by  local  dealers  carry  acces¬ 
sories  when  they  are  sold  and  what  are 
these  accessories  made  up  of  in  most 
cases?  An  article  along  this  line  on 
accessories  would  be  sure  to  interest 
every  automobile  owner  in  the  territory. 
— I'.  H.  Williams,  Santa  .\na.  Cal. 


will  stop  in  during  their  leisure  time, 
especially  farmers  in  town,  to  read  the 
papers  from  other  parts  of  the  state  and 
nation;  how  business  men  in  particular 
will  make  use  of  your  advertising  guides 
and  pamphlet  service  on,  perhaps,  the 
subject  of  merchandising.  When  you  fix 
up  your  reading  corner,  don’t  be  afraid 
to  advertise  it.  This  is  a  real  service. 
You  will  gain  more  goodwill  than  you 
will  lose  energy  carrying  out  this  plan 
and  maintaining  it. — S.  Harris,  Madison, 
Wis. 


Named  ABsiatant  Buaineaa  Manager, 
Portland  Expreaa  and  Telegram 

Portland,  Me.,  May  7. — Donald  F. 
Grey  has  been  made  assistant  manager 
of  the  Portland  Evening  Express  and 
Sunday  Telegram 
succeeding  W.  B. 
Dimon,  who  in 
March  became 
business  manager 
of  the  Tulsa 
(Okla.)  Tribune. 

Grey  has  been 
with  the  Express 
and  Telegram 
since  November, 
1922,  when  he 
became  assistant 
circulation  man- 
ager.  Four 
months  ago  he 
succeeded  Lester 
F.  Wallace  as 
when  the  latter 


Donald  F.  Grev 


The  Lancaster  (Pa.)  Sunday  News  is 
introducing  the  local  members  of  the 
G.  A.  R.  who  are  still  living  by  publish¬ 
ing  their  pictures  and  a  short  sketch  of 
their  war  records. — Estelle  Stehman. 

When  a  public  issue  arises,  instead  of 
running  to  interview  the  banker,  the 
merchant,  or  the  highly  placed  official, 
gather  the  opinions  of  George  Smith, 
postman ;  Andrew  West,  cigar  clerk,  and 
Mark  Thomas,  bookkeeper.  This  pro¬ 
cedure  will  not  only  be  a  welcome  change 
to  your  readers,  but  it  will  help  to  re¬ 
move  the  impression  that  newspapers  are 
run  for  the  benefit  of  capitalists.  It  w'ill 
al.so  give  the  relatively  unimportant,  but 
often  very  intelligent  man,  a  chance  to  be 
heard. — William  G.  Colgate,  Montreal. 


There  seems  to  be  a  growing  national 
sentiment  in  favor  of  the  abolition  of  un¬ 
sightly  billboard  advertising  along  much 
traveled  highways.  Have  a  staff  man 
make  a  study  of  roadside  advertising  on 
his  next  long  motor  trip.  Such  a  story 
should  contain  human  interest  and  at  the 
same  time  lend  a  hand  in  the  dismantling 
of  newspaper  advertising’s  worst  enemy 
— the  ugly  year-round  sign. — Fred  E. 
Beane,  Manchester  (N.  H.)  Union- 

Leader. 


circulation  manager 
joined  a  local  business  concern. 

The  new  circulation  manager  is  D.  L. 
.Minster,  who  has  filled  a  similar  posi¬ 
tion  with  the  Lewiston  Sttn.  Minster  is 
a  native  of  Marietta,  Pa. 


TEXAS  DAILIES  CELEBRATE 


INSTALLING  EQUIPMENT 


Half-tones  of  building  made  10  or  15 
years  ago  probably  clutter  up  your  cut 
files.  Weed  them  out  and  run  as  a  fea¬ 
ture  with  a  few  lines  identifying  the 
building  and  its  location.  “Perhaps  you 
recall’’  features  have  an  appeal  to  old 
residents  and  make  your  readers  realize 
how  much  your  community  has  grown. — 
P.  D.  Aird,  Decatur  (III.)  Herald. 


Using  page  one  ears  for  something 
more  than  to  announce  the  number  of 
pages  or  the  edition  title  is  sometimes  a 
problem.  The  Attleboro  (Mass.)  Sun 
uses  one  ear  daily  to  announce  a  coming 
feature  or  to  make  readers  acquainted 
with  regular  departments  used  on  stated 
days.  The  other  ear  is  now  being  used 
for  inspirational  quotations  supplied  by 
school  teachers  of  the  district  to  whom 
reply  postals  were  sent. — Oiff  Belcher, 
Attleboro,  Mass. 


New  Sioux  City  (la.)  Register  to  Start 
Printing  Soon 

Sioux  City,  May  7. — Presses  and  me¬ 
chanical  equipment  for  the  new  Sioux 
City  (la.)  Register,  Sioux  City’s  third 
daily,  are  being  installed  this  week  and 
within  10  days  the  complete  staff  will  be 
announced,  H.  W.  Ward,  member  of  the 
board  of  directors,  has  announced. 

Delay  in  the  arrival  of  some  of  the 
composing  room  machinery  will  postpone 
publication  of  the  daily  until  the  last 
week  in  May,  or  the  first  week  in  June. 

Mr.  Ward  reported  that  the  matter  of 
financial  sup^rt  of  the  project  was  pre¬ 
sented  by  him  at  the  Missouri  Valley 
Typographical  Conference  held  at  To¬ 
peka,  Kan.,  April  21  and  22,  and  was 
favorably  acted  on.  The  plan  will  now 
lie  sent  to  the  51  unions  represented  in 
the  conference  for  confirmation.  The 
plan  calls  for  financing  in  monthly  in¬ 
stallments. 

Favorable  action  regarding  the  project 
was  also  taken  at  the  annual  convention 
of  the  Iowa  .\llied  Trades  Council  con¬ 
vention  at  Des  Moines,  la.,  April  18  and 
19.  The  council  is  composed  of  press¬ 
men,  stereotypers,  printers  and  ^oto- 
engravers. 

The  Register  will  be  publi.shed  every 
afternoon  except  Saturday  and  will  have 
a  Sunday  morning  issue. 


Galveston  News  and  Austin  Statesman 
Hold  Anniversaries 

Two  old  Texas  newspapers  recently 
celebrated  anniversaries — the  Galveston 
Ncios  its  82d ;  the  Austin  Statesman,  its 
50th  year. 

The  News,  as  a  bronze  tablet  on  the 
front  of  its  building  proclaims,  was  “Es¬ 
tablished  in  1842,  while  Texas  was  a  Re¬ 
public.’’  This  newspaper  has  been  pub¬ 
lished  continuously  since  its  founding,  and 
of  some  18  papers  publi.shed  in  Texas 
prior  to  the  state’s  annexation,  the  News 
is  sole  survivor. 

While  having  existed  more  than  50 
years  under  its  present  name,  the  history 
of  the  .\u.stin  Statesman  goes  back  con¬ 
siderably  more  than  half  a  century.  It 
first  came  into  being  75  years  ago  as  the 
State  Gazette.  In  1871  the  newspaper 
first  appeared  as  a  daily,  second  oldest  in 
Texas. 


Most  papers  publish  household  features 
of  one  kind  or  another  but  they  are 
largely  syndicate  material.  A  great  deal 
of  interest  could  be  worked  up  in  this 
department  if  it  were  made  purely  local. 
Some  of  the  best  cooks  of  the  town 
could  be  asked  to  send  in  their  favorite 
recipes.  These  would  be  printed  with 
their  names.  A  list  of  suggestions  of 
what  to  give  children  to  eat  in  the  spring 
is  another  suggestion  for  this  depart¬ 
ment. — M.  E.  H.,  Madison,  Wis. 


Every  newspaper  office  has  a  large  list 
of  state  papers,  weekly  and  daily,  and 
some  of  the  best  national  ones,  besides  a 
stack  of  old  histories  and  collaborated 
facts,  books  of  biography  and  fiction, 
business  guides,  and  most  likely,  adver¬ 
tising  texts,  which  are  lying  on  shelves 
full  of  dust  most  of  the  time.  Many 
pamphlets  full  of  good  general  informa¬ 
tion  also  reach  the  newspaper  editor  and 
are  discarded  after  read.  This  material 
could  be  systematically  assembled  in 
some  end  of  your  front  office  so  as  to  be 


“The  Case  of 

Jennie  Brice” 

by 

Mary  Roberts  Rinehart 

Most  Popular 

American  Writer  of  Mysteries 


A  Murder  in  Pittsburgh 
and  the 

Strange  Disappearance  of  an 
Onyx'  Clock 


Six  Weeks 
Daily  Instalments 

Wire  for  samites. 

The  McClare  Newspaper  Syndicate 
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PRESS 

SYNDICATE 

1161  Arcade  Building,  St.  Louis 

Features  •  Editorials  *  Specials 
Unusual,  Illustrated  Features 
for  Every  Holiday 
Expansion  I^ans  Now  in 
Preparation. 

Standard  in  Every  Respect 


Your  Paper  Is  No 
Better  Thanlts 
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The  Ullman  Feature  Service 

Home  Life  Bldg.,  Washington,  D.  C. 


BEST 


RADIO 

N.  Y.  Telegram  &  Evening 
Mail  Radio  Tabloid  Maga¬ 
zine — Simultaneous  publi¬ 
cation — 6  tabloid  pages 
weekly — proofs  or  mats. 

A  New  York  Corporation 
Norris  A.  Huse,  Gen.  Mgr. 
World  Bids.  New  Yoit 
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FIFTH 


New  York  State  is  one  of  the  agricultural  leaders  of  the  Union,  having  a  place 
no  less  exalted  than  fifth. 

The  greater  portion  of  the  soil  of  New  York  State  is  arable,  much  of  it  is  exceed- 
ingly  fertile.  Although  it  is  looked  upon  as  a  manufacturing  state  containing  great 
cities,  it  is  really  one  of  the  leading  agricultural  states,  ranking  fifth  by  virtue  of 
an  agricultural  total  of  $466,000,000. 

New  York  State  is  among  the  leaders  in  the  production  of  vegetables,  taken  as  a 
whole;  being  first  in  cabbage,  second  in  potatoes,  and  ranking  first  or  second  in  a 
variety  of  other  vegetables.  It  is  also  a  leading  producer  of  fruit,  first  in  apples, 
second  in  grapes  and  third  in  pears. 

It  is  estimated  that  there  are  approximately  1 ,488,000  dairy  cows  in  New  York 
State,  valued  at  over  $123,000,000.  The  value  of  dairy  products  mounts  well 
over  $200,000,000.  In  livestock,  horses  are  valued  at  $68,000,000  and  mules 
about  $1,000,000.  Sheep  are  worth  well  over  $4,000,000,  and  hogs  nearly 
$10,000,000. 

In  New  York  State  you  have  over  ten  million  people,  unequalled  transportation 
facilities,  wonderful  cities  and  towns,  rich,  efficient  farmers,  mostly  native  born, 
all  of  which  enables  the  state  to  rank  fifth  among  the  states  agriculturally. 

To  plant  your  trade-mark  in  New  York  State  these  papers*  must  be  used. 
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66.574 

.90 

.18 

■■Oeneva  Daily  Times  . 

. (E) 

6,637 

.04 

.04 

tttSyraouse  Journal  . . 

....(E) 

49.103 

.14 

.14 

■■■Olens  Falls  Post-Star  . 

. (M) 

9,066 

.081 

.085 

■■■Troy  Record  . 

(MAE) 

98,566 

.06 

.06 

■■■OloversTillo  Leader  Bepublican. . , . 

6,877 

.085 

.085 

■■■OloTersTilla  lfomln«  Herald  . 

. (M) 

5,997 

.08 

.08 

■■■Ithaca  Joumal-Hews  . 

. (E) 

7,808 

.04 

.04 

■■■Jamestown  Morninp  Post  . 

. (M) 

10,615 

.04 

.086 

■■■Hiddletown  Ttmea-Press  . 

. (E) 

6,484 

.08 

.08 

■■■  A.  B.  C.  Statement,  April  1,  1984. 

■■■Mount  Vernon  Dally  Ar^us  . 

. (E) 

9,490 

.05 

.06 

ttt  Oorernment  Statement,  April  1,  1994. 

Editor  &  Publisher  for  May  10,  1924 


COOPERATION  for  MERIT 


^E  need  for  a  consolidation  of  various 
special  services  essential  to  a  distinctive 
newspaper  was  long  ago  recognized,  but 
it  remained  for  a  group  of  practical  news¬ 
papermen,  having  behind  them  the  support  and  faith 
of  the  most  successful  of  American  publishers,  to  work 
out  a  leased  wire  system  which  economically  and 
efficiently  covers  the  special  phases  of  the  day’s  news. 

No  individual  or  interest  outside  the  newspaper 
business,  but  the  combined  confidence  of  publishers 
and  their  managing  editors,  who  collaborated  in  select¬ 
ing  the  cream  of  the  special  services,  has  made  it 
possible  to  develop  the  Consolidated  Press. 

Newspapers  already  spending  thousands  of 
dollars  in  telegraph  tolls  have  thus  been  able  to  effect 
a  material  saving,  while  many  an  alert  publisher,  feel¬ 
ing  that  he  must  bring  out  a  better  and  more  complete 
newspaper  to  justify  his  advertising  and  subscription 
rates,  has  found  the  Consolidated  Press  service  the 
surest  and  most  economical  way  to  develop  a  news¬ 
paper  of  quality  and  tone. 

The  Consolidated  Press  service  is  not  the  output 
of  one  newspaper  staff.  It  is  free  from  the  domination 
of  one  managing  editor.  It  is  an  impartially  conducted 
service  in  which  the  collective  judgment  of  America’s 
keenest  managing  editors  has  found  expression.  It 
is  an  exclusive  service.  It  means  a  complete  and 
distinctive  newspaper. 


The  Consolidated  Press  Association 

Executive  Offices.  Evening  Sur  Building.  Washington.  D.  C. 

New  York  Chicago  San  Franciaco  Paris 

Eighth  Roor  Fourth  Roor  Third  Roor  Fourth  Roor 

World  Building  Daily  News  Bldg.  Spreckels  Bldg.  19  Rue  d’Antin 


